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Guidelines for Development of Services in Standard Motor

Garages in Amphoe Hat Yai, Songkhla Province
BIUT WINHINA

UNARNED
& J

a o a o o A
ﬂW?QQHﬂ?ﬂuNQMQﬂ?ZN\‘IﬂLW@

=

ANBILUIN NI UINITIILTN9229g TN TN UG

[ %

dil ai o [ o ada a dl A dl v a o
mmgmiummwuw ’ﬂ’]Lﬂ'ﬂﬁ’]ﬂiﬂﬁy WNIAAIIa 1AE353 ELTIATUNIN wArasdan M lun1saas

A o ¢ 6§ yaa o L dI v v Y oa 1 & dld
AR LULANNTB slﬁmﬁﬂ’]ﬁ"&Nﬂ’?‘]:fﬂéLL‘Ll‘Llﬂx‘]TﬂN@?’]\‘m‘LlQU?MW?%@Q@I%@N?QHMWN”Ilﬂ?ﬁ’]umﬂ

|
IS U4

dszaunisainiainaunu 5 1 41uau 5 g Ainszidayaainnisdunwniuazindeyanldiainnis
AanfuinuIdangudayan nlszAuAI N TN LA TNARATa YA ITINITUUIAIIN WA
N19AN®I WU 1) u?mmmﬂﬁu?m@@ﬁ@uimﬂum’mmg’m‘lummﬁyuﬁ B1LNANIA NG 9ndn
29781 Inalddautszannianisnann 7P's 2) kuanianiswm un lunisliusnisresgdansn
mmgm‘lummﬁwuﬁ anauIA ey SandnadIan %\‘1N@ﬂ’]ﬁfﬁ/ﬁlﬂ%ﬂﬁ@zﬁﬁiﬁéu??ﬁ’]?ﬂ')?mwﬁﬁﬂﬁﬂ
AINAIA IRINIRTF NI RgeN 9T daulszannian1enainfitusAliinansznuse
Lme\imiﬁmuﬂumﬂﬁiﬁma‘mmg’%mnmmgm‘lﬂummﬁwuﬁ anann v aandnasaan lne
tladefifuansznusianisindula wanuuInaNeI LN lunaslitEntsresgdensannsgulam

A % a o g

WU awnevialug Aandnasaan Nnnge Ae Aundaniusiuazn9lfuinig Autesnienisan

q

UL ANURILETNNNIAAIA FIULAAR ATUNTTLIUNIT ATURILIAGDNNIWNAIENIN AINAIAL

ANEIARY: UUIN NN TONINLUFANINIFIY, AIULILANNINNIIAAIA, NI1TLTNIT

"INANEN NANGRILEMNIgINANMNLIITA NN INENAETTANAITAY DUUNITYAUITE A1ualingline dneiies

AINIAAITAT 90000

-47 -




agnx3TINN? TN 16 1an7 2 a1Lf 27 woAAnIew 2558 — NUATUE 2559

Siam Academic Review Vol.16, No.2, Issue 27, November 2015 — February 2016

Abstract

This research aims at studying the guidelines for development of services in standard
motor garages in Amphoe Hat Yai, Songkhla by qualitative research methods. The tool is a
research interview form. This research uses the semi structure method to interviews five
executives from five standard automotive garages that have work experiences over 5 years. The
interview data are analyzed and presented descriptively. The results showed that 1) the service
garages in Amphoe Hat Yai, Songkhla are in the context of using composition of the 7P's
marketing 2) The guidelines developed in this research make executives in Amphoe Hat Yai,
Songkhla to realize the importance of the repair standards. The research finds that prices do not
affect the guidelines of service development of the garages in Amphoe Hat Yai, Songkhla.
Factors that affect the decision to choose the development approaches in service of a standard
garage in Amphoe Hat Yai, Songkhla are products and services, distribution channels,

campaigns and promotions, people, process, and physical environment, respectively.

Keywords: Guidelines for Development of Standard Motor Garages, Marketing Mix, Services
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