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Abstract

The research in this study conducted by quantitative research using a survey method,
the purposes of research are (1) To study the marketing mix, (2) Reference group, (3)
Expectation factors that affect wine consumption behavior, (4) To study wine consumption
behavior affect to satisfaction, and (5) To study satisfaction affect to loyalty.

Samples were selected from consumers whose age are 2 0 years and over drinking in
wine bar and restaurant in Bangkok by using infinite Population method total number of 400
samples collected by convenience sampling method. The statistics used were descriptive
statistics, percentage, frequency, mean, standard deviation, and multiple linear regression to
test hypothesis. The results founded as follows:

The results showed that the majority of wine consumption between 2-4 times a month
which accounted for 45.0 percent. Expenses excluding food costs, between 3,001-5,000 Baht
/visit, red wine was mostly selected 58.3 percent and the most popular wine was from ltaly 39.3
percent and prefer drinking wine with friends 35.3 percent and they drink as their entertainment
which accounted for 2 9.7 percent. The analysis concerning the marketing mix found that the
level of marketing mix factors in overall was at high level with the mean of 3 .8 8 . When
considering in each factor also at high level. Opinions regard on reference factor also review at
high level with the mean of 3.92 and when considering each item in reference factor was found,

they were also at high level too. It was found that expectation of wine consumption in general
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was at high level with mean of 4.0 3. Considering each item, they were also at high level. The
result of the analysis on the satisfaction of wine consumption was found overall at high level too
with mean of 4.0 3 and when considering each item was also found all at high level too. The
analysis on the level of loyalty of wine consumption in general was also at high level with the

mean of 3.89 and when considering each item was also at high level.

Keywords: Marketing Strategies, Wine Consumption Behavior,
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