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Market Strategy Development of Benjarong Products :Case study on benjarong Village Tambon

DonKaidee, Samutsakorn Province
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Abstract
The purpose of the research was to study
consumers’ attitude and behavior of the Benjarong
products , to guide for market strategy

development of Benjarong products, a Case study

of Benjarong Village Tambon DonKaidee,
Samutsakorn Province.The sample consisted of 400
tourists and buyer. The statistics used for data
analysis included percentage, mean, standard
deviation. Field survey ran during Septemper 2012.

The results showed that the tourists and
buyer mostly were  female.The majority of
samples were in the age of 21 - 40 years, single
,Joachelor’s degrees,income per month from 10,001
to 30,000 baht. In side of benjarong products
buying decision behavior, found that most subjects
buy benjarong products was 69% , average spend
was 2,212 bath.Majority of them bought because
they were satisfied with the identity of benjarong
products. Satisfaction towards the marketing mix of
benjarong products, The study has found that
sampling group was strongly satisfied with price,
place promotion, products.

Regarding to market strategy development
of benjarong products, variety of products, and
continually beautify the design with a meticulous
attitude for details and general gift and festival
ideas were recommend benjarong products should
have various price level strategies as well as
develop safe transportation packaging. It should
advertise in Thai tourist group and for foreigners to
enlarge its customer base to increase the sales.
have a museum and increase the image. It should
also uniqueness on benjarong Village Tambon Don
Kaidee, Krathumban District, Samutsakorn Province

continually.

Keywords: market strategy development of

benjarong products
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