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Bachelor of Business Administration Program in Marketing
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100-101

100-106

100-102

100-103

100-104

100-105

100-107

111-101
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(Principles of Economics and Philosophyof Sufficiency Economy)
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(ASEAN in the Modern World)
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(Philosophy, Religions and Life Style)
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(Principles of Logics and Thinking Skill for Lifelong Learning )
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(Human Relations and Personality Development)
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(Psychology in Daily Life)
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(Civilization Studies)
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(General Psychology)
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(Introduction to Sociology)

% J
HANIAITHIATAT
(Principle of Economics)
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(Study Skills)
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(Introduction to Intellectual Property )
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(Fundamental of Philosophy and Logic)
UYHINUITTUNTT
(Man and Literature)

Jdu A
uywdnUfale
(Man and Arts)
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(Family Life Planning)
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(Music practice)
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(Thai Usage for Communication)
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(Thai Usage for Presentation)
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114-101 NY19INYY 1 (English 1) 2(1-2-3)
114-102 NY19INYY 2 (English 2) 2(1-2-3)
114-201 MY1OINHY 3 (English 3) 2(1-2-3)
114-202 MYIOINGY 4 (English 4) 2(1-2-3)
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114-301 ﬂ']‘]sl']éj\?ﬂf]kl 5 (English 5) 2(1-2-3)
Haz/vise 114-302 mmé’aﬂqy 6 (English 6) 2(1-2-3)
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114-303 M35 1EMEIsanguNeIN TN 2(1-2-3)
(English Usage for Profession)
114-304 matians l¥npsanguiiomsiauemaIMIn 2(1-2-3)
(English Presentation Techniques for Profession)
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113-103 MYIIU 1 (Chinese 1) 2(1-2-3)
113-104 MYIIU 2 (Chinese 2) 2(1-2-3)
113-201 MYIIU 3 (Chinese 3) 2(1-2-3)

113-202 MBI 4 (Chinese 4) 2(1-2-3)
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113-105 MY 1 (Japanese 1)

lﬂ' 1
113-106 MY 2 (Japanese 2)
lﬂ' 1
113-203 MY 3 (Japanese 3)
lﬂ' 1
113-204 MY 4 (Japanese 4)
113-111 BUNYA 1 (Korean 1)
113-112 HUNYA 2 (Korean 2)
113-113 BUNYA 3 (Korean 3)
113-114 BUNYA 4 (Korean 4)
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102-101 NMBINYT 1 (Burmese 1)

102-102 NHINYT 2 (Burmese 2)

102-103 NHINUT 3 (Burmese 3)

102-104 BINUT 4 (Burmese 4)

102-111 MBIW1819191 1aTlHe 1 (Bahasa Indonesia 1)
102-112 MBIW1819191 1aTliHe 2 (Bahasa Indonesia 2)
102-113 MBIV1819191 1aTlise 3 (Bahasa Indonesia 3)
102-114 MBIV1819%191 1aTliHe 4 (Bahasa Indonesia 4)
102-121 MBIV IN ALY 1 (Bahasa Malasia 1)
102-122 NHIVB1B IS 2 (Bahasa Malasia 2)
102-123 IV INNAITY 3 (Bahasa Malasia 3)
102-124 VIV IN ALY 4 (Bahasa Malasia 4)
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(Information Technology)
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2(1-2-3)
2(1-2-3)

2(1-2-3)
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(Computer for Studies and Works)

121-103 Fanuaanadou 3(3-0-6)

(Life and Environment)

121-104 9IS gUAINNA 3(3-0-6)
(Food for Good Health)
121-105 i lugdalsginiu 3(3-0-6)

(Chemistry in Daily Life)
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121-106 ANAMENS TIN50 3(3-0-6)
(Mathematics in Daily Life)
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121-107 ADANUFIUIWDNTUATILHUDYA 3(3-0-6)
(Basic Statistics for Data Analysis)
120-101 uyRuTUNARON 3(3-0-6)
(Man and Environment)
125-101 ﬂaﬁﬂWﬁ@]gﬂlu'ﬁJWiﬂ‘ﬁiiM 3(3-0-6)
(Mathematics in Civilization)
Aaa 1 3
126-316 ﬁammzmmm%mﬂu 3(3-0-6)

