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3.1.5 M95LN1EIN
3.1.5.1 naaanen il (33 vaena)
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vy
A v

*101-101 wanlSvanveunsugioneriiaanensianN Nty 3(3-0-6)

(Sufficiency Economy Philosophy for Sustainable Development)

;4
wanmsuuIfauaraNNdIRYyUel ¥y veuAsHgNINeios HanmTIloIAuNIg
4 1 W a 4 J [ a @
Lﬁﬁ‘]&ljj?’ﬂﬁ@l5LLa$ﬂ1'§§m1‘1ﬂuﬂNﬂ13Nu ﬂ’J']iJL%fJiJT‘EJ\‘]ﬁ%‘H’JN“]Jﬁ%ﬂJUﬁl’é]\ilﬁi‘]&ljjﬂﬂwmﬁﬂﬂﬂﬂﬂTi
o Ad A o Ad A o aa [ J o 9 9 o @
‘wmummﬂuuamﬂmnwmiwwumﬂwu ﬂ'liﬂ?i\‘l‘b")Glcl‘Llﬁ'\?ﬂiJi’JﬂJﬁiJEJﬂ’Jﬂﬂ'lqu]MU'I“]Ji‘]fiUu'IGIJE]\?
a ~ A o Ad A a a 9 A =

Lﬁi‘]slj;ﬂi]W’OLWEJ\‘ILW@ﬂ'IiWGMUWﬂEJ\‘IEJUI@leIﬂ?iliﬂﬂgﬂ?ﬂiﬂiﬁﬁ'luﬁiﬁlﬂiﬂ!ﬁﬂ‘kﬂ

Principles and significance of the Sufficiency Economy Philosophy (SEP); basic
principles of economics and financial literacy; relationship between SEP, sustainable development (SD),
and sustainable development goals (SDGs); living in contemporary society with SEP for sustainable

development from project-based learning or case study

Id A v [
*%101-102 anudunaiedludanynsuazdsanlan 3(3-0-6)
(Civic Literacy in Thai and Global Context)
t4 a o o 1 1 I
ﬁﬂ'lWﬂTimﬂWﬁﬂWilﬁ’f]\i IATHIND 3NN l,l,ﬁ$’JGJJH‘ﬁ‘i‘iiﬂl@\‘iﬂQﬂJﬂi%Wlﬁ@Ns] ﬂizmu
Tymiswadeludeanlan UszmalneludiauTan anuvainvateneiausssunagnizuaums
a A g v Aa 1 v A v A 1T o
W1Qﬂ31ﬂﬂﬂﬂlﬂﬂﬁ1ﬂﬁ AMVITUNATDUADTIAN mifwﬁmmmwmﬁmuagmww%aummﬂﬂumi
[ a o v d 1 I A o o
ABANIUNITNIIA ﬂ’)'lm’fiJWH‘ﬁi$W’NQﬂ’J'liJﬂJuWﬁLll@\?ﬂ’]Jt’fi]'luZﬂ'l'iW@l‘L!'lﬂJ'f)\?ﬂi%Lﬂﬁ Unuinaag
9 = A A
Wu1ﬂﬂlﬂﬂuﬂﬂaiu§1u$1ﬁmmﬂﬂqﬂEJLLﬁ$WﬁL3J'E’NIﬁﬂ
Political, economic, social and cultural circumstances of various groups of countries;
contemporary issues of the global society; Thailand in the world society; cultural diversity and global
mindset; social responsibility; civic engagement and social responsibility against corruption; relationship
between citizenship and developmental status of a country; roles and duties of individual as a Thai and

global citizen
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#%101-103 mseenuuuaMeazynanmwenNMilugin 3(2-2-5)
(Designing Your Self and Personality for Leadership)
a 4 Y v o an = 9 <3
NITAATICHAUIDN NITIINAULDI miﬂmumﬂmmﬂumﬁ NIILFIVUTINNITUNU

aualuawes mswauyaanam msasuasuanuiulylumsedludeny msamuinsyaluh

a

Y]

a3z manuzihaueaiennulszinlausnnudodou msnannnzdul Anvzuybeduus
o I A
M3 uny
Self-analysis; understanding one’s self; goal setting in life; self-esteem improvement;
personality development; self-confidence improvement in public; public speaking development; self-

introduction for first impression; leadership development; human relation skills; team working

#%101-104 MIVIMINIRUPE IYRAA 3(3-0-6)
(Smart Money Management)

MIRuAFIadszd1iu ansuazgnihn thuuemstu msusmmstuaiuyana
Y] a [ 9 v A A a 9 =
HIANTIUNNWNNITNU msamuﬂluﬂszmﬁuazmqﬂszms% msdsznune FUFDNUN NITINUNUNY
I Y a 4 = o =3 a a
fﬂil‘ﬂuﬂﬂigﬂﬂﬂﬂ'ﬁ NTUITHITNDIANITAINY NITATINAINDUNHIAU HAZDATNINNNNITNU
Finance and daily life; right and duty; financial goal; personal financial management;
financial innovation; international and domestic investments; insurance; loan; tax planning;

entrepreneurship; management of investment port; preparation for retirement and financial independence

#%101-105 ialanyayuazmsiGeniniunanssu 3(2-2-5)

(Community Explorer and Service Learning)

= LY v Aax a 4 A v I

NITLTYUINYINVIDYUTU ﬂ”li’JLﬂ5”I$‘ViGljiJGIﬂ!LW@ﬂ‘L!‘Iri”I‘1Jnguﬂﬂluﬁnlﬁzuu’ﬂnﬁﬂﬁ
Y 9y I ~ FI [ 1 =) a a =y
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o 9 = 9 a ' @ Jaa o Y (% A
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Foudmunanisuuinms msiaunazmMsvumasu InsamsiiomsHmu LAz AN TUUIMIYNTY

'
% o Y = 1

1 <3 Ao Y] a o Aana
mamseuANuNs ougmsitlunindseuaziinwaugu o 5095 UM NIN THAUFUFUNNTADE1S
4 A A
gaguluaaIsIng 21

Learning on community context; community analysis to identify issues and development

approaches using collaborative community based approach among learners and community members;
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techniques and enhanced skills in approaching community engagements, community participation, social
and life skills, communication; service learning; project development and implementation for community
development and services; preparation for becoming community researcher and developer in variety

dimensions of sustainable community development in the 21 century

*%101-106 pyvANEazMseslnan? 3(3-0-6)

(Politics and Law in Everyday Life)

(2

o A X g Yo A4 g aa o w
ﬂ%]WﬂJTﬂiﬁ‘ﬁjillHiUulla3ﬂ”|5l1]@\1l1|@\1@]“ ﬂaﬂuWﬂiﬂaﬁjﬂlﬂﬂjﬂl@Q1uﬂ53@ﬂ5$ﬂ13u

a A

a ] [ Ia
21N NYWNIYUNI NHUUIYDIYT ANTUYYYFU ﬂgﬁuWﬂﬂiWﬂﬁuﬂNﬂt‘gﬂJﬂ ﬂ;]ﬁiﬂﬂﬂ?ﬁ’fﬂﬂi nag

Q

4 4 o (2
ﬂ;;]wmﬂﬁuq mmﬁmumimﬂwuummmm
Introduction to constitutional law and politics; laws in daily lives such as Civil Law,
Criminal Law, Human Rights, Intellectual Property Law, Tax Law and other laws related to current social

situations

101-107 USvanuazmaniumnsestia 3(3-0-6)

(Philosophy, Religions and Life Style)

Nanlirey 1 MTouV0IAMITUIAINHAZANUAIAY VI AUINUNITAUTUTIA
ANUNBUAZAUAIVOIFIAMUHANAITUT HANTITVIUNMIMIIFIN ANVdIAYVoIRa 1T Vyan
msaauuazmsuddynidialasldudnmdeunismauidieg msdszand1difioas
anwdiFalumsrhauuasmsediwiudoussadud

