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1gIUlATETImANgAs Tl

U

A, MUINIBIANEINIY 33 wULefin

1. nfudTuyReAansuasdANAans 3
2. nguATmeuazanseans 9
3. NUAVIIMEIAEATLAZANAAENST 3
4. ngNIVINEANY UANYT uazqunseAEns 3
wazlidenFeusedvlunguiusineg dnlitdesnd 15

sne3u1 lununfneInaly

naNIVINY B ERTLAZEIRNAEAS

101-101

101-102

101-103

101-104

101-105

101-106

nanUSveveATygnaneLieiion s ndagu

TRl
i8nn
Mi28nm

“i28nm

“i2enn

3(3-0-6)

(Sufficiency Economy Philosophy for Sustainable Development)

anudunaiiissludsnulneuazdaulan

(Civic Literacy in Thai and Global Context)
miaaﬂLL‘U‘UG}‘uLa\‘iLLazqﬂﬁﬂmWLﬁammﬂuﬁﬁﬁ
(Designing Your Self and Personality for Leadership)
NITUINITNITRUE NN YRAR

(Smart Money Management)
Ualanyuyulagnsseudiufangsy

(Community Explorer and Service Learning)
nvEnguarnIsiladlnaem

(Politics and Law in Everyday Life)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)



101-107 Uy 1az A1EUINUNITATOIN 3(3-0-6)
(Philosophy, Religions and Life Style)

101-108 vanpssnmansiaginwensAniiion1souinaondin 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)

101-109 UYWEFUTUSUANTHAUIYAGNA N 3(3-0-6)
(Human Relations and Personality Development)

101-110 Inmeludinlszaniu 3(3-0-6)

(Psychology in Daily Life)

101-111 angeululangall 3(3-0-6)
(ASEAN in the Modern World)
101-112 8158555UANWN 3(3-0-6)

(Civilization Studies)

101-113 NYLAISANEN 3(2-2-5)
(Study Skills)
101-114 9nevhly 3(3-0-6)

(General Psychology)

101-115 FemAnentoudiu 3(3-0-6)
(Introduction to Sociology)

101-116 NANLATUFPANARNT 3(3-0-6)

(Principle of Economics)

1. ngudvimwuazn1siens

101-201 mwlneifienisdeans 3(2-2-5)

(Thai Language for Communication)
®101-203 awsinguitensusuily 3(2-2-5)
(English for Remediation)
(@ WusednldiumieRsiith@nudesaouniu () Fwavannsoameideuivn

101-204 muwssnguludiauszariu 16)

101-204 mwdangulutinuszdniu 3(2-2-5)
(Daily Life English)



101-205

101-202

101-206

101-207

101-208

101-209

101-210

101-211

101-212

101-213
101-214

mwSanguilon1snwndinnig
(English for Academic Study)
mwlneiiion1stiiaue

(Thai Language for Presentation)
mudingquiilensiiausuuuiionn
(English for Professional Presentation)
mwdinquiilenisaeudoaounnsg
(English for Proficiency Test)
nslsulanneuiuneidmIUnNAY
(Computer Coding for Everyone)
AM¥13U 1 (Chinese 1)

AU 2 (Chinese 2)

m‘tﬂ’lﬁﬁﬁu 1 (Japanese 1)

mmzﬁﬁu 2 (Japanese 2)

AWNE 1 (Korean 1)

MEWNE 2 (Korean 2)

. NENIYPINAEATUATANAAIENS

101-301

101-302

101-303

101-304

101-305

TinueAdTad s uAmsIUi 21

(Digital Literacy for 21" Century)
WMEINTToLARALIUAN TN

(Data Science and Visualization)
welladAdenfionsimniigad

(Green Technology for Sustainable Development)
pIINZUATNTORNLUUAIARBaTsuIRNTTILAYgIAa
(Logic and Design Thinking for Innovation and Start Up)
M3ieuseesasINGId M UYNAY

(Internet of Thing for Everyone)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)



101-306

101-307

101-308

101-309

101-310

101-311

101-312

101-313

101-314

101-315

WeanaesiifiTinfionnudidu

(Living Lab for Campus Sustainability)
wialulagansaume

(Information Technology)
ADNNANDTAMTUNSANWILAZ AT
(Computer for Studies and Work)
Fnfudandon

(Life and Environment)
91nsiiloaun WA

(Healthy Diet)

wiludInUszdniu

(Chemistry in Daily Life)

AAAERS IUTIRUTE 91T
(Mathematics in Daily Life)
anmluTInUTEd1TY

(Statistics in Daily life)
AAANARNTIUDTUEIIN

(Mathematics in Civilization)
aninuazAuLazidy

(Statistics and Probability)

. NguAYIWARNET guRnen wazdunIemans

101-401

101-402

101-403

101-404

TIn guAE Wazn1seRNAaINTY

(Life, Well-Being and Sports)
AauzuazaunTLileguntonnuistin
(Art and Music Appreciation)
Houlnsuazdmssdluas

(Thai Appreciation and Unseen in Siam)
NIFMUMILAZDDNIUUANUE Y

(Designing Your Dream)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)



101-405 Toag @115 warAauensaiudis 3(2-2-5)
(Yoga, Meditation and Art of Living)
101-406 ATANENMLTIAS19ATIA 3(2-2-5)

(Creative Photography)

WUV UANIE 90 HAUYNA

nguAYAY (48 dein) MrualviseusieIvidelull

130-104 LATYFANENSTING 3(3-0-6)
(Business Economics)

130-204 Ansizviteyaiiionsindulanisgsna 3(3-0-6)
(Data Analysis for Decision Making in Business)

130-215 §5n9TEUINUsEIne 3(3-0-6)
(International Business)

130-217 §3N993R3BY 3 (3-0-6)
(Business Intelligence)

130-302 NYUNTINY 3(3-0-6)
(Business Law)

130-303 N13BOINT 1 3(3-0-6)
(Taxation 1)

130-405 msdamsiBenagvdilonsuvsdu 3(3-0-6)
(Strategic Management for Competitiveness)

130-403 N199DALUVUINNTTU 3(3-0-6)
(Design Thinking Studio)

130-404 natdugusenaunsuazgsiaansmen 3(3-0-6)
(Entrepreneurship and Startup Business)

131-103 N13URQYINITRY 1 3(3-0-6)
(Financial Accounting 1)

131-104  N15URANITRY 2 3(3-0-6)

(Financial Accounting 2)



131-204 N13URYIUING
(Managerial Accounting)
132-203 N15RUGINY
(Business Finance)
133-202 #aNN1THAIALAZNITAAINANE
(Principles of Marketing and Digital Marketing)
134-201 M#ANNIFAANIT
(Principles of Management)
136-301 N1FAANTITNITNAALAZNITALTUIIY

(Production and Operation Management)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

nguIvAwaNty (27 wiiein)  AvualiSsusevselull

133-310 n1sRaInIzINUszweALaznIsnalalan
(International and Global Marketing)
135-301 MW1BINEYNNFINATENINUTEINeA
(English for International Business)
135-302 §309a319855ALAEN1IIANITTINTENINUTEINA
(Creative Business and International Business Management)
135-305 N159AN1SA1SEseanLazi
(Export and Import Management)
135-307 N15RUsENINNUTEWA
(International Finance)
135-308 Msdansladafnduasldguniuseninslseine
(International Logistics and Supply Chain Management)
135-310 g3naluandeu
(Business in ASEAN)
135-401 A15L95ADTRITINATENINUTLNA
(International Business Negotiation)
135-402 N159ANITHALNOANITITUAITAUSITYU