(Statistics and Probability)
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129-101 NaRNB LA HUNUING 2(1-2-3)
(Physical Education and Recreation)

129-102 Aadzuazdenntion 2(1-2-3)

(Art and Music Appreciation)
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130-101

130-102

130-204

130-302

130-303

130-401

(Strategic Management)

131-101

131-201

131-202

132-203

133-201

134-201

136-301
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IsHgMAnsyanIn 3(3-0-6)
(Micro Economics)

LﬂiHﬁﬁTﬁﬁguﬁﬂWﬂ 3(3-0-6)
(Macro Economics)

m3dnseiteyaiemadadulonagsne 3(3-0-6)
(Data Analysis for Decision Making in Business)

NYUUIBFIND 3(3-0-6)
(Business Law)

ﬂ']ﬁﬂ']ﬁi’)'lﬂﬁ 1 3(3-0-6)
(Taxation 1)

MITamsIBInagns 3(3-0-6)
M3ty Fvudy 1 3(3-0-6)
(Principles of Accounting 1)

msvyFrudy 2 3(3-0-6)
(Principles of Accounting 2)

miﬁtﬁlﬁamﬁ‘fﬂmi 3(3-0-6)
(Managerial Accounting)

MIRUFIND 3(3-0-6)
(Business Finance)

NanMIIAaIN 3(3-0-6)
(Principles of Marketing)

NanNIIIANT 3 (3-0-6)
(Principles of Management)
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(Production and Operation Management)
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130-211 MIRUAIUYAA 3 (3-0-6)
(Personal Finance)

130-212 MyasnuluaaiaRuuazaaianu 3 (3-0-6)
(Investment in Money Market and Capital Market)

130-213 §ITUAVIAUALANNTUHAFDUADTIAN 3 (3-0-6)
(Good Governance and Corporate Social Responsibility)

130214 M3dudUszneumsuazmITamsIamMNIVIANAEZYUIAGEN 3 (3-0-6)
(Entrepreneurship and SMEs Management)

130-215 ﬁiﬁi}izwdwﬂizmmﬁmﬁh 3 (3-0-6)

(Introduction to International Business)

130-216 MBIBINGHNNFIND 3 (3-0-6)

(English For Business)
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133-301  MIVANINTAAA 3 (3-0-6)
(Marketing Management)

133-302  WRANTTNALS 1A 3 (3-0-6)
(Consumer Behavior)

133-304  MITIAMIFOINWMNTADIA 3 (3-0-6)

(Marketing Channels Management)

133-402 15398159019 3 (3-0-6)
(Marketing Research)
133-403 ﬂTS@]ﬁTﬂi%WiTQﬂizlﬂﬂ 3 (3-0-6)

(International Marketing)

133-404 MsTAMIHAASAIATALIIAN 3 (3-0-6)
(Product and Price Management)

133-405  MIAAIALING 3 (3-0-6)

(Services Marketing)
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(Integrated Marketing Communication)
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(Logistics and Supply Chain Management)
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(Marketing Planning)
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(Preparation of Co-Operative Education)
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(Co-Operative Education)

130-308

133-303

133-305

133-306

133-401

133-406

133-407

133-409

M3IIVYNNFIND
(Business Research)
MIAAANTNBAT

(Agricultural Marketing)
N139ANTNUVY

(Sales Management)
MIAMAAUMYATINNTTY
(Industrial Marketing)
M5 IuYAUWaEMITUATUMNTVIY
(Advertising and Sales Promotion)
NIADIANIATY
(Direct Marketing)
FUUUIMIAAIA
(Seminar in Marketing)
MIVAMITWNA B

(Supply Chain Management)
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3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

1(1-0-2)

5(0-30-0)
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3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



133-410

133-412

133-413

133-414

133-415

MIsanImMsman 3 (3-0-6)
(Retail Management)
MIRAWAAS UN 117U 3 (3-0-6)

(New Product Development)

MITamMIATIHAAT R 3 (3-0-6)
(Brand Management)

MINAIAFIND 3 (3-0-6)

(Business Marketing)

mﬁﬂminaqmﬁmmam 3 (3-0-6)

(Marketing Strategy Management)
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