Principles of philosophy; religious teachings; impact of religion on living; meanings and
values of life in religious view; dharma for living; significances of precept, concentration, and wisdom;
self improvement and solution of life problems through religious teachings; application for successful

working and peaceful living with others

[ dJ % a A =~ b4 S
101-108 HANAIINAAAIUASNABENMIAAUNININIGUINADATIN 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)
@ J 4 a a a a @ @
HANATINAITAT ﬂ31ll§ﬁuj§1u"ljf]ﬂﬂixﬂ’3uﬂ1iﬂ@ ﬂ1iﬂﬂl%\1uiuﬂllﬁ$f2ﬂuﬂ N13
= Y o a a 1 F) ~ 1 @ Aa A 4 a = a
Lﬁ@ﬂi‘]ﬁﬂﬂ‘]&l%ﬂ?iﬂﬂ‘]ﬂﬂﬂ@ﬂdﬂGlUﬂWiL!ﬂﬁﬂJWWTILW]ﬂG]NﬂH MsAa NI MsaaSeumeu nsaa

@ d a a 4 a ] a a J a a 4 a a 4
AUATIEN NITAAININY ﬂ'liﬂ@’f]fl']\?fl')%']iﬂ‘lmu'lﬂ‘l ﬂ'liﬂ@ﬂi%fgﬂﬁ ﬂ'liﬂ@l‘]f\‘]iﬂuv]ﬁu NIIAALIINAYNTD
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msaaudln MsAaYIUING MInaasNaIId NsAneuINA LazMsEousAIeAUD INBENS
9y =2 1 9 A o aa
DLW AN NN IINONI T WAL IAULDIAD DAY IA
Principles of logics; basic concepts of thinking processes: inductive and deductive
thinking; selection of various thinking skills to solve different problems; analytical thinking; comparative
thinking; synthesis thinking; critical thinking; considerate thinking; applied thinking; conceptual thinking;
strategic thinking; problem-solving thinking; integrative thinking; creative thinking; future thinking; and

self-study learning; skills approaching to various resources for lifelong self development

*101-109 ugyﬂﬁuﬁuﬁua:miﬁmmyﬂanmw 3(3-0-6)

(Human Relations and Personality Development)

AN T nazilse Temiveswybeduius anuduiuisznieyanautazngu
a1 ludenn msdSumldmuzaunvanimadonludiny nguiniayadnam Waunisnig
yadnmmvesyanafion1sliudmedeay aAnuuanameszndyana azfi mstinngAnssud
Iz aNLazseINdIay nsaieanulsziulansnny msuasnensuasrtiag msiie

2

Lﬁ@d\?Lﬁ%lluﬂaﬂﬂWWLLaglﬂﬂﬂgﬁﬂJﬁjﬂﬁ'ﬂTUﬂ'ﬁﬂj miﬁmmﬁﬂmm:ﬂg@ﬁ’aﬂmiaamﬁmﬁ%mﬂuuaz
EL‘]QJ'}ﬂWH'IﬁQﬂg]}’ﬂﬁlm$LW?J'I%ﬁiquljﬂﬁi‘l'luﬂ'liiﬁ’

Meanings, background, and advantages of human relation; interpersonal relationship
between individual and various groups in society; appropriate adjustment to circumstances in society;
theories of personality; individual personality development for social adjustment; individual differences;
leadership; appropriate behavioral practice and social manners; how to create first impression; outfits,

make up, and hair styles to improve personality and fit circumstances; speech improvement through

correct pronunciation and proper use of language to fit circumstances

#101-110 AnInenluyIndszd13u (Psychology in Daily Life) 3(3-0-6)

4 a

a a a I a o w o
L!u@ﬂﬂﬂ%‘iﬂﬁ?ﬂEl'll,l,f;wﬂ1§ﬂi$ﬁ!ﬂ@]1%}1u%’3ﬁﬂ3$%1’3u NAUINITUYBY YAANNINLAS

3

1 ' 4 a J 1a o o v
ANUUANAN IS INYAAA ﬂWiL%Wi%ﬁuL@ﬁllﬁ%Nj%u ﬂ']i')mi'l%ﬂﬂ;]ﬁiJWU‘ﬁi%W'J'Nuﬂﬂﬁ ﬂ'li!::iflu%l

o Y o @ a v @
L!ﬁ%ﬂ'li'i‘ﬂg ﬂ'l‘i?'\ﬂi] NITNAUIAITURATIANINDTITUU ﬂ'l'i%ﬂﬂ1iﬂ')11llﬂ%ﬂﬂ ’(,:(GUﬂWWﬂGILLﬁZﬂ']iﬂiUﬁ'J
Psychological concepts and application in daily life; human development; personality and

individual differences; understanding oneself and others; transactional analysis; learning and perception;

motivation; EQ improvement; stress management; mental health and adjustment
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*101-111 oudaululangnl¥id (ASEAN in the Modern World) 3(3-0-6)
A g v A Aa 9 | J a
ﬂmﬂaauuﬂaqmﬂwmﬂmmwwmmﬂuu1umiuJug{uﬂﬂamﬁwgﬂwaﬂaﬂ
1 d'd o a a 2 = d‘ tﬂ' a a
ﬂquﬂﬁ%mﬁﬂNﬂ@li']ﬂﬁmUIﬂWNLﬁﬁ‘]&Jj\Eﬂ%i%ﬂUQ’Q L!,a$3Jﬁﬂ‘t’JﬂWW°VI‘ﬂ$Lﬂaﬂullﬂﬁﬂgmﬁi‘ﬂj}ﬂ‘ﬂﬂl@ﬂiaﬂ
9 = = [ ] Y I 4 Y
mmmmwmmwmmxmwau“lumiﬂﬁumuazmaguumumqﬂmﬂuﬁuﬂﬂmwaﬂaﬂ WAIUINTT
VIO UFIUNALYTEMANDUTIU ATUMTIHOT IATHIND LAz FIANIAUTITN UNVIMVBID UTOULAY
Uszind Inglunilan
Great change of Asia to be global economic hub; countries with high economic growth,
and potentiality to change global geo-economics; ongoing challenges of Asian and ASEAN countries for
adjustment and sustainability as global centralization; progression of ASEAN and ASEAN COMMUNITY

developments: politic, economic, socio-cultural aspects, roles of ASEAN and Thailand in global stages

#101-112 9158555UANY (Civilization Studies) 3(3-0-6)

H 9
A o W v

913YBITUNTINY NI018TITUAL IUANLAZAZIUDON Qﬂiﬂﬂm ganan Qﬂiﬂij N3

Y a o

daseusannigidyarvinuTanlugafagiu wanudalnssunTaamuluudazyn glnaanig

q U

[T 14 @ 4 U
Usziamaaiuazusanmaiansisuued Inonagdszmaioutulunquondeou
Major civilizations: both western and eastern; ancient age; middle age; modern age; hand
over intellectual heritages to the present world; outstanding masterworks of fine arts in each era; historical

background and cultural heritage of Thailand and neighboring countries in ASEAN

*101-113 NNHZMIANEN (Study Skills) 3(2-2-5)
1 = as = Y o £ Y] = o Ao &
AUAIUDINITANK ’J‘ﬁﬂ”liﬁﬂisﬂiﬁﬁﬂi]‘ﬂ‘ﬁﬂﬁ1u§$ﬂUQﬂMﬁﬂHT NnyeNIdudmsy
~ Y = Yy Yy = @ a a 4 a 1 =~

ﬂ'lilj'iﬂugsluﬁﬁ’ﬁ‘i‘ﬂﬂ 21 mﬂ%wmﬁymmxmﬂTuTaﬂmiaumﬁ NNESNITAAUATIEN NITANDYINU
a a J o 3 a a
AT UYTU ﬂ’J”IiJﬂﬂﬁ%lNﬁﬁiﬂ Msmuduiny Iaassue MsuImsna

Value of education; learning methods for success in higher education; necessary learning
skills in 21st century; use of library and information technology; analytical thinking skill; critical thinking;

creativity thinking; team work; public mind; time management
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101-114 Qﬂe‘mmﬁ'l’anlﬂ (General Psychology) 3(3-0-6)