(Cross-cultural Management)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



ngudIwden (15 wiehn ) TrideniseuaInseIvidaluil

130-490 wW3EUANNIANY 1(1-0-2)
(Co-operative Education Preparation )
130-491 annafnw 1 5(0-30-0)
(Co-operative Education 1)
130-492 anfafnwy 2 5(0-30-0)
(Co-operative Education 2)
130-216 NMW19INEWNNTINT 3(3-0-6)
(English for Business)
135-303 MIAUAZNITAMNUTENINUTENA 3(3-0-6)
(International Trade and Inverstment)
135-304 N15UUENTENINUTENA 3(3-0-6)
(International Transportation)
135-306 NYMUIENMITANSENIUsENA 3(3-0-6)
(International Trade Law)
135-309 nsmatnLiienisasesn 3(3-0-6)
(Export Marketing)
135-311 Usgaun1salmaiseuigsnalusiausene 6(6-0-12)
(International Experience in Business)
135-403 FUNUNTINATENINUTENA 3(3-0-6)
(Seminar in International Business)
135-404 n1sUseiuAuaum 3(3-0-6)
(Cargo Insurance)
135-405 wwﬁamﬂﬂﬁamﬁdaaaﬂLLan’lLﬁﬁw 3(3-0-6)
(Customs System for Exporting and Importing )
135-406 MsAnwgsiAanIzinim 3(3-0-6)
(Geographical Studies)
135-407 seilguinidennegsnaseninlseme 3(3-0-6)

(Research Methodologies in International Business)



135-408 WdsdBlanNsatndsznInaUsEna 3(2-2-5)

(International E-Commerce)

135-409 N1SAIBULAU 3(3-0-6)
(Border Trade)
135-410 n1ssludusznaunissenindssime 3(3-0-6)

(International Entrepreneurship)

UL
1. dwduihAnunfidensuuivaniafine desamuidouded
1.1 130-490 Ww3suaniafine
1.2 130-491 awdafnen 1
1.3 auSgusgivndwasn 91U 9 AR INTIIMTNE0NTINAU RIDIEBNLSEUIN
AnTwanzAndndenvemdngasduiilaaouluanzuinissiia / ndngnsuimsgsnoadin Tuans

UIM35309 wazanzduy saumefila Taesauudndudnuau 9 wieis

=

1. nsdithAnwliidondouinaniafinu Fosamandeusld
2.1 FodRnnudiuau 320 Halug
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miedn  Tnefwualidouneindelud s 6 wmiaefn
135-302 §31a34A53AkAYNNTIANTIFINATENINUEMNA 3(3-0-6)
(Creative Business and International Business Management)
135-305 NM3IANIINITENERNKALINLL 3(3-0-6)

(Export and Import Management)
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A1D5 U818

IUageulundngasuimsssna  d1913vIN13IANTTINATENIUTENA

3.1.5.1 wunRnw Il ( 33 viiaein )

NaNIVIUYLAENT wazdiauaAans

*101-101 vanuivgnuasassgianailsulanswaunigedu 3(3-0-6)
(Sufficiency Economy Philosophy for Sustainable Development)
nEnnIsuAauarANdA eIl Sry e ATugianafiss ndnnsidosiunis

AsYgMAansuazn1TviTmansiu enudenlessenina fug e sasugianeliieafunisiamn

'
[

Adafunaziimmenmanann i nmsdseinludsausmademenistomifvgveaasugia
worfisaitensiaunfsdulaeiinmsiseuianlassumsonsdlfin

Principles and significance of the Sufficiency Economy Philosophy (SEP); basic
principles of economics and financial literacy; relationship between SEP, sustainable
development (SD), and sustainable development goals (SDGs); living in contemporary society

with SEP for sustainable development from project-based learning or case study

*101-102  annulunafiesludsaulnanazdaulan 3(3-0-6)

(Civic Literacy in Thai and Global Context)

A0NN0IN19NT5LTRY LAsugna dvau uazuusTTuveInguUsTIMARIYY Ussiau
Yaumwadeludiaulan Usemdalngludiaulan anunainnaien1eimusssuuagnIzuIuNITNIg
awdAniiluanna anusuiiaveudediny msiuihfivesnailieuazSuinveusedsanlunissiosinu
Masn Anudiiusseninerudunallosiuaniugmsianvesszima unumuazmiives
yanatugIusnaliesinauasnaliaslan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country;

roles and duties of individual as a Thai and global citizen



**101-103  n1seBNLUUAMBILAzYAAnATWLR AU T 3(2-2-5)

(Designing Your Self and Personality for Leadership)

N15BATITAAWBY N1359NAUEY Mg vuadmueludin nsiasuasianisiiu
anuAlunuLes MefmuIyadnam msiasuaianusiulalunisegludsan mswauinisyalud
a3z Mskuzthmuesieanudseiulansnnudeddu nswannanziii Fnuzuyveduius
nsvianuduiia

Self-analysis; understanding one’s self; goal setting in life; self-esteem
improvement; personality development; self-confidence improvement in public; public

speaking development; self-introduction for first impression; leadership development;

human relation skills; team working

**101-104  AISUIMITNITRUBENYIEYRANA 3(3-0-6)
(Smart Money Management)
nMsRufuTInUszriu anduagmiind Whnuiensiiu msuImInisiudiuyana
UIRNTTUNNITIRUY miamuﬁluﬂizLVIﬂLLaWiN‘Uizmﬂ n1sUsEAUNe ﬁm%aﬁuﬁ N1NUHUN S
miL‘ﬁur}Eﬂizﬂaumi m%‘u%m%wai‘mmiamu NSLHTENAINDUNBEAL LAYDATAINNINNITRU
Finance and daily life; right and duty; financial goal; personal financial
management; financial innovation; international and domestic investments; insurance; loan;
tax planning; entrepreneurship; management of investment port; preparation for retirement

and financial independence

**101-105  WalanyuvuuasnsiseuiiIunanssy 3(2-2-5)
(Community Explorer and Service Learning)
mstseudifeaivitgusy nstesieigusuiierumuszinulgniuasiuinianis

WanlegligusulugiureansteussiuiussningSoulasaundnguou wedauaznsiasurinee

'
v 1% [ =

NSReYNYL NMsaseNsildsu inwensldiinuagiinueaudeay nsieans nsiseussiu

'
(2 A

AANTTUUINT MINAUIMAENITTUATDULATINISLNENITHAIUILAZAINTTUUIAITYUIU NITLHTEY

AnunsengnisiluinideuasdnWauiguruiiesaasunisianisimuigusuynifegreddulu

ANITIYN 21



Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners
and community members; techniques and enhanced skills in approaching community
engagements, community participation, social and life skills, communication; service
learning; project development and implementation for community development and
services; preparation for becoming community researcher and developer in variety

dimensions of sustainable community development in the 21" century

*#101-106  ngvsneuazn1siiiaslngea 3(3-0-6)

(Politics and Law in Everyday Life)

npmnesgssuuaznsdiondesiu ngranglndiiiieteduiinsesiu end
NOVENEUNG NOVINNEDTRYT AnSuymesy ngvinensnddunelyan nguunendens waznguang
uq muaaunsaiagiuvesdany

Introduction to constitutional law and politics; laws in daily lives such as Civil
Law, Criminal Law, Human Rights, Intellectual Property Law, Tax Law and other laws related

to current social situations

101-107 USyeyuazAauIun1Insaeyin 3(3-0-6)
(Philosophy, Religions and Life Style)

a

NANUTBYI ANFOUVDIAIAUIAII WAL ANNFIAYVDIAIAUIAUNITANLTUT IR

a

ANUNUYUALANAIYBITIAAUVANATAWT NANGTTUIUNTANTIIN LA vesda aus Jayan
mMewaLaz Uity Tinleglivandaeunemanisineg msussgndldiiioadrsnnudiia
Tumshsmuagmsegsuiugduenadud

Principles of philosophy; religious teachings; impact of religion on living;
meanings and values of life in religious view; dharma for living; significances of precept,
concentration, and wisdom; self improvement and solution of life problems through

religious teachings; application for successful working and peaceful living with others

101-108 naNATINAEATIASTINEYEN1SARINANSIS B NaaAT N 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)
ANATINANENT AUTNUFIUVRINTEUIUNITAA N5ARTsTeuazgUde N3

wonldinwensAntnmang lun1suAdgmiiuand19iuy N15ARIATIZYA N13AALUTBULTBU N15AR



duAs1z9t MIANININY N15ANBENTTATUYIN NSARUTEENA N1sARLTNLLYRY NSAATENNAENS
nsAawNdeyyy N1SAAYITANNTT N5ARETINATIA N1TARBUNAR KAYNITLTEUTAIYAULBY TiNYENTT
\ifsuvasnmdifionsfauinueinasndin

Principles of logics; basic concepts of thinking processes: inductive and
deductive thinking; selection of various thinking skills to solve different problems; analytical
thinking; comparative thinking; synthesis thinking; critical thinking; considerate thinking;
applied thinking; conceptual thinking; strategic thinking; problem-solving thinking; integrative
thinking; creative thinking; future thinking; and self-study learning; skills approaching to

various resources for lifelong self development

*101-109  UYWIFNWUSUAZNITWAIIUARNAIN 3(3-0-6)

(Human Relations and Personality Development)

ANumIng a1 wazuszlovivesuyweduiug anuduiusenitayanauaznga
A9 Tudeny n1susudmvimanzauivaninwindenludeny guivnieuadnaIn WwwIN1TNIe
ynannmusayaratiion1sUsufmsdann AnmuanAesEnitsyana Azt siamgAnssud
NZALRAZUNTEMNEIAY N15a519ALUTEIUlIIANY MTuAnENSuAMTLarAsiRaLiTe
daaSuyadnmnuasivanzanivaniunisal msimunsinuznisyasoniseenidesidniaunasly
mmﬁgﬂéfaﬂLLazmmzamﬁuaﬂWﬂ’liaj

Meanings, background, and advantages of human relation; interpersonal
relationship between individual and various groups in society; appropriate adjustment to
circumstances in society; theories of personality; individual personality development for
social adjustment; individual differences; leadership; appropriate behavioral practice and
social manners; how to create first impression; outfits, make up, and hair styles to improve
personality and fit circumstances; speech improvement through correct pronunciation and

proper use of language to fit circumstances

*101-110 e TudInusza1du (Psychology in Daily Life) 3(3-0-6)
LIRSz sUsEYnAldluTinUsednTu Auini1suyed upinamuay

AAnEasErinsyana Msiilasuosaziau My jauiussenieyana msidouiuaz

n153U3 N1539l8 MsiwwANRaIINIeITHAl MITANITANATEN AUNMAALAZNTUTUN
Psychological concepts and application in daily life; human development;

personality and individual differences; understanding oneself and others; transactional



analysis; learning and perception; motivation; EQ improvement; stress management; mental

health and adjustment

*101-111  a@eululangalvd (ASEAN in the Modern World) 3(3-0-6)

nsiAsunlasedilvgiesedefituunlilunsfugudnanaasugiavedan nqu
Uszimanfidasinaidulamaasugiaseiugs wazlidnenmiezivasunlasniinsugiaveslan
AU neveseilswazondaulunisuuiuazateguudunenisilugudnanvestan Wawinis
Y9991 URALUTEIIAUDUTEY ATUNITLIDY LATEFND wasdIANTAIUSITU UNUIMTDIDNTUULAY
Usznalngludilan

Great change of Asia to be global economic hub; countries with high
economic growth, and potentiality to change global geo-economics; ongoing challenges of
Asian and ASEAN countries for adjustment and sustainability as global centralization;
progression of ASEAN and ASEAN COMMUNITY developments: politic, economic, socio-
cultural aspects, roles of ASEAN and Thailand in global stages

=

*101-112 9159555ufANEwN (Civilization Studies) 3(3-0-6)

o
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aﬂiaﬁﬁiuﬁﬁﬂﬂfy Me1susTINRT TuanLararIueen gAlUTIN 8ANANS E;ﬂslmi A3
dsousannagidayglifulanlugadegiu nanudaunssuilanruluudazyn gindams
UsgiRmansuazusanmeiansssuvesinsuazussmaiioutmilunguendeu

Major civilizations: both western and eastern; ancient age; middle age;
modern age; hand over intellectual heritages to the present world; outstanding masterworks
of fine arts in each era; historical background and cultural heritage of Thailand and

neighboring countries in ASEAN

*101-113 Nnwen1sAne (Study Skills) 3(2-2-5)
AuAYaINIAnY FBn1sfnwlidugvinalusedugaufne fnuefisiludmiy
nsBouslummsseil 21 mslivesayauazmaluladansaumea Fnvgn1sAniiaszsi n1saAnegiel
AT ANNARES19EsIA N1svhewdudiy Inaisisae nsuSmsiaan
Value of education; learning methods for success in higher education;
necessary learning skills in 21st century; use of library and information technology;

analytical thinking skill; critical thinking; creativity thinking; team work; public mind; time

management



101-114 In3neviall (General Psychology) 3(3-0-6)

wwensAnwlazaudunvesdeiven anusngvesangAngsy Wiviinevesivn
I uazauAlunUUR Msdudanarn1siul usegdla mseus yadnanuazAuuAne
JENINUARA 91538 WA INTTaIAazedy aflayaiuarnsin ANNRAUNAVIATALAENITHRIN
FUNMAN NMTUlALAENITANRUINLES

Guidelines and background of psychology; behavior interpretation, objectives
of the subject and values of the practice; sensation and perception; motivation; learning;
personalities and individual differences; emotions; development of each step of life;
intelligences and measurement; psychological disorders; mental health development; self

understanding and development

101-115 FepuAanenlosdu (Introduction to Sociology) 3(3-0-6)
ﬁm'ﬁwa%ﬁﬂLLmé’amwé’mmﬁﬁ@iaqﬂﬂa A0IUNIN UAZUNUINVBIUAAR bUFIAN
dvidnaveInqusienginssuvesyana tasead1eweingy wazaududul waaRlunisinau uywe
FUusTA anudfuazitaunisvesaniudng 4 Tnaiisudidu anuasymanalulad uag
AuUAsuLUamIaUsERNng
Influence of social environment to individuals, status and roles of people in
society; influence of norms on human behavior; group construction and leadership; attitudes

towards working; good human relationships; the importance and evolution of institutes by

ranking; technology progress and population change

101-116 wanLAsEgANans (Principle of Economics) 3(3-0-6)
vanmluresasugenanifiindoyan s1ALazn1sInasImineIns ngAnssuves
Juilaa wnuAnsesessaUselend nguinisiden ngnisanvesdudn meldvguifunuuas
Hadesing q Aimusgumuvesduiuazuinisvestadenisudnlunaiaiifinisudaduensauysal
waylianysal Yadenisudauaznisivuatadenisudn lnegeludiuvesiunuialssudiey
General principles of economics regarding values, pricing and resource
management; consumer behavior; points of view on utilities; theory of choices; goods
reduction rules under the theory of cost and other factors determining demand and supply
of products and services of product factors in the complete and incomplete competitive
market; production factors and determination of production factors by shortening in terms of

comparative cost



ngNAIMNIWIUATNTHRENS

*101-201 mmlwmﬁamiﬁ'ami (Thai Language for Commmunication) 3(2-2-5)

st neiiensdeansiuaniunisalaiieg n1siesdulannu nannisloniwly

(3 LY 1

nsyabiussaingUssasduazmunzaniuniameaz n1seudulaniny aguanu wasdingienansi

q

91U nannsiinwlunsWeuluguuuusnge
Thai language for communication in various situations; listening
comprehension; principles of effective speaking; reading comprehension, summarizing and

analyzing messages; principles of writing in various forms

*101-202 mMenlneiianisundue (Thai Language for Presentation) 3(2-2-5)
nsldnulneiaustoyaluaniunisalingg 819 nsiawetayaniaivinig

MaauedayaNI9gIng N1THARIANNARIAY JATIzrkarIansel nstauedeyalinnuudeie

Y

nsdeniddosninisdeases aiunzauuazivsyansnmlulsylominenisfinwinaznisineu
Using Thai language to present information in various situations such as
academic presentation; business presentation; expressing opinion, analysis and criticism;

presentation reliable information by using the right and effective communication channel for

learning and work

#®101.203  arwdengesien1suUSudiu (English for Remediation) 3(2-2-5)
FrdsAuneu ; il
N5IAKE : WU (Satisfactory - S) wag sy (Unsatisfactory - U)

= U

Wouly : WunednludumihefandnAnwdesaauniu (S) 39azanusaamzidey

SUUTEIY 101-204 nMwsanguludinuszaniu 1o

[
1Y =1 Y]

fdnsiduaulaseasemslieinsaifuiiugiu uaginuenisdearsiléveslu
TinUszaniu mia'mu,azmsﬁuauﬁﬁammﬁzm ASRIAAINLAL N TNB VLAY UNFUNLIBENE
Tusesudn 18 uazdsvlonduy

Vocabulary, expressions, grammatical structures, and communicative skills

frequently used in everyday life; reading and writing short texts, short questions and answer

and simple dialogues at word, phrase, and short sentence levels



wugwg : dnAnwildnzuuusinniinaeinaminendeimun fesamelleuseusedv

101-203 mmé’aﬂqmﬁamiﬂ%’uﬁu (English for Remediation)

*%101-204  Medenquludindszandu  (Daily Life English) 3(2-2-5)
fdwt druau uae lassasrannahiennsel uaz sinvelunisdeans laewiufivadely
FInUszariu anvauladiuyana wazaniunisaidagdu
Vocabulary, expressions, grammatical structures, and communicative skills
with emphasis on everyday life; personal interest topics; current situations
v : Tndnwildrziuuganitnasiiuminedeivun Teniunsamadeusousein

101-204 mwsanguludInuszariu (Daily Life English) uazlilainga A Tusneian

AINA

**101-205 m‘mé’anqmﬁamiﬁnmmﬁmmi 3(2-2-5)
(English for Academic Study)
UsAuneu : 101-204 mwdangeludinuszd1iu (Daily Life English)

msAnvinveRdnduiinetondslvinis nsie nsye n1sew Liensal Msideu

Sa

LS ATAN

Practice essential skills in relation to academic study; listening

comprehension, oral presentation, reading, grammar, writing and vocabulary

*%101-206  A1ENDINHNBNITUILEUDULUUNDDI TN 3(2-2-5)

(English for Professional Presentation)

Y] a Yo o A a °

nann1sne Nsiaenldan Uselea Andeu 11 n1seantdedan uagnisyalu
A0IUNTITAIAN 9 NITRAAIAMUAMTIULAZNITUNAUDLTRTING N1FUNAUBNINGIND wATNIS
FunwalU

Principles of speaking; word choices selection of sentences, conjunctions, and
expressions; speaking in various situations; discussion, academic presentation, business

presentation, and job interview

101207  mwdenguiiensaautadaunInsgIy 3(2-2-5)

(English for Proficiency Test)



ysannsiineenslinmundingeis 4 dw msile nswe N3y uasnsdowile
nsaputedevinsgu Enliindnnduesiudomuassuuuuresteaey TOEFL Anmadailiiy
Uselovidusuvintedaau

Integration of four English skills for proficiency test; listening, speaking, reading
and writing. Familiarize students with the contents and format of TOEFL examination;

practice useful examination techniques

*%101-208  n1sudigulAnAauNamasdwsunnau 3(2-2-5)
(Computer Coding for Everyone)
anudiugumadeulsunsudsalneu msfnsslnney in3esdiofldlunis

Foulusunsu nishnsalausd msUszsnanadeaeumudlal siavestoyauaziuds n1sfudeya

Wuaznisuananadnd nsldauddmiaden nsldsnuddnugy msadeiladdu lavsinme

AdinAansLaznTin waznsUsEndldiuanumunsiin
Basic knowledge of programming with Python; Python installation; IDE tools;

Library installation; executing from command line; data type and variable; simple input and

output; selection statement usage; looping statement usage; function definition; math and

graphic library and graphic application

101-209 AW1U 1 (Chinese 1) 3(2-2-5)

AENYINAEBINIHIAUNANIZUU pinyin AANNIUIZUIA 300 A WazdIUIUAN 9
ogsielluTinuszdiu Anaununnreniu Tnewfuniseenidesiignies

Phonetic transliteration using Chinese pinyin system; 300 vocabulary and
simple expressions used in everyday life; Chinese conversation practice, with emphasis on

correct pronunciation

101-210 A¥13U 2 (Chinese 2) 3(2-2-5)
AUsAuneaU - 101-209 MU 1
naiFeuBssseleafiugiu mamddsiainnauynsudu-lne aunuinwdude
whitedesiluitaula Anwmdmiifutusnuszana 300 f
Composing basic sentences; finding words in Chinese-Thai dictionary; Chinese

conversation on interesting topics; 300 additional vocabulary

101-211  ;wdilu 1 (Japanese 1) 3(2-2-5)



nsile W nwwwﬁﬁu%uﬁugm Iﬂiaa%ﬁaﬁugmﬁuaamm@ﬁu FEUUNTBONLHEY
AdiTu At uay druauegisdng sinwgnsenuusglerssiienarndsuiedsnyissim
ULLAZAINZATUL

Listening and speaking of basic Japanese; basic Japanese structures; Japanese
phonology; vocabulary and simple expressions; simple reading comprehension at sentence

level; writing using Hiragana and Katakana characters

'
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101-212 Mwu 2 (Japanese 2) 3(2-2-5)

1Y 1

Jdafunion : 101-211 mwdiu 1

finwrnsiluagmanalaglilassadlensaifidudoutu ddwi uay druiueds
e Annseuiid uasidsueyanlussiuieifeaiuTinusz i

Listening and speaking using more complex structures; vocabulary and simple

expressions; reading Kanji characters; writing at short paragraph level about everyday life

101-213 MeNMA 1 (Korean 1) 3(2-2-5)
fadnes sruuldes wargUuuuystlen Tassadaiugiuresniwinind mdwidldly
FTAmUszdriu vinwensilauaz sy wWhilseloaaununegsieildluinusz i
Alphabet, phonetics and sentence patterns; basic Korean grammar structures;
vocabulary for daily life; listening and speaking skills emphasis on simple conversations for

daily communication

101-214 AMwN1a 2 (Korean 2) 3(2-2-5)

AdaAUneY : 101-213 AwNIna 1

' [
aa v ¥ =

Winwemsilaaznisyalagldlasainshisnsaivesnwinmandudeuiiu unaunu
9610418 way AAWTlFluTInUszdTu Fnvzniseunazieusyaniieaiuiinyse s iulaely
duueg1iny

Listening and speaking with more complex Korean structures; simple
conversation and vocabulary using in daily life; reading and writing short paragraph about

everyday life using simple expressions



nauIvIMEIAmEnsuaTANnAEns

**101-301  MinwzAINadmTuARITIYN 21 3(2-2-5)
. . . t
(Digital Literacy for 21° Century)
Ausugunsidunsuiines msldsuwlamianalulad nsdnnisadelvl

¥ '
CY = ¥ =

meawalulad n153nwnnulasnseniemdailesdu amnudsslunisidanunidumesidauaz dm

v

ooulatl ngrneAdviaiiisadesiuTinuszs fukazanuiuiaveusensufuRnuludsnueaulay
N5EINTIUNNNTRUNAINA mstoAudmsdumediin msliusnsvessgurarudumnesiin
nsasNANNaNRanuAIa n1sldlusunsudninenu nsasreBulnngiin n1snansava

Basic knowledge of computer usage; disruptive technology; modern
technology management; basic cyber security; risks and risk management of internet and
social media; daily life-related digital laws and social media responsibilities; online financial

transactions; online purchase through e-commerce services; e-government services; digital

society balancing; office application usage; info graphic creation; digital marketing

**101-302  mgIN1IdeyanazIunnw 3(2-2-5)

(Data Science and Visualization)

audiiugiudiuinginisteys Sumedidnvasasinds mslivszlominaznns
nszuiinfemnuvnzadlunslideya miuansnmdeyaiiienisdadula Bnnsiinsgsideyase
waNALATY

Basic knowledge of data science; Internet of Things; usage and awareness of
sufficient information given; data visualization for decision making; data analysis with

applications

1
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**101-303  wialulagfligaienswannidediu 3(3-0-6)
(Green Technology for Sustainable Development)
WBINANUNNIGERN NANIUNALNY N1T0UTNBUAZNITIANITNENY NTAAYBIEY

v @

HARNNEREY N13TANTsrldaUunudided 19nsTIeNaAdue A1susuATin ArSUBUNANTUY
nsIANSRansEnusisdsInaeumemaluladadell
Alternative energy resources; renewable energy; energy conservation and

management; waste reduction; green productivity; sreen supply-chain management; product



life cycle; carbon credit; carbon footprint; management of environmental impacts using

modern technologies

**101-304  ATINTUAZNNTEBNLUUAMUAAINDE U IANTsuLATgTAa TV 3(3-0-6)
(Logic and Design Thinking for Innovation and Start Up)

LWIAR NTEUIUNT WazvinweIsAnan1soankuuEinnITulargsialud n15d1993

¢ A

Uggmn n13sEANANAn N15AATIEANedITI9ALARINTTNUNTIvRR LU N1seRNIUUNIS
WU MMIn59911AUABINITUT 39909 191 ULAZ ATINUAIINABINITVBINAIA NANNITATI
WIMNITUAULUY N3ANATEENSLunSndFunislaan

Concept; process; and skills regarding design thinking for innovation and start
up; customer discovery; brainstorming; customer validation; customer development;

product-market fit; prototyping; intellectual property rights protection

**101-305  naiYeusavasasIWAsFmTUNNAY 3(2-2-5)
(Internet of Thing for Everyone)
yhenudlanisdeusevesasinds ssdusznouiiugiu nsdeansdeyaneluuas
MaLdeusiovesaTInGs sruunansieudevesasands nsuszgnaldan
Understanding loT; fundamental elements in loTs; communication and

connectivity of 10Ts; ecosystem; application of IoTs

**101-306  ViBeNARRINAYINNEAUL Y 3(2-2-5)
(Living Lab for Campus Sustainability)
VANNSYINRBINARRINITIN uarn1suseyndldndnnisaenaruieniltelaymivse

'
a LY 1 Y

fiamuneimsuardswndesluiminetdegauidei nsassuvuitasaiievenonauazUssyndld
Tugauiiaug warluvwadilngduld nsusmstasenis Tneduduniseenuuuuasimue1ans
anuiiteUssndandanuagnadsdy

Principle of living lab and its application for solving problems or improving
buildings and environment in the university campus for sustainability; building an innovative
scalable model for the effective project based implementation and knowledge transfer;

project management emphasized on designing and developing buildings for sustainably

energy saving



*101-307 walulagansauwnd (Information Technology) 3(2-2-5)

wnAnfgfunaluladneufinnes diudsenovresszuuneufinmed wiiinisg
yhauresssawasiazreniuag ssuunsdeansteyauazinietnensuimes naluladdeUsvan
Sumesilauaynisuszandldanu nsdududoya nsldaulusunsuussuianan n1sas1aiuma
ek

Concept of computer technology; components of computer system; the
functions of hardware and software; data communication and computer networking;
multimedia technology; internet and application; data retrieving; word processing

implementation; developing basic Webpage

*101-308 ADNNILABSHNUSUNSANBILAZASYINGY 3(2-2-5)
(Computer for Studies and Works)
nann13InN1steyauaraIsauna Ussinnvesuiiudeya danasiuuaznisunlang
Ty ganssudidnnseiind nguunewmealuladansaume 9385550 91 3nuazdivnsnuneuimes
uazuualinves waluladansaume n1slgnulisunsnnseiney TUsLasudIausu
Principles of data and information management; types of data files; algorithm
and problem solving; e-business; computer laws; computer ethics; computer careers and

certification; trends of information technology; spreadsheet implementation; software

presentation

*101-309  ¥InfuAewndeu (Life and Environment) 3(3-0-6)

AudLRLSSE I TRaAUAwIndeN ANUAFYURMNEINISITUIR WY N1
Lﬂﬁ&muﬂawaﬂamngﬁmmﬂ MsnsEntindel e dunInd o AT NANTEYIUADANTIEHAZNTS
grdurnuviainyanennedinm mseusnuauwnden nslémaluladtinmuazndsnunauny
ngvaneAsIndon MasiuTinnuvany vy uasusianeliies

Relationship between human and environment; significance of natural
resources, energy, global climate changel; awareness of environmental problems and
impacts: from pollutions, loss of biodiversity; environmental conservation; application of
biotechnology and alternative energy; environmental laws and laws; lifestyle following

philosophy of sufficiency economy

*101-310  @1MILWREUN WA (Healthy Diet) 3(3-0-6)
ANUFATYRALUNUIMVBIBINTHOFUNIN TNTUINITUALHAINUIINDIMIT DIMNFAU

1sa lnyuinisivenisdesiuuaznisiitalse 91m138und n1suuszvemns msvuldeunazns



\Feuldvede1ms A MLArALUADAREYDIMNT 2a1NLATUINNT ANLSLAINITLE IS
AuTevesNsLaT eI IHATNAN A LaRNe NS WINNTIUBMNTUALNANINAIAYBIBMTFUAIN

Importance and roles of nutrition to health; nutrition and food energy;
nutrition and diseases; nutrition for prevention and therapy; organic diets; food
transformation; contamination and food spoilage; quality and food safety; nutrition labels;
food stability; belief of supplementary diets and dietary supplements products; food

innovation and marketing direction of healthy diets

*101-311 A TUFINUTZA19U  (Chemistry in Daily Life) 3(3-0-6)
anadfreall dansuarn1ssuunaans lavsuazansusenoumaaiinddaly
FiaUszsriu Fansssumfnazddunszid sruavansiania Aelauduaziaiosdians a1
AelimAnueise ansadifiduasfiuildludinusesiiu mstestunasuifivainaisiad
Essence of chemistry; matter and their classifications; metal and chemical
compounds in daily life; natural and synthetic colors; drugs and addictive drugs; detergents

and cosmetics; carcinogenic compounds; toxic compounds used in daily life; chemical

prevention and alleviation

*101-312 ANAAERSIUTINUSZINIU (Mathematics in Daily Life) 3(3-0-6)
pssneansidosiunasnslingua sviadinfunistldludinuszsifu nng
Uszandldanudnsadinmaniifionisularumnedoyansadn nisuszandldannudideaduns
adamansiiiensuidamuasdnaulaluiiaused i
Logic and reasoning; Geometry and implementation in daily life; application
of mathematics for statistical interpretation; application of fundamental mathematics for

problem solving and decision making in daily life

*101-313  @0Alu¥InUsediu  (Statistics in Daily Life) 3(3-0-6)

arudidesduioatuadd maidususudeya nmatufindeyadauda Sydsedu
seedsesnu mstuiindeyanisgsiia namaradRdesiuarininsiuegnaine nisuszgndld
anufilosumsaiiluiinuszriudlensdadulalunisnaununislétng msiwuiswanisasmu
UaZ NITNEINTAIINA

Basic knowledge of statistics; data collection: demographic data, daily income
and expenses account, business record; basic statistics and probability; application of basic
statistics in daily life for decision making: spending planning, predictive investment, and

weather forecast



101-314 AtinAansluansesssy  (Mathematics in Civilization) 3(3-0-6)

wanUassunaimunisvesnaistuvessinavuazssuuntsaniagldiiaudugiu
mstdewavlidszgndlilumasvndinuasesinalia seuunsiuIuILLEEIRILINITVEIAIY

Juldldvnsadfidowiu aAnusiugiumemssnideiiay

Fundamental principle and development of numbers and thinking system
with numbers as the base; application of numbers to geometry and trigonometry; numbering
system and development of basic statistic possibilities; fundamental knowledge of logical

numbers

*101-315 atanazAuunandy  (Statistics and Probability) 3(3-0-6)

anufilossuientuadn anumnsvouauaznisliusslosinigsia dnvnzaes
Joyan1egsna Bnsnususudeya ngufanunandudosiy sy NMTUANUIIAINA AT
UTzAmMNEna A1nuLUsUTIULardnaiuueIlszng N15ATIERAIANNLYSUTIUTILLAZAN
duuszAvSanduius mInaaeuayuRsu

Fundamental statistics; meaning, scope, and usage in business; aspects of
business data; data collection; basic probability theory; random variable; frequency
distribution; statistical estimation; variance and proportion of population; analysis of

covariance and correlation coefficient; hypothesis testing
nauivInafnen gufnen uazgunseans

**101-401  I3A §UYNIE UATNTBNMAINTY 3(2-2-5)

(Life, Well-Being and Sports)

guATEausNN1Y 3nla 01sual deny InAfne warnisiaendATee N1TAIIATY
guam wnsnsiu maidenlindndamigunm o1 ie3esdiens asulng uagndndusiasuemisy
T uBinUszdriliAnanuvasnis mssenidanie aurlaznavesniseaniidaneiiinessuy
ieqlusienie nseeniidinieiiowdduadnaussnnmuessnenie wazn1seeniidenieludnuas
yaafiunionsutedy

Physical, mental, emotional and social well-being; sex education; marriage
life; health promotion; health literacy and safety selection of healthcare products,
medication, cosmetic, herbs; food, nutrition and dietary supplements; value and effect of

physical exercises on various systems of body; personal sports and game sports practices



**101-402  Aavzuazaussiieguvsnmusiadan 3(3-0-6)

(Art and Music Appreciation)

ﬂ?ﬁﬂiLﬁﬂ?ﬁUﬁU%%ﬁﬁ?ﬁ@% Aavrluguuuuresanlnenssy Insnssu UseRunssy
unAad uazgieadad gaalfoieqvesialy usstunalalemdmanuials auerudidly
Aavy MyUsziluauAIIsgunIey AnuduRusTeniedaly auns Autiin Aaugludinusedniu
uazaaurnAntlunuAaUzuausing o Tupusfueiesdionsslasinlauazadiqunssnmsedin
URSEGNY

Aesthetic knowledge; art in the form of architecture, painting, sculpture,
dances and music; arts in major eras; inspiration behind pieces of arts; art appreciation;

aesthetic evaluation; relationship between arts, music and life; art in daily life; the value of

arts as a tool to sustain the human mind

*$101-403  Deulneuazsrassdlugeu 3(3-0-6)
(Thai Appreciation and Unseen in Siam)
Dindsvesdsnulne Aavzuaziausssy vuusssullonysemallng wondnualay
Hulne wsanmagidyg g iiniagilanagasauinsinu afnnudeuazaion 33
Tin aund wigAal uaznisesiauiuton wuammseying Funeauasmeunsanndulve
Background of Thai society; arts and culture; Thai custom and tradition;
identity of Thainess; admirable and valuable intellectual heritages; beliefs and values; ways

of life; music; Thai dances and folk plays; conservation, inheritance and dissemination of

Thainess

**101-404 NISANNNILAZDDNLUUANNEIY 3(2-2-5)

(Designing Your Dream)
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Anvinweiesuifuidedesialadouiananudomnisvesnues fauufgiuuay
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Practicing skills in formulating interested topic from your own inspiration and
ideas; hypothesis formulation and reasoning based on related concepts and theories;
reviewing of information in relation to formulated hypothesis from various tools; data
collection and data analysis planning; practicing systematic process of thinking, data
gathering, problem-solving, and group working for the presentation of ideas in order to

enhance lifelong learning skills

*¥101-405 gz dU15 wazRauzn1saLliugan 3(2-2-5)

(Yoga, Meditation and Art of Living)

nsfinleagifiesnaneuazdnlafia mnumanevesleay Usslosivesnisiinluae
Usaglunz Uszinloay asrusznau 8 Usenisueslunz leazonauzUsziandny 9 Usianeiuy n1g
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UftRuaztemssyidunsiinlons guasaiililunisilnlens dnnisquamuuvesdsiuuasAals
N13AN59TIN

Yoga for healthy body and mind; meaning of yoga; benefits of yoga practicing;
yoga philosophy; history of yoga; eight limbs of yoga; categories of yoga asanas; pranayama;
meditation for yoga; relaxation for yoga practicing; body preparation before yoga practicing;
recommendations and precautions for yoga practicing; equipment for yoga practicing; holistic

health concept and art of living

*%101-406  N1IAIATNLTIAIINATIA 3(2-2-5)
(Creative Photography)
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Practicing simple photographic techniques using mobile phone camera and

other cameras to create photography in daily life or for commercial purposes; visual

communication by using basic art composition, Golden Ratio Theory, harmony, camera

angle, balance, photographic creation and perspective
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130-104 ASHFAENTIIND 3(3-0-6)
(Business Economic)
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Introduce economic theory in both micro amd macro levels that can be applied in
business. Emphasizes topics to be beneficial for business decision making and investment,
namely, demand analysis of goods and services, cost of production, economic profit and

business earnings, price determination in perfect and imperfect competitive markets,

national income, monetary policy, and fiscal policy.

130-204 msAenzideyaiianisinaulanisgsia 3 (3-0-6)

(Data Analysis for Decision Making in Business)
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Study data analysis to decision making in business. Main topics are sampling and

sampling distributions, hypothesis testing, simple linear regression and multiple regression,
linear programming models, transportation models, assignment models.  This course

emphasizes on building models and solving problems for business decision making.

130-215 §3Na5zNINNUsEINA 3 (3-0-6)
(International Business)
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International dimensions of  business : international  business  environments
(economic, social, cultural, political and legal); policies, rules and regulations of

international trade and foreign direct investment; regional economic integration; foreign

markets entry and international business operations.

130-217 §3Na9IRIYL 3 (3-0-6)
(Business Intelligence)
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Components of computer system; the functions of hardware and software; data
communication and computer networking; multimedia technology; Internet and its
application; practice data retrieving; Business information system development, business
intelligence concepts. Requirement for business intelligence, articulating a business
intelligence solution, business intelligence methodology, enterprise performance
management, managing business activities, data management for business intelligence,

analytical data storage and decision support systems for business intelligence.

130-302 N UUEFIND 3 (3-0-6)
(Business Law)
Fy1UeAuUnau: bl

[y [

ANURINBLardnvusialUve sdy nilazidinuasngrung e ninadyyIndndgy 9

o

o
¥ v +
v & 1 A A o YU Aa

NeUgIna W Favie Wmsng e Pu Adseiu 91ues 310 My wentuseiudy dku
WakarAURANEINULTA HudiuwazuSennazngvuedu 9 Mieadesiugsia Wy nguune

nindaunislgan nguuneussukaznguunendens Wuiu



Meaning and nature of juristic acts and contracts. Laws relating to sale, exchange,
gifts, hire of property and hire-purchase, agency, brokerage, loan, and negotiable
instruments. Laws regarding the organization, operation and liquidation of partnerships,

limited companies and public companies, intellectual property, labor, and taxation.

130-303 n1A1EaINT 1 3(3-0-6)
(Taxation 1)
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The definition, objective and characteristic of taxation; the structure of taxation;
classification of tax law; principles and procedures in practice about personal income tax,
corporate income tax, value added tax, specific business tax, stamp duty, withholding tax,

inheritance tax; the responsibilities and ethics in deal with tax payment.

130-403 N1999NLUVUIANTTA 3 (3-0-6)
(Design Thinking Studio)
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Strategies and procedure to solve problem creatively and develop product and
services that value added. Design process that create innovation through interpret, define,

ideate, prototyping and experiment.

130-404 Malugusznaunsuasgsnaanisnaw 3 (3-0-6)
(Entrepreneurship and Startup Business)
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Entrepreneurial  motivation,  entrepreneurial ~ characteristics,  contexts  of
entrepreneurial activity, opportunity recognition, opportunity assessment, acquiring
resources, business models, entrepreneurial activities, leadership and social

entrepreneurship, exits and outcomes.

130-405 Msiamadenagnsivanisutady 3 (3-0-6)
(Strategic Management for Competitiveness)
AyrUsAunau : Laidl
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Basic concepts and processes in strategy development. The process begin analysis of
business environment, vision, mission, corporate strategy, business strategy, functional
strategy, implementation strategic into practice effectively and evaluation. Strategic

management that provide a strong and sustainable competitive advantage.

131-103 M3UYTNITRU 1 3(3-0-6)
(Financial Accounting 1)
AyrUsAunau: Ul
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Conceptual Framework for Financial Reporting; accounting equation; accounting
cycle; financial statements and presentation of financial statements; principles and
procedures of accounting record; adjusting entries and correction of errors; worksheet;
accounting for inventory; accounting for value added tax; special journal; accounting

professional ethics.



131-104 NI5UYBNITNY 2 3(3-0-6)
(Financial Accounting 2)

JyrdsAunau: 131-103 N15UYTNITRY 1
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Bank reconciliation statement; the petty cash account; accounting for investment,
notes receivables, accounts receivable, estimating the allowance of bad debts, non-current
assets, depreciation, accounting for natural resources, intangible assets, current liabilities,
non-current liabilities, owner’s equity; accounting for manufacturing firms; the voucher

system; statement of cash flows.

131-204 N1SURYIUINIG 3(3-0-6)
(Managerial Accounting)
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Managerial accounting and cost concepts; job-order costing; activity-based costing;
process costing, cost-volume-profit relationship analysis; profit planning; flexible budgets,
standard costing and variance analysis; performance measurement in decentralized

organizations; differential analysis; key issues in decision making.

132-203 N15LEUGIND 3 (3-0-6)
(Business Finance)
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Principles of business finance. The role and task of financial management in financial
planning in digital economy regarding to good governance philosophy. Financial ratios.
Financial planning and forecasting. Working capital management. Cash management. Account
receivable management. Inventory management. Break-even analysis and profit planning .
Time value of money. Capital budgeting . Short-term and long-term financing. Dividend
policies.

133-202 %#ANNIIAAIALALNITAAIAAING 3 (3-0-6)
(Principles of Marketing and Digital Marketing)
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Importance and role of marketing towards economy and society in the digital era.
Consumer behavior in the digital era, market segmentation, target group, product positioning.
Marketing mix of product, price, place, promotion. Application of digital media as a

marketing tool, preparation of using digital marketing as a marketing strategy and marketing

communication through social media.

134-201 %anN1359AN13 (Principles of Management) 3 (3-0-6)
AvrUsAunau: 13l
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Introduction to the management function. Theory and fundamental concepts of
management including planning, organization, leadership, and control. This class overview
the evolution of management thought, function, and practice thoroughly that defines the

current management approaches and emerging management concepts..

136-301 N1SAANITNITHAALAZNITATLLUIIY 3 (3-0-6)



(Production and Operation Management)
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The evolution, principles, concepts and theories of production and operation
management. Functions and operations of effective production such as product planning,
location selection, production planning and control, forecasting of demand, prioritization,

production scheduling, and modern inventory management.
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133-310 N1sAAIATERIINUsSTIMALaZNIsAaIAlan 3 (3-0-6)
(International and Global Marketing)
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Importance of international and global marketing. Opportunities and challenges
associated with international and global marketing. Analysis of customers and competitors in
international and global market. International and global market entries and development
of marketing mix strategies : product strategy, pricing strategy, promotion strategy and

distribution strategy for international and global market.

135-301 MW1DINQENTINVTENINWUTEINA 3(3-0-6)
( English for International Business )
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English used in international business context: import-export operations, foreign
exchange, international organization, international transportation, and documents related

to international trade.

135-302 §3NIAINATIAUALNTIANIFINATENINNUSEANA 3(3-0-6)

(Creative Business and International Business Management)
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Concepts and importance of international business management and creative
business; international business management process and theories of innovation and their
application and their connection with international and multinational firms; development of
international business model, plans and strategies; international marketing, finance, human

resources, supply chain and production; ethics in international business.

135-305 N199ANI9N19a990NkAZILTY 3(3-0-6)

( Import-Export Management )
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Export market analysis and market selection. Problems encountered when
import/export; the operation of direct and indirect exporting; import and export operation
and management: principle, procedure, process, conditions, international commercial terms,
and documents; organizations concerning import-export operations. Case study of import

and export business and their social responsibility.

135-307 N15RUTENINUTENA 3(3-0-6)
( International Finance )
FyrUsAunau : laidl
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International finance system, balance of trade, and balance of payment;
foreign exchange system; foreign exchange market; international finance institutions;
financial instruments and international payment; international business financing; risk

management of exchange rate in international business.

135-308 MsINsladannduazldaumusznitelszme 3(3-0-6)

(International Logistics and Supply Chain Management)
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Concepts and theories of international logistics and supply chain management

covering logistics activities of international business in intermodal transportation, supply

acquisition, packing, inventory control, warehouse management, and distribution.

135-310 g3ialuai@eu 3(3-0-6)

( Business in ASEAN )
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Importance of ASEAN (Association of South East Asian Nations); economical
conditions; opportunities and barriers analysis of ASEAN; competitiveness of ASEAN;
countries; operating business in  ASEAN countries; Cooperation with external countries

and opportunities.

135-401 N15L1359161058955NVIENIUTEINA 3(3-0-6)

( International Business Negotiation )
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The specialized aspects of negotiation as confronted in the various
environments of different geographical economic, political conditions such as cultural
influences, varying governmental regulations, and changing economic situations. Language
barriers and potential errors and misunderstandings arising from interpretations and

translations.



135-402 N15AANTISUAZNORNTTUAIIMUSITTN 3(3-0-6)
( Cross-Cultural Management )
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Effects of local cultures upon global interactions of business trading, marketing
and operations. Difficulties in market analysis considering cultural factors in various

countries.

nguAIidan

130-490 t@3gusVIAANEN 1(1-0-2)
(Co-operative Education Preparation)
a O 1 < =1 Y o = = 1
Adenuney : Wuinfneduln 3-4 saiguLin
nann1suuRnulunisviinuluesdns anuiidesiulunisvinu nihikazanusuiiavey
WiruARwnadlunsvinenu nsihanuiudssenaldlunisuuau
Principle of working in organization, duties, responsibilities and appropriate working

attitudes. Application of theories in the workplace.

130-491 avnafnw 1 5(0-30-0)
(Co-operative Education)
A 1UAUNDY : 130-490 LRBUANNAANEN
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Educational program that enables students to integrate classroom learning with
practical experience in their field of study. The co-operative education will consist of 16

weeks in a workplace.

130-492 @nnafne 2 5(0-30-0)
(Co-operative Education 2)

AYIUIAUADY : 130-491 @vnafnen 1
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Educational program that enables students to integrate classroom learning with
practical experience in their field of study. The co-operative education will consist of 16

weeks in a workplace.

130-216 NW1DNOENINGTIND 3 (3-0-6)
(English for Business)
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English used in business correspondence, letters, e-mails, , memorandums, job

application, interview, report, presentation, and business communication.

135-303 N1SAUAZNITAMUIENINUTENA 3(3-0-6)

( International Trade and Investment )
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International trade and investment theories; trade and investment policies;
regional economic integration; balance of trade and balance of payment; the effects
of international trade and investment on economic development; international trade
cooperation; international trade and investment-related organizations; regulations  of

international trade and investment.

135-304 N15VUEIZUINUSTENA 3(3-0-6)



( International Transportation )
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International transportation methods; Incoterms; documents, customs clearance
and freight; transportation terms; international transportation services; cargo insurance;

duties and responsibilities of freight forwarder, shipping agent and shippers’ council.

135-306 NYUAUIBATANTENINNUsENA 3(3-0-6)

( International Trade Law )

FyrUsAunau : laidl

Mﬁﬂﬂ’]iﬂgwmaﬂ’liﬁ’lizm’lwwL,Wi ayﬁmmﬂﬂﬂiﬁﬂﬁuaﬂa%ﬂwﬁu’]%’la ALANAIINGY
Msfuazn1BAaning uazdonnasvesesdnismsilan  (wnad) uaznhiivesuszinaniA
NTZUIUNITRTAINITANTEUINUTEINA n15583UTRN W ﬂgwmamiﬁ’liwd’mﬂizmﬁﬁaaﬂm’m
AUANAIAITAT LTU ﬂg%yqaw%’wéﬁuw’]ﬂﬁ@@W ﬂgwmaﬁiaﬁ’mmivjmamLLazmiqﬂMyAu

International trade law; the law of GATT and WTO; the law of intellectual
property right under GATT agreement; free trade agreement; international trade law:
intellectual property law, anti-dumping and countervailing-duty law, international trade
negotiation and arbitration process; laws and regulations concerning international payment,

international transportation, marine insurance and customs.

135-309 M3Inanatiian1sdsaan 3(3-0-6)

( Marketing for Export )
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Basic concepts of marketing for export, benefits and market types; market

demand; consumer behavior in foreign markets; marketing for export strategy; entry



into foreign markets strategy; product design for export; packing; pricing; distribution
channels; marketing communication for export; marketing for export promotions and

developments.

135-311 Uszaunmsalnsiseuissialusisuseina 6(6-0-12)

(International Experience in Business)

ArUsAunau : il

nsiFeuiifertugsiaainvszaunisailudnssemelagnss TnsnisiFeuluduisouly
antunsinuseiuUSynnsTimasanamfetugsialulssmatug 1w 6 wiedn Taesaiy
TfiFouldsuanuiuardszaunisaiiienty anmwadommsgsiawagnisdgsfalulsemadu 1y
msﬁauiﬁgﬂuﬁaqL%EJuLLawaﬂﬁaqﬁau

To obtain knowledge and direct experience on business environment and business
operation of certain foreign country. Students are required to take course(s) equivalent to six
credit hours of a business undergraduate degree program in a correspondent university, and

than 3,000 words report submitted to their adviser.

135-403 FuuugINaTENINUIEINA 3(3-0-6)

( Seminar in International Business )

JyrdsAunau : 130-215 §3iasendneusene

Ussihunasdgmeneg LﬁaaﬁUizuuqiﬁaLLazamwLLmé’amaaqiﬁ%deUizwm ulgune
m3fuarnIsamusEIeUsTna sasiavansallutgtuiaulafiugfaserin s

Analyze and discuss problems of business systems and the international
business environment including situations which are very important for international

business transactions.

135-404 n5USEAUNBRUAT 3(3-0-6)

( Cargo Insurance )

FutsAunay : laf

ANTAWLAEUTELANIN1TUTLAUABNTTAT N1SUTEAUNLEUAT LaZNISVURIAUAITLNING
Uszmafiduusiunisuss fudodudn sUwuunsinUseiune AsUSMTSanIsAudste 113
Useiufon1sfiianangauazennid a1y Institute Cargo Clauses formunnisusyfufodud

AsUsEAUAENSNEAL N15UTEAUNENISSURA N15658N509ALE8MeAUANTNNLA



Basic concepts and cargo insurance types; international transportation and cargo
insurance; risk management; marine and air cargo insurances regarding Institute Cargo

Clause; property insurance; liability insurance.

135-405 szUUAANINTiaNsaseanuaziiidi 3(3-0-6)
( Customs System for Exporting and Importing )

rUeAunau : T

nouiuaysulouTsn1sufURmunsnsaaIng lassasnndaaninsvesusemelng vaulws
LazausuMsAanIng Mieadesiunisdiesnuazmstiddumiswenandnsine sinmaning
fifinranng avsussleviineanBenns ngivhedudiadud vesdesiudesiida tonaisens q
TuauAanIng ABNSHIUARNINT wazszuuAaNINgLileNans

Theories and practices of customs system; Thailand’s tariff structure; duties and

responsibilities of customs; customs clearance; rule of origin; on-line customs system.

135-406 MSANENFINAANIZHINNA 3(3-0-6)

( Geographical Study )

Iydedunau : T

AMIINBNAYNTNTAUSTTU N15HIRY LATEENA wazngUedsRuinaqnnegsivvessenele
Uszianils v3eginalagfiananils lnoifufiudeuindeun1agsia uagnansenuainnis
Wasuulaswesnsidesnsunasesuaziasugia  wazaaunsainsgsialudlagudiinasionis
AugIfasEnineUsema lanauazguassalun1saniiugsia aasnauwumislunisuiledym
#1199

Cultural, political, economical and legal environments of business in one country
or region. Analysis of external and internal factors influencing doing business in selected

country or countries.



135-407 s U8UISAIENI9GINVTENINUsEINA 3(3-0-6)
(Research Methodologies in International Business )
AyrUsAunau : laidl
AudIAy voulum anunsaifdeslilumidengiiaseninelsema  wuaAaniangud
wadauayIsnside minginansideiiiensdadulanisgsiaseninasema dhdnwanse
Fondgmmsgsiaihaulansiide rasnuvhesnunansidouasiausssnumsite
Relationship between models, information systems and business decisions.
Practice application of behavioral and statistical methods for the purpose of

obtaining and analyzing relevant international business information.

135-408 wamwdaannsatindseninelsemnea 3(2-2-5)

(International E-Commerce)

I 1UIAUADBY : 137-102 Alulagasauwme

LIAALAEISNNTYINIASEIeUsEmANsBlannsednd  mMsWawISTUUANSaUmAG IS U
wdwddiannseiind desLmime‘i’%%agﬂﬁiéﬁumiﬁwummﬁ%é@Léﬂﬁiaﬁﬂé N5loURUNT
didnnseilnd miLLaﬂLﬂﬁlau%’ayjaLLazmmﬂaaﬂﬁ’aﬁuwﬁayjahswuwm’jéﬁéﬁLﬁﬂﬁiaﬁﬂé uay
Uszidutiagiuigiumduddidnnsedndiion1sfszninsUszine

Basic concepts and methods of e-commerce; information system development
for e-commerce; software packages for e-commerce development; electronic fund
transfer; information exchange and security in e-commerce; current issues regarding

e-commerce for international trade.

135-409 N1SAITIBLAL 3(3-0-6)

(Border Trade)

UsAunau : 1l

ANWILWIAA QU] waEUANNITNITIINITAIYIBUAY TEUUNITA LEUNIINITAT NITVUES
wagladafndununau FMUAANINTVITRAN URBNITAININT LUALATYFAITLAYIILLAY AAIANITAN
PPUAL UaETEUUNNIATBRIUsEINA naenauldiSouitynisiieg fonatinainaisinisd
BIYLAU

Concepts, theories and principles of the border trade system, trade, transportation
and logistics across the borders. Customs houses at borders, customs procedures, special
economic zones at borders schemes, Border market and trade system of the neighboring

countries as well as difficulties and problems concerning border trade.



135-410 nsiludusznaunisszndnelszina 3(3-0-6)

(International Entrepreneurship)

AyrUsAunau : laidl

Anwwfansidugusenaunisseninlseme mmiﬁugmuam%aﬁiw ilon1sUsznou
g3nsEnIeUseina WMALANISLTIINITANTENINUTELINA ﬂaqwﬁﬂ’]ima’]mw’j’mﬂimﬂ WaZAIIAN
ooulatdl n1ImIIEeULATIATIEanmLIndeAian1sAnduladonnagns uazn1sidgaaia
ANUTENA N1TDNUUULNUGIATENINUTENATLTANTSY

Concepts, fundamental business knowledge and ethics of international
entrepreneurship - trade negotiations techniques, International strategies and trade online.
Scanning the environment for international business opportunities and designing an

innovative international business plan.

A, VUINIVLABNLES
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	(International E-Commerce)

