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Abstract

The purposes of this research were 1) to study the differentiation strategy of cultural tour
service in Luang Prabang, provided by Tour Eurng Luang Company Limited; and 2) to study the
tourist satisfaction level towards cultural tour service in Luang Prabang provided by Tour Eurng
Luang Company Limited. A survey was conducted by a mix of qualitative and quantitative
methods. The qualitative method used was an in-depth interview with 5 executives and officers.
For quantitative method, the satisfaction questionnaires were given to 32 tourists who joined the
tour.

The results indicated that 1) Tour Eurng Luang Company Limited selected the
differentiation strategy to be used for cultural tour service in Luang Prabang, consisted of
service pattern, service quality, additional services, and psychological factor. 2) Overall, the
tourist satisfaction level towards cultural tour service in Luang Prabang was slightly high (Mean
=4.25, S.D. = 0.58). When considering their satisfaction accessed by the differentiation strategy
elements, it was found that the highest level of satisfaction was additional services (Mean =
4.68, S.D. = 0.45), followed by psychological factor (Mean = 4.51, S.D. = 0.56), service quality
(Mean = 4.11, S.D. = 0.68) and service pattern (Mean = 4.06, S.D. = 0.69).

Keywords: Differentiation Strategy, Cultural Tour Service, Tourist Satisfaction
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