L!“LJTI/INﬂﬁﬁﬂ‘]ﬁuﬁ%ﬂ’nmﬂu&ﬂﬂ]EN%GI%“I/I?J'] ﬂ’J']iJWJJ"IfJ‘UfNW’E]aﬂiﬁJ LﬂTViiJ']fJ‘UE)\ﬁGIﬂ
Inmemazgum lunelfia msdudmwazmssud usegala msGeud yadnamuazanuuanaig
szraNIAna 015Ual WannMIveumaz e adtTyuarmsda anviadndmelanasmsiamn
gquamaa M latagmMInauaueg

Guidelines and background of psychology; behavior interpretation, objectives of the
subject and values of the practice; sensation and perception; motivation; learning; personalities and
individual differences; emotions; development of each step of life; intelligences and measurement;

psychological disorders; mental health development; self understanding and development

101-115 ﬁﬂﬂﬂ%ﬂm!ﬁméfu (Introduction to Sociology) 3(3-0-6)

ﬁm%wamaﬁfmmé’eumqﬁ’wmﬁﬁ@iauﬂﬂa A0UMN HazUNUIMVeIYana Tudinw
dniwavesnguAsNgAnITUYRIYAna Inssarisvesngy uazanuiludih nandlumsnau uyve
Fuiusiig anudsauazdianmsvesdoiua 4 Taafend iy armeiymanaTulad uas
anuasundamadszng

Influence of social environment to individuals, status and roles of people in society;
influence of norms on human behavior; group construction and leadership; attitudes towards working;
good human relationships; the importance and evolution of institutes by ranking; technology progress and

population change

v d
101-116 HanAIHgAans (Principle of Economics) 3(3-0-6)
v O S ' o o Aa
wamna"lﬂmmzﬂwg;mﬁmﬁmﬁ'aﬂyam FTINWASNITIATTIINTNYINT WHANTIUUDI
Y a a A s a A a 9 9 29
Ej‘UﬁTﬂﬂ L!‘Ll’Jﬂ’J']iJﬂﬂLi’fN@iiﬂ‘IJi%IfJ‘lfu NHYHYNITLADN NYNITAAVIIAUANT ma”lwqy;]ﬁunuuaz
[ { [J a =) [ a { | Y] 1 o
EEERN il ﬁﬂﬁ’iuﬂ@“ﬂ‘ﬂWusllf’Nﬁu??I}Hm$U§ﬂ1§ﬂl@Qﬂ%%ﬂﬂﬁWﬁﬁiuﬁﬁ?ﬂﬁﬁﬂﬁlﬁ]ﬁﬂlﬂ@ﬂ?ﬁﬁﬂyim
v t4 @ a o [ a ' v Y a =
Lgaﬂnauysm ﬂmamiwammgmimwuﬂﬂmﬂmiwa@ I@]ﬂﬂﬂiuﬁﬂuﬂlﬁ)ﬁﬁunuﬁﬁﬂﬁEJ“lJL‘V]EJ“lJ
General principles of economics regarding values, pricing and resource management;
consumer behavior; points of view on utilities; theory of choices; goods reduction rules under the theory of
cost and other factors determining demand and supply of products and services of product factors in the
complete and incomplete competitive market; production factors and determination of production factors

by shortening in terms of comparative cost.
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*101-201 mm"l‘nmﬁami?mms (Thai Language for Communication) 3(2-2-5)
¥ A A o o o Y
M3l Inamemsdeas luaaumsaiaisg mswesnlaniw vanmslgnmlu
¥ o ¢ ) " a ¢ =
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1 [ 9 = 1
911 Hanm s 1sm lumsweu luglunuaie

Thai language for communication in various situations; listening comprehension;
principles of effective speaking; reading comprehension, summarizing and analyzing messages; principles

of writing in various forms

*101-202 M Ingemstinaue (Thai Language for Presentation) 3(2-2-5)

o Jd a o a
mﬂﬂ?’mm"hnﬂmmum?l}au“aGluﬁmumimmm 21N miuuﬁua%}ayammmmi
o 9 a a <3 a 4 a 4 o 9 Aa A A
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ﬂ?ilﬁ@ﬂi%’%’@ﬁ‘ﬂ?ﬁﬂ?iﬁﬂﬁ?iﬂﬂ?ﬂlﬁh?gﬁﬂlm$Mﬂi%ﬁ”ﬂ‘ﬁﬂ']‘WHJ‘LHJigTﬂ%uﬁ@ﬂﬁﬁﬂ‘]ﬂ%m$ﬂ1§°VIN']°L!

Using Thai language to present information in various situations such as academic
presentation; business presentation; expressing opinion, analysis and criticism; presentation reliable

information by using the right and effective communication channel for learning and work

#€101-203  MHI0INGUNOM5USUNY (English for Remediation) 3(2-2-5)
a v o ' =
wnisnuneu : il
M3 IAME : U (Satisfactory - S) Az 1uHIM (Unsatisfactory - U)
A I a [ ] A Ao = Y ] =
N@ullsll : HJuﬁTfJ'J“]ﬂhliJu‘Uﬁuﬂﬂﬂ@ﬂuﬂﬁﬂ'ﬂT@@ﬁﬁ@‘UNTu (S) T HIWTD
= = a @ Aa o w 4
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o v Jao v vy X o A Hq 9t
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Y
Tuseaua 18 wazlse Toaaue
Vocabulary, expressions, grammatical structures, and communicative skills frequently

used in everyday life; reading and writing short texts, short questions and answer and simple dialogues at

word, phrase, and short sentence levels
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=S A Y o J 7 a v o Y = = a
HUYLHA :uﬂﬁﬂ‘]slTﬂulﬂﬂzlluuﬁ'lﬂ’Nlﬂﬂ!MﬂNﬁW'JT]EJ']afJﬂWWHQ ABDNANNSIVIULTIUTTIIIV

1 4
101-203 N1 Ny TRI RERIRATREA (English for Remediation)

#%101-204 MudangulusInlszd13u  (Daily Life English) 3(2-2-5)
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lugindsza1iu anvaulvauyana uazaniumsaifagiiu

Vocabulary, expressions, grammatical structures, and communicative skills with
emphasis on everyday life; personal interest topics; current situations

o = Ay v ' o a v o v v A A a

HUYLYA : ‘Llﬂﬁf‘l‘]sﬂﬂulﬂﬂ&!uuq\iﬂ??!ﬂﬂ!“ﬂﬂﬂﬁ?ﬂﬂﬂ?ﬁfJﬂTVi‘Llﬂ ﬂlﬁﬂﬂnuﬂ?iﬁﬂﬂ%!ﬂﬂﬂliﬂﬂﬁﬂ’)‘lﬂ

101-204 Mu183nguluTIn152913U (Daily Life English) uaz1¥ lainsa A lus1eInaanarn

#%101-205 MBIDINGHINOMIANIMIININS 3(2-2-5)
(English for Academic Study)
1NLIAVNDU : 101-204 71890 H TUTIL52913U (Daily Life English)
= Y] Ao & A A 9 a a 1 4 =)
ﬂ15ﬂjﬂ‘1/]ﬂ‘lel31/1%1L‘]JH‘1/]LﬂEJ'J"]JE)\1L‘H\1’J"]ﬂﬂ1i M3 NITYPA N30T hl’)ﬂﬂim DTN
o o 14
LASAANN
Practice essential skills in relation to academic study; listening comprehension, oral

presentation, reading, grammar, writing and vocabulary

U d’ o =

*%*101-206 m‘mmnqmwamﬁmmummumm%w 3(2-2-5)

(English for Professional Presentation)
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nanmsya msaenlyd sz len dAuren 19415 n1seon@eedl uaznisyalu
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o 4
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Principles of speaking; word choices selection of sentences, conjunctions, and
expressions; speaking in various situations; discussion, academic presentation, business presentation, and

job interview
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**101-207 m‘m’é’anqmﬁamman%’aa@ummgm 3(2-2-5)
(English for Proficiency Test)
o ) o 2 Y ' = A
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msdeudedeuaigin Hnliinanmduaesnuiioniuazjdunuvesiedon TOEFL Hnmatian
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flulse Temidmivrdeasu
Integration of four English skills for proficiency test; listening, speaking, reading and
writing. Familiarize students with the contents and format of TOEFL examination; practice useful

examination techniques

a d o (Y]

#%101-208 MsvaulAaneNN IR @11 UNNAY 3(2-2-5)

(Computer Coding for Everyone)
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Basic knowledge of programming with Python; Python installation; IDE tools; Library
installation; executing from command line; data type and variable; simple input and output; selection

statement usage; looping statement usage; function definition; math and graphic library and graphic

application

101-209 MHIAU 1 (Chinese 1) 3(2-2-5)
@ o = =~ o W 4 o ) J
ANONYINOATIINIEIIUNA NIV pinyin MANAYTZUW 300 A1 uazdIUIUAL 9
' 1 Ag Yq aa o w = )] = A £y
pg1301eN 151 uaIn 91 Tu dnaununaiwiau Taeniunmsesnidesngnaes
Phonetic transliteration using Chinese pinyin system; 300 vocabulary and simple

expressions used in everyday life; Chinese conversation practice, with emphasis on correct pronunciation

101-210 /Y1 2 (Chinese 2) 3(2-2-5)
¥R UNY : 101-209 MU 1
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Composing basic sentences; finding words in Chinese-Thai dictionary; Chinese

conversation on interesting topics; 300 additional vocabulary
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101-211 mmzyiju 1 (Japanese 1) 3(2-2-5)
A g’/ Ay Y zil A )
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USUASANNSATUS
Listening and speaking of basic Japanese; basic Japanese structures; Japanese phonology;
vocabulary and simple expressions; simple reading comprehension at sentence level, writing using

Hiragana and Katakana characters

101-212 MY 2 (Japanese 2) 3(2-2-5)
FJIAuNeY : 101-211 MU 1
Y Y 9 S o 9 da! o w 14 9
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Listening and speaking using more complex structures; vocabulary and simple

expressions; reading Kanji characters; writing at short paragraph level about everyday life

101-213 MBUMYA 1 (Korean 1) 3(2-2-5)
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1903 seuVEes tazgdunvuilszTea Taseadniugiuvesn v umua mawninly
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Alphabet, phonetics and sentence patterns; basic Korean grammar structures; vocabulary

for daily life; listening and speaking skills emphasis on simple conversations for daily communication

101-214 MBUMHA 2 (Korean 2) 3(2-2-5)
AMTAUNOU : 101-213 MBUNKA 1
o ¥ ¥ ¢ adoe v X
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Tagldduauedieite
Listening and speaking with more complex Korean structures; simple conversation and

vocabulary using in daily life; reading and writing short paragraph about everyday life using simple

expressions
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*%101-301 NHZAINATHSVANITTHN 21 3(2-2-5)

(Digital Literacy for 21" Century)
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M3NaIAAING

Basic knowledge of computer usage; disruptive technology; modern technology
management; basic cyber security; risks and risk management of internet and social media; daily life-
related digital laws and social media responsibilities; online financial transactions; online purchase through

e-commerce services; e-government services; digital society balancing; office application usage; info

graphic creation; digital marketing

#%101-302 InenmsdoyanazIuamn 3(2-2-5)

(Data Science and Visualization)
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Basic knowledge of data science; Internet of Things; usage and awareness of sufficient

information given; data visualization for decision making; data analysis with applications

v
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#%101-303 malulagdveg e MmN ey 3(3-0-6)
(Green Technology for Sustainable Development)
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Alternative energy resources; renewable energy; energy conservation and management;

waste reduction; green productivity; green supply-chain management; product life cycle; carbon credit;

carbon footprint; management of environmental impacts using modern technologies



21 NAD.2

**101-304 m‘snzuazm‘mammm’nuﬁmﬁaa%nu‘i'ﬂmswsazmﬁ%‘lﬁﬁ 3(3-0-6)

Q

(Logic and Design Thinking for Innovation and Start Up)
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Concept; process; and skills regarding design thinking for innovation and start up;
customer discovery; brainstorming; customer validation; customer development; product-market fit;

prototyping; intellectual property rights protection

*%101-305 MSITONADVBIATINTITHTUNNAY 3(2-2-5)
(Internet of Thing for Everyone)
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Understanding IoT; fundamental elements in IoTs; communication and connectivity of

[0Ts; ecosystem; application of IoTs

*%101-306 YivanAa NN InINeA 1IN’ 3(2-2-5)
(Living Lab for Campus Sustainability)
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Principle of living lab and its application for solving problems or improving buildings and
environment in the university campus for sustainability; building an innovative scalable model for the
effective project based implementation and knowledge transfer; project management emphasized on

designing and developing buildings for sustainably energy saving

#101-307 malulada1sauna (Information Technology) 3(2-2-5)
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Concept of computer technology; components of computer system; the functions of
hardware and software; data communication and computer networking; multimedia technology; internet

and application; data retrieving; word processing implementation; developing basic Webpage

*101-308 ARNNAADSEIMSUMSANHMAZM I 3(2-2-5)

(Computer for Studies and Works)
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Principles of data and information management; types of data files; algorithm and
problem solving; e-business; computer laws; computer ethics; computer careers and certification; trends of

information technology; spreadsheet implementation; software presentation
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*101-309 PInfuaunaaen (Life and Environment) 3(3-0-6)
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Relationship between human and environment; significance of natural resources, energy,
global climate changel; awareness of environmental problems and impacts: from pollutions, loss of
biodiversity; environmental conservation; application of biotechnology and alternative energy;

environmental laws and laws; lifestyle following philosophy of sufficiency economy

A A .

*101-310 1HIINDTUNINNA (Healthy Diet) 3(3-0-6)
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FUNIN Importance and roles of nutrition to health; nutrition and food energy; nutrition and

diseases; nutrition for prevention and therapy; organic diets; food transformation; contamination and food



23 NAD.2

spoilage; quality and food safety; nutrition labels; food stability; belief of supplementary diets and dietary

supplements products; food innovation and marketing direction of healthy diets

#101-311 A UBINU52813% (Chemistry in Daily Life) 3(3-0-6)
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Essence of chemistry; matter and their classifications; metal and chemical compounds in
daily life; natural and synthetic colors; drugs and addictive drugs; detergents and cosmetics; carcinogenic

compounds; toxic compounds used in daily life; chemical prevention and alleviation

14 o
#101-312 aalnman3luiIndszd 13 (Mathematics in Daily Life) 3(3-0-6)
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Logic and reasoning; Geometry and implementation in daily life; application of
mathematics for statistical interpretation; application of fundamental mathematics for problem solving and

decision making in daily life
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#101-313 aonluyInlszd 13 (Statistics in Daily Life) 3(3-0-6)
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Basic knowledge of statistics; data collection: demographic data, daily income and
expenses account, business record; basic statistics and probability; application of basic statistics in daily

life for decision making: spending planning, predictive investment, and weather forecast

d
101-314nalamanslue15a5553 (Mathematics in Civilization) 3(3-0-6)
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Fundamental principle and development of numbers and thinking system with numbers as
the base; application of numbers to geometry and trigonometry; numbering system and development of

basic statistic possibilities; fundamental knowledge of logical numbers

*101-315 aaanazanuinazily (Statistics and Probability) 3(3-0-6)
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Fundamental statistics; meaning, scope, and usage in business; aspects of business data;
data collection; basic probability theory; random variable; frequency distribution; statistical estimation;
variance and proportion of population; analysis of covariance and correlation coefficient; hypothesis

testing
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#%101-401 1IN qUAIZ BazMIedNMAINIY 3(2-2-5)
(Life, Well-Being and Sports)
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Physical, mental, emotional and social well-being; sex education; marriage life; health
promotion; health literacy and safety selection of healthcare products, medication, cosmetic, herbs; food,
nutrition and dietary supplements; value and effect of physical exercises on various systems of body;

personal sports and game sports practices

a

#%101-402 fazuazauasmeguNsaMNIHITIn 3(3-0-6)
(Art and Music Appreciation)
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Aesthetic knowledge; art in the form of architecture, painting, sculpture, dances and
music; arts in major eras; inspiration behind pieces of arts; art appreciation; aesthetic evaluation;
relationship between arts, music and life; art in daily life; the value of arts as a tool to sustain the human

mind
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#%101-403 ey Ineuazonassdluaea 3(3-0-6)
(Thai Appreciation and Unseen in Siam)
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Background of Thai society; arts and culture; Thai custom and tradition; identity of

Thainess; admirable and valuable intellectual heritages; beliefs and values; ways of life; music; Thai

dances and folk plays; conservation, inheritance and dissemination of Thainess

**101-404 MIMUTMAZDNUVUANNAY 3(2-2-5)
(Designing Your Dream)
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Practicing skills in formulating interested topic from your own inspiration and ideas;
hypothesis formulation and reasoning based on related concepts and theories; reviewing of information in
relation to formulated hypothesis from various tools; data collection and data analysis planning; practicing

systematic process of thinking, data gathering, problem-solving, and group working for the presentation of

ideas in order to enhance lifelong learning skills
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#%101-405 Tunz a3ns wazfadzmsaniiuain 3(2-2-5)

(Yoga, Meditation and Art of Living)
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Yoga for healthy body and mind; meaning of yoga; benefits of yoga practicing; yoga
philosophy; history of yoga; eight limbs of yoga; categories of yoga asanas; pranayama; meditation for
yoga; relaxation for yoga practicing; body preparation before yoga practicing; recommendations and

precautions for yoga practicing; equipment for yoga practicing; holistic health concept and art of living

#%101-406 MIMEMWBIa319assn 3(2-2-5)

(Creative Photography)
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Practicing simple photographic techniques using mobile phone camera and other cameras
to create photography in daily life or for commercial purposes; visual communication by using basic art

composition, Golden Ratio Theory, harmony, camera angle, balance, photographic creation and

perspective
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3.1.5.2. HUIAIFUANIL (90 HHIEDA)
ANV WAY (48 HiUINA)
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130-104 IATHIAITAIFIND 3 (3-0-6)
(Business Economic)
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Introduce economic theory in both micro and macro levels that can be applied in business.
Emphasizes topics to be beneficial for business decision making and investment, namely, demand analysis

of goods and services, cost of production, economic profit and business earnings, price determination in

perfect and imperfect competitive markets, national income, monetary policy, and fiscal policy.

130-204 mﬁmiwﬁsi’fagmﬁamiéfﬂ%u‘l%magﬁﬁﬂ 3 (3-0-6)
(Data Analysis for Decision Making in Business)
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Data analysis to decision making in business. Main topics are sampling and sampling
distributions, hypothesis testing, simple linear regression and multiple regression, linear programming
models, transportation models, assignment models. This course emphasizes on building models and

solving problems for business decision making.

130215 g3nasznIlszina 3 (3-0-6)
(International Business)
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International dimensions of business : international business environments (economic, social,
cultural, political and legal); policies, rules and regulations of international trade and foreign direct
investment; regional economic integration; foreign markets entry and international business

operations.

130-217 §3N00INILL 3 (3-0-6)
(Business Intelligence)
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Components of computer system; the functions of hardware and software; data communication
and computer networking; multimedia technology; Internet and its application; practice data retrieving;
Business information system development, business intelligence concepts. Requirement for business
intelligence, articulating a business intelligence solution, business intelligence methodology, enterprise
performance management, managing business activities, data management for business intelligence,

analytical data storage and decision support systems for business intelligence.

130-302 NYVINEFIND 3 (3-0-6)
(Business Law)
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Meaning and nature of juristic acts and contracts. Laws relating to sale, exchange, gifts, hire of
property and hire-purchase, agency, brokerage, loan, and negotiable instruments. Laws regarding the
organization, operation and liquidation of partnerships, limited companies and public companies,

intellectual property, labor, and taxation.

130-303 ﬂ]iﬂ1§ﬂ1ﬂ§ 1 3 (3-0-6)
(Taxation 1)
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The definition, objective and characteristic of taxation; the structure of taxation; classification of
tax law; principles and procedures in practice about personal income tax, corporate income tax, value
added tax, specific business tax, stamp duty, withholding tax, inheritance tax; the responsibilities and

ethics in deal with tax payment.
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(Design Thinking Studio)
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Strategies and procedure to solve problem creatively and develop product and services that
value added. Design process that create innovation through interpret, define, ideate, prototyping and

experiment.
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a d
130-404  msdudilszneumsuazgsnoaaminow 3 (3-0-6)
(Entrepreneurship and Startup Business)
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Entrepreneurial motivation, entrepreneurial characteristics, contexts of entrepreneurial activity,
opportunity recognition, opportunity assessment, acquiring resources, business models, entrepreneurial

activities, leadership and social entrepreneurship, exits and outcomes.

130-405 mi%’ﬂmﬂ%naqﬂﬁaﬁammﬂﬁaﬂi’fu 3 (3-0-6)
(Strategic Management for Competitiveness)
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Basic concepts and processes in strategy development. The process begin analysis of business
environment, vision, mission, corporate strategy, business strategy, functional strategy, implementation
strategic into practice effectively and evaluation. Strategic management that provide a strong and
sustainable competitive advantage.
131-103  MSTURYIMINRU 1 3 (3-0-6)
(Financial Accounting 1)
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Conceptual framework for financial reporting; accounting equation; accounting cycle; financial
statements and presentation of financial statements; principles and procedures of accounting record;
adjusting entries and correction of errors; worksheet; accounting for inventory; accounting for value added
tax; special journal; accounting professional ethics.

131-104 MUY 2 3 (3-0-6)

(Financial Accounting 2)
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Bank reconciliation statement; the petty cash account; accounting for investment, notes
receivables, accounts receivable, estimating the allowance of bad debts, non-current assets, depreciation,
accounting for natural resources, intangible assets, current liabilities, non current liabilities, owner’s
equity; accounting for manufacturing firms; the voucher system; statement of cash flows.
131-204  MSUYBUIHI 3 (3-0-6)

(Managerial Accounting)
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Managerial accounting and cost concepts; job-order costing; activity-based costing; process
costing, cost-volume-profit relationship analysis; profit planning; flexible budgets, standard costing and
variance analysis; performance measurement in decentralized organizations; differential analysis; key

issues in decision making.
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132-203 MSAUEIND 3 (3-0-6)

(Business Finance)
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Principles of business finance. The role and task of financial management in financial planning in
digital economy regarding to good governance philosophy. Financial ratios. Financial planning and
forecasting. Working capital management. Cash management. Account receivable management. Inventory
management. Break-even analysis and profit planning . Time value of money. Capital budgeting . Short-

term and long-term financing. Dividend policies.

133-202  HanMIAMIALAZNINAIARING 3 (3-0-6)
(Principles of Marketing and Digital Marketing)
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Importance and role of marketing towards economy and society in the digital era. Consumer

behavior in the digital era, market segmentation, target group, product positioning. Marketing mix of

product, price, place, promotion. Application of digital media as a marketing tool, preparation of using

digital marketing as a marketing strategy and marketing communication through social media.

134-201  #anNMIIAMSI 3 (3-0-6)
(Principles of Management)
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Introduction to the management function. Theory and fundamental concepts of management
including planning, organization, leadership, and control. This class overview the evolution of
management thought, function, and practice thoroughly that defines the current management approaches

and emerging management concepts.

136-301  MISAAMIMINAALATNTANHHINY 3 (3-0-6)
(Production and Operation Management)
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The evolution, principles, concepts and theories of production and operation management.
Functions and operations of effective production such as product planning, location selection, production
planning and control, forecasting of demand, prioritization, production scheduling, and modern inventory

management.

NAATIF WD (27 HHILA)

133-301 MSIANMININAA 3 (3-0-6)

(Marketing Management)
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Concept and theory of marketing, marketing environments. Analysis of market competition and

consumer behavior. Market segmentation, target market and product positioning. Product strategy, price

strategy, distribution strategy and promotion strategy. Implementation and marketing activities control.
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133-302 WgAnssudu3Non 3 (3-0-6)
(Consumer Behavior)
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Principles and analysis of consumer behavior in buying decision. Consider the various factors

that affect buying decision process. Personal motivation, learning theories, attitude, values and influence

of social and cultural traditions.

133-308  N13IAMITOINIINIIADAUVUYIUINS 3 (3-0-6)
(Integrated Marketing Channels Management)
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Concept of marketing channel management. Distribution tasks of wholesalers and retailers.

Marketing channel design. Selection of channel members. Motivation of channel members. Logistics
management and marketing channel management. Omni Channel that companies integrate various
channels to communicate with customers through physical location and online via websites, mobile apps

and social media.

133-309 m‘ﬁ%’ﬂm591mmmzmﬁzmwﬁ%’m&amamsmm 3 (3-0-6)

(Marketing Research and Data Analytics)
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Importance of market research that affects the businesses. Market research process, research
tools, research proposal writing, research on individual case, data manipulation including statistical
method selection and data analysis, writing report, empirical result adjustment for management and

marketing decision.

133-310 msamaszriNelszmarazmsaaialan 3 (3-0-6)

(International and Global Marketing)
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Importance of international and global marketing. Opportunities and challenges associated with
international and global marketing. Analysis of customers and competitors in international and global
market. International and global market entries and development of marketing mix strategies : product

strategy, pricing strategy, promotion strategy and distribution strategy for international and global market.

133-311 ﬂ1§éﬂﬁ1§ﬂ1§ﬂiﬂﬂﬁ\‘iyﬁﬂnﬂ15!!a$€;’9€f\3ﬂ3~1 3 (3-0-6)

(Integrated Marketing Communication and Social Media)
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Importance and factors affects development and implementation of communication programs in
marketing and social media covering advertising, sales promotion, personal selling, public relations, direct

marketing, and social media. Target group communication. budget planning, media selection, resources

allocation, evaluation and control.
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133-404 MSVAMSHANNMUNUAZITIN 3 (3-0-6)
(Product and Price Management)
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Product component, product classification, product life cycle, product strategy, product line

management, new product development, brand strategy, packaging strategy, pricing strategy. estimation

and market test.

133-413  MIIAMINTNAAHUN 3 (3-0-6)
(Brand Management)
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Elements and factors influence the success of brand, brand name, trade mark, copyright, logo

and packaging design. Communication tools that create brand awareness of target group. Strategies used

to create strong brand. Evaluation of brand success.

133-416 MINWURUMIADNA 3 (3-0-6)
(Marketing Planning)
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Importance of marketing planning. Industry and situation analysis. Five forces analysis.
Process of marketing planning. Target group identification. Sales identification on timing period.

Marketing budget allocation on timing period. Marketing strategies planning and implementation.

' a ;=) A v a
NANIMIBWAON (15 KiHIYNA)
130-308 MFIVYNIFIND 3 (3-0-6)
(Business Research)
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Process of research, techniques of data collection, data interpretation, and data analysis. Writing
research papers for business design and development. Random sampling from population, questionnaire

design and statistical program for research.
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(Microeconomics of Competitiveness)
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The principle of competitiveness for a nation, region and firm/business unit the determinants of

competitiveness, the importance of adding competitive value to the existing endowment, the development
of related institution and public policy in supporting the capacity building of competitiveness, promoting
firms and other organizational entities to participate in creating a long-term productivity under the cluster
management model in different industries in order to lend to development of competitiveness and Social

Progress Index according to United Nations’ Sustainable
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133-303 MIAAANITINHAT 3 (3-0-6)
(Agricultural Marketing)
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Importance of marketing institution and organizations. Factors affecting agriculture and
agriculture business. Types of agricultural products. Cost and market price of agricultural products.

Consumption, exporting and future market. Using marketing mix with agriculture and agriculture

business. Problems and obstacles that prevent the development of agriculture market.

133-305  MIIAMINUVIE 3 (3-0-6)
(Sales Management)
INTIAUNBY : 133-202 HANNMISAAIANAZNISAAIAADIIA
UNIMLAzANE IR UBIMITIARIANITYIY MIfrua Tndauare1ma lunsvie Mg
laazmssremneuunulumsvie nsuimsauyanaludiuiinerdestudovs aaeasuns
UsziunaNUYININNUIY

Role and importance of sales organization. Quota and sales territory. Motivation and sales

incentives. Personnel management involve with sales department and evaluation of personal selling.

133-401 MSIuBaNUaTMITUTITNMSUE 3 (3-0-6)

(Advertising and Sale Promotion)

INVIAVABY : 133-202 HANMSAMIALATMIIAAIAADING

Sopazmmzyeanmslaban Uszanueanis Tayal #ansznuveans layaiiiae
G eI EITGER ALY MmN Tuwan msdseiuranmuns Tayan snyazmmemMsauasums
oludTdua1eg U A5 FUFT YT AN UARINTTUAII MTFUATUAITINY
YI2IUNALHUATAUTTUAITVIE AADAIUAITANHIANUTUNUTIEHI9MT Tuyandumsauasy
MUY

Characteristics of advertising, types of advertising, impact of advertising toward economic and

society. Advertising plan and evaluation of the plan. Characteristics of sales promotion on topics sales
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promotion plan, sales promotion activities, and evaluation of sales promotion plan. The relationship of

advertising and sales promotion.

133-405 MIAAAVINS 3 (3-0-6)
(Service Marketing )
INVIAUNDY : 133-202 HanMIAMIAKAZMIAAIAADINE
ANHAUTINNIZVDIADIA HAZTNYANTINVOIAYS Inad 5D §InaUTNIs nMsiuadaiu
UszaumumsaaadmsugInauImsae 9 msianuag Insead nuesaomniunig Aduiiums
AertuauduIng Wy a01iun1siu suns v3Enlseiude uSimauds fens Tsawsunas
aaMNIIUMITeiien nazou 9 mawTeufeuszninamandasusituamauing
Characteristics of the market and consumer behavior toward service businesses. Identification of
marketing mix for service businesses. Evaluation of organizations doing service businesses such as

financial institutions, banks, insurance companies, transportation companies, hotels, tourisms and others.

Comparison of product marketing and service marketing.

133-406 MIADIANINATI 3 (3-0-6)

(Direct Marketing)

aa v

F¥1TIAUNBY : 133-202 HANMIAAALAZMTAAIAAING
msmruanguiivute nisimuasiawazoulumsdisztu msauaiuniaaia

[

YOUATDIINAAIL 9 TUAITAUTUAITARIANIATY MITAIHUAITNNEIVEINUNITAAIANIIAT

Y a

Y 1 9 a8 9 Y e ) =
IJ],ﬂl,l,ﬂ ﬂ151ﬂﬁ]ﬂ'ﬂlﬂﬂ HUULEAITIINITEUA ﬂ?iiﬂfﬂ?iﬁ@ﬁ1iﬂ1uﬂ1i@a1@ﬂﬁ@ﬂiiﬂﬂiﬂﬂ@i\1 N3
§ A a 4 4 ad a J AA
ELG]%’}A’E]’&NWNW ﬂ1ii%£ﬂ%@ﬁﬁ@@tﬁﬂﬂiﬂuﬂﬁ Naﬂ‘ig‘ﬂ‘lj"ll@\?’ﬁﬂTV‘ILlﬁﬂéjﬂhﬂuﬁ@ﬂﬁﬁﬁ1ﬂﬂ1\1ﬁiﬂ
Target group identification, pricing and payment terms, and promotion. Scope and limitations of

doing direct marketing. Methods of direct marketing are mailing lists, catalogs, printings, electronic mail,

etc. Impact of environments toward direct marketing.

133-407 aHNHINSIAAIA 3 (3-0-6)
(Seminar in Marketing)
F¥19AUNBY : 133-202 HAanMIAAALAZMTAAIAAING
a 4 a d' [ o d' [
AnszruazenseneInulyrinisaaia MsiienumeInVIynInIenIsTaaIa N9

WEULHUNMTARIALALMITIANINTTUA NNEITRIAUMIAAA
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Analysis and discussion of marketing problems from case study. Writing report of marketing

problems and solutions from case study, writing marketing plan and organizing marketing activities.

133-410 M3damMInsmilan 3 (3-0-6)
(Retail Management)
INVIRUNOU: 133-202 HanMsAMIALAZMIAAIAAING
= [ Y = ' Y 9 F) = a Lil
T]QH%]ﬂWﬁ‘ﬂﬂﬂ']ﬁﬂ']ﬁﬂWﬂaﬂ Gll!ﬁ"]1!GU’é]Qgﬂllﬂﬂﬁﬂ?ﬁ?ﬂﬂlﬂﬂﬂ?iﬂ?ﬂaﬂ NHANTIUNITYDUDN
Y a J Y (a @ [l ' a Y (a
Qﬂiiﬂﬂ ﬂﬁq%‘ﬁﬂWiﬁﬁWﬂﬂlﬂﬂﬂWﬁﬂWﬂaﬂ 38‘]J‘Uﬁ']'iﬁumf’TLLagﬂWiﬁ]ﬂﬂWiﬁ’NIGﬁQﬂﬂWHﬂJuﬁiﬂfﬂf’ﬂﬂﬁﬂ
Theory of retail management, store layout and buying consumer behavior. Marketing strategy for

retail businesses, information technology system and supply chain management in retail businesses.

(Y a a Jd v
133-411 miﬂﬂm'ﬂam’mnmmzmwwmﬂwu 3 (3-0-6)
(Logistics and Supply Chain Management)
TN UNBU: 133-202 HANMIAMAUAZMIAMNAAING
a 4 9 @ a a Y ' a Y 1 9y a a
Lluﬂﬂﬂﬂigﬂﬂuﬂ'ﬁLﬂﬁ@uﬂ']ﬂ')ﬁi;l@ULLa$ﬁuﬂ'ﬁnﬂLLWa\1Wﬁ@lﬂ]'lq@a'lﬂ%ﬂﬁiﬂﬂ NINITUNIT
A 9 a 9 9 1 a 9 A Aa A 4 Y] a 9 [
IAADUIIITUAN Ul@l,!,ﬂ ﬂ'lﬁllﬁﬂ'ligﬂﬂ'l 5$1J‘]Jt’f'l§ﬁul1/1ﬁ!‘v\lﬂiai]ﬁﬁﬂﬁ NITAIANITHUAIANIAAY NIT

3 [ U

v a I ] a J a [
@fﬂi'ﬁﬁﬂ NITUUEI miﬂmﬁu?ﬁ Lﬂuﬁ}u ﬂfaﬁmﬁm‘iﬂixmaﬁuﬁﬁ g{uaﬂigmﬂﬁuﬁﬁ N13IANIT

o

wanery A 1AnfFeunemsudeiy guammsuinsgnA1 MIMugUAININEINY Hagnsan

Se

UNU

Concepts of raw materials and products movement from production base to consumer market.
Activities of products movement are customer service, information technology for logistics, inventory
management, materials handling, transportation, warehouse etc. Distribution channels, distribution center,
supply chain management, competitive advantages, customer service quality, business value and cost

reduction.

133-412 MIWaNans v 3 (3-0-6)
(New Product Development)
IrTanuneu: 133-202 HanmInaatazMsAMIARYNG
mawanuagmMsuinaasaailng aAunaneeINaasa s N AN ITHAL

a @ J v @ a s 4 a [ L ' = a @ L v @
wa@mmmclwn ﬂTiﬂﬂﬂ1illﬁ$ﬂiﬁﬁ@\1ﬂﬂilﬁﬂW’(,W]ﬂm"lflslﬁil ﬂﬁﬂiﬁ1iwﬁﬁﬂﬂ‘l"lﬂiﬁh NI1TIANDNIT
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autiuauvesnaadua nal minageuaaialumsainasuanudulylfveswandusiln msly
nagNENMIAAIRd M URaAS M9l IninaoA993FInveInanfaat

Development and introduction of new products. Definition of new products and stages of new
product development. Management and administrative organization for new products. New products
management. Measurement of new products performance. Market test of new products feasibility.

Marketing strategy for the life cycle of new products.

133-415 M3IAMINAENENINAIN 3 (3-0-6)

(Marketing Strategy Management)

Inanunen: 133-202 nanmsaaiatazmsnalnaana

uuaanuAanumIaataatelvy msdvuanagnimiaaia laun nagnsnansust na
gni31A1 NAgNEFRINNNITIATINUIY nagnEMTaUaTUNTAIA AaoAIUMTINTZUUYEYAN1
msamaade v 1dlumsuimsmsaaauazmsniuguniinsaaia

New concepts of marketing management. Identification of marketing strategy : product

strategy, price strategy, distribution strategy and promotion strategy. Implementation of new marketing

information system with marketing management and marketing control.

133-417 MIANHURWIZAIUNIAAA 3 (0-9-3)
(Special Topics in Marketing)

%

F9AUNDU: 133-202 HAanMIAAALAZMIAAIAAING
v 9 v Ao X = 9 a a E4
Witenumsaaia ludagiuminanuiauls Seuinsaa nazmsinneiiyrimanisaaia
Tag1iu Tawordedoyaninumasnigg

Current interesting topics in Marketing. Learning and analyzing current marketing problems

from several sources.

133-418 msamadvsudlsznoums 3 (3-0-6)
(Entrepreneurial Marketing)
IrTIRUNeH : 133-202 HAnMsAMIALAZNISAAINAING
ANNdIRYYeINITAaIad M uGUsENouNIT NAagNTNITAAIALAZNITINUALNITAAIR

9 o a 4 a a
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MsutsaIuaaia msnaahvune mMsmvuadmisvaasus tazmsmruadiulszauns
msaaa 1§ud wansaei 5111 Foanamsaaia uazmsdaaumsaaia iemsuvatuluaaia
Importance of marketing for entrepreneur. Marketing strategies, marketing planning for
entrepreneurs. Internal and external marketing environments, consumer behavior, segmentation, target
marketing, product positioning and marketing mix of product, price, place and promotion for competition

in the market.

133-419 MINAIATINVMAZAUAIRAAHNIIN 3 (3-0-6)
(Business and Industrial Marketing)
INTIRUNeU: 133-202 HanmsaaIaLazMInaInaINa
anvazuazlszianaaingaavnisy laun grandusazuinig AaiasguIa Aa1anIAgIng
amminadon FEn1ssade wqaﬂiiumi%ﬂéﬁya wazuneumsdadulade msusdumsaana
MIMMUAAAIAEIYNYE LATMSMHUARUTUINEAS Y MIMruAdINYIZauNIIMIAaIn M3
UIMIANUFNNUTI2HINEINY MIdszlivaynMInIuAUNIIMIAaIA
Characteristics and types of industrial markets such as manufacturers of goods and services,
governmental markets and business markets. Environments, purchasing method, purchasing behavior and

procedure of purchasing. Market segmentation, targeting, product positioning, marketing mix.

Relationship management of business markets. Evaluation and control of business markets.

oA v dJ a
133-420 mﬁmmmmamxmﬁmmsamaﬂﬂmuqsn%%’mwammu 3 (2-2-5)
(Cross-Border Platform Operation and Management)
a U W ! L
Ineruney : T

A Y o =K Y =2 o A J Y A 3
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gﬁmuaﬂﬂmueﬂmmwaw LWE]Gl?i‘uﬂﬁﬂ‘lelT(?ﬂllﬁﬂcl"]fﬂul,l,agi]ﬂﬂﬁi1uﬂﬁlHJ“]Jim“I/]ﬁ*mﬂiallliJ'é)\W]

ey =D

3 ] a @ 4 4 4
Qéﬁu HUH NINTTUNITINUNU ﬁﬂ‘]ﬂm%“llf]ﬁllwa@l“l/‘l@iil ﬂ’JHJWaWﬂWaWEJ“UENLLW’dGI“V‘IE]iiJL!ﬁ%SH‘]
Course plays a guiding role in the operation of various e-commerce cross-border platforms, to
enable students to operate and manage cross-border stores from a higher perspective, such as planning

activities, characteristics of the platform, diversification of the platform and so on.
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G a =K
130-490 (O8NAVINVANHN 1 (1-0-2)
(Preparation of Co-Operative Education)
a v o 1 | v ] :IJ = d' A = Il
IBVIUNAUNOU © lﬂuuﬂﬂﬂ‘ﬂTB‘Hﬂ‘n 3-4 INaUIM
@ a ua o J 9 Lg Y o Y A
W'ﬁﬂﬂTﬂJ;]Uﬂﬂucluﬂ'lﬁﬂ']\ﬂuﬁluﬂﬂﬂﬂi mmgmmﬂuiumimﬂm HUINUATAIY
v Aa 1% aa o o 9 9 Y a oA
TUNAYDU ﬂﬁuﬂﬁﬂmuW%ﬁﬁJGlUﬂ'lﬁ‘ﬂNWu mﬁmmmgmﬂixqmiﬂumﬁgumm
Conducting principle of working in organization, duties, and responsibilities. Appropriate

working attitudes. Application of theories into work.

130-491 avinaANE 1 5 (0-30-0)
(Co-Operative Education)
a v o 1 G a <K
ITIAVNBY : 130-490 IATENAHNIAN
a oa < @ 4 L g < a
msdgianuiiunm 16 dlat luaailszneumsaailulmuanuinseuveaniaian
4 o o a oA
e lindnm latiseaumsal lumsidiiaau

Work integrated learning in business sector for 16 weeks (workplace).

130-492 aHNIANHI 2 5 (0-30-0)
(Co-Operative Education)
F¥19AUNDY : 130-491 AHNIANH 1
a oA I @ 4 2 & < a
msdfuanuiuna 16 dlam Tuanlsznoumssauilullawanuiureuvesninian
4 ] o Aa oA
e lmindnu latdseaumsailumsyfinau

Work integrated learning in business sector for 16 weeks (workplace).

a A = | a
3.1.5.3. HUIMBUadNa3 (6 HuNA )
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(Business Finance)
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133-202  HanMIAaIAKazMIAaIAAINa 3 (3-0-6)

(Principles of Marketing and Digital Marketing)
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(Principles of Marketing and Digital Marketing)
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(Principles of Management)
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136-301  PMSIAMIMIHAAKATMTAUHUNY 3 (3-0-6)
(Production and Operation Management)
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133-301  M3IVANIINITAAIA 3 (3-0-6)

(Marketing Management)
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(Consumer Behavior)

aa v

Jianuned : 133-202 HapmsaaaLazMsnaInadINg

@ a o a Y a v a
nanuazMInIzinganssudus lnalumsaagula

U

a Y S

Foaum lagna13andatfatenis o NNonInanenszuIUMS

e

v a

aaduly msgalediuyana nouRvesmsisond inunauay

s
MUY TINNIWDNINANWFIRNLALIAUTITNYTLINAA 9

133-302  ngAnssuguilan 3 (3-0-6)

(Consumer Behavior)

o

Ipanuned : 133-202 nanmsAaauazmsnainaana

@ a o a Y a v Aa 3y
WanuazMIInTIzNgAnssuAus Inalumsdadulede
a Y dldQ a 1

gual Taenorswnatfaden1e q N8N wanenszUIUNS

v A

anauls msgeledruynna nqufvesnsGoud aunanas

9
MUY TIUNDNTNaNWFIRNLAZIAUTITNYTZINAA 9




92

HANGAIIAN N.A.2561

nangaslsuilye n.a.2s62

133-308  N1IFANIIFAINNMIAAAUVVYIMIMS  (3-0-6)
(Integrated Marketing Channels Management)
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(Integrated Marketing Channels Management)
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(Marketing Research and Data Analytics)
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(Marketing Research and Data Analytics)
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133-310 mInmaszrNadszmanazmsaaialan 3 (3-0-6)
(International and Global Marketing)
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(International and Global Marketing)
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(Integrated Marketing Communication and Social
Media)
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(Integrated Marketing Communication and Social
Media)
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133-404 PISTANITHAASMNUAZIIA 3 (3-0-6)
(Product and Price Management)
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133-404 D1STANITHAASMNUAZIIA 3 (3-0-6)
(Product and Price Management)
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v v d
133-413  N159ANISATINAANMUN 3 (3-0-6)
(Brand Management)
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(Brand Management)
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133-416  MINUAUMIAAA 3 (3-0-6)
(Marketing Planning)
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(Marketing Planning)
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130-308  MIIYNMIFIND 3 (3-0-6)
(Business Research)
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(Microeconomics of Competitiveness)
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133-303  MIAMAMIINHAS 3 (3-0-6)
(Agricultural Marketing)
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(Agricultural Marketing)
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133-305  MSIAMINUUY 3 (3-0-6)
(Sales Management)
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(Advertising and Sale Promotion)
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(Advertising and Sale Promotion)
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(Marketing for Service)
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133-406  MIIADIANIIATI 3 (3-0-6)
( Direct Marketing)
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(Logistics and Supply Chain Management)
F¥TIAUNDU: 133-202 HANMIAMIALAZNISAAIAAINA

1 a a Y

umﬁﬂﬂﬁzunuﬂmﬂﬁauéﬁmmﬂuuazﬁummﬂ

q

" a9 Y a a A Y A Y gy 1
mewamﬂnqmmwmiﬂﬂ NINTTUNITAADUY BT UA '1mm

Msusmagnd1 sruumsaumaielaiadnd mssans
Aumands misamsiag mivuds msndsaud udu
FOININTNTLNWAUA gquInszawdudl msdanisdn
warern anwldanfSeunianisuaisdy guamnsuing

gnA1 MIMNAUAINNEIND LazMIaadunNY

K1 a

o a a ¢ Y
133-411  M3damsladannauasdnnaenyy 3 (3-0-6)

(Logistics and Supply Chain Management)
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(New Product Development)
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(Marketing Strategy Management)
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133-417  MSANBUAWIZAIUMSAAIA 3(0-9-3)
(Special Topics in Marketing)
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(Business and Industrial Marketing)
NTIADNOY : 133-202 HADMIAMIALAZNISAAIAADIA
anvuzuazlszinnaaiagaannssy 1aun guan
Audazuin1g Aa1AsguIa AA1ANIAFINY ANINLIARDY
FEm3taan wqﬁﬂﬁmmi{fﬂ%a waztunoumsdaaulaie
MsuteEIumMsaaIa mmuuaaaia e uazmstmua
Aunuardasus nsivuadiulszaunianisaaia 03
UInsAnuduiusszIngine msdszluuazmsnliungy

NWNITAR[IN

133-419  PIIAAIAFINVAZTUAIRAAIHNIIN 3 (3-0-6)

(Business and Industrial Marketing)
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(Cross-Border Platform Operation and Management)
Jynisnunou : lafi
A Yo = Yt = o A
l‘Wﬂi‘Vf‘Llﬂﬁﬂ‘Hﬂ,ﬂiliflﬂ1ﬁﬁﬂy1llu’3ﬂ1\iﬂ1§ﬂ1luuﬂ1u
4 v A Q Ayo Yo '
unaanNesuNINAIU e-commerce mﬂuwgﬂﬂuazhnuama
' A Y o = 9 Y P y_ 9
UNIVIaeY lWElal?iuﬂﬁﬂ“lslWfﬂﬂﬂiﬂi“ﬁ\ﬂul!ﬂg%ﬂfﬂiiﬁ«!ﬂﬁﬂﬂ
i 4
ﬂi%Lