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ABSTRACT 

 This research has the objectives in the consumption behavioral patterns. They are the 

behavior in buying Thai dessert. The researcher choose Don Wai Floating  Market for being the 

location in the studies. The studies are about the behavioral patterns in Thai Dessert and the 

satisfaction in marketing mix that composes of Price, Place, Promotion, and Product. The 

researcher represents the suggestion of the Thai consumers on the Thai dessert in various types 

of marketing mix for the most satisfaction. 
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