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Abstract

This study aimed at investigating differences of individual factors, differences in the
marketing mix, and differences in the behavioral factors that affect the Korean restaurant
selection in Bangkok and its vicinity. The population in this study was customers of Korean
restaurants in Bangkok and vicinities. The researcher asked 400 Korean restaurant customers in
Bangkok and its vicinities using questionnaires. Statistics used were Descriptive Statistics,
namely, Frequency, Percentage, Sample Mean, and Sample Standard Deviation and Inferential
Statistics (Hypothesis testing at the significance level of 0.05). The questionnaire consisted of 4
parts, information about demographic characteristics, Information about the marketing mix of
Korean restaurants, Information about the behavior of using a Korean restaurant, and
information about the decision to select a Korean restaurant. The study indicated that the
decision was relied on the quality of the ingredients the most (average 4.160), followed by the
atmosphere and decoration in the surrounding area (average 4.130), the location of the
restaurants were easy to provide services (average 4.115), services provided were accurate

and fast (average 4.110), a variety of food (average 4.105), restaurants’ employees dressed
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appropriately (average 4.097), food was delicious and healthy (average 3.962), and appropriate
food prices (average 3.645).

As part of the hypothesis test, the study found that:

1. Users of Korean restaurant in Bangkok and vicinity with differences in gender, age,
education, income, and status showed indifference in decision to take a Korean restaurant.

2. Users of Korean restaurants in the Bangkok and vicinity with different emphasis on
the marketing mix showed different decision in using Korean restaurant services.

3. Users of Korean Restaurant in Bangkok and vicinity with different times of using the

restaurants showed different decision in using Korean restaurant services.

Keywords: Decision, Service, Korean Restaurant
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