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Abstract

This research aims to study buying behaviors and marketing mix factors influencing
iPod buying decision of Bangkok consumers. The sample group consists of 400 consumers
who reside in Bangkok and have bought iPod. Questionnaire was used as the data collection
instrument. Statistics used for the analysis include percentage, mean, standard deviation,
t-test, analysis of variance, and chi square test. A program computer for statistical analysis
was employed for statistical data analysis. The findings reveal the following.

1. The majority of the sample group were males, aged between 31-40 years. They got
a bachelor degree and had an average monthly income of 10,001-20,000 baht. They were

mostly single and earned a living as private companies’ employees.
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2. Overall marketing mix factors influenced decision to buy iPod at high level. For each
marketing mix factors, product factors influenced decision at very high level, while other
marketing mix factors were at high level.

3. Gender factor had no effect on opinions of consumers in terms of overall marketing
mix factors influencing decision to buy iPod, while age factor, education background factor,
monthly income factor, marital status factor and occupation factor have an effect on opinions
of consumers in terms of overall marketing mix factors influencing decision to buy iPod.

4. The consumers with different gender were not different in iPod purchasing behavior
in terms of factors influencing decision to buy and iPod usage activities. However, the different
in gender would result in different behaviors of iPod purchases in terms of buying expense per
time, favorite models, location of purchase and the reason for buying decision at 0.01
statistical significant level.

5. The consumers with different age, education level, average monthly income level,
marital status and occupation were different in the iPod buying behaviors in all aspects,
namely, buying expense per time, favorite models, factors influencing buying decision, iPod
usage activities, location of purchase and the reason for buying decision at 0.01 statistical

significant level.

Keywords: Buying Behaviors, Marketing Mix Factors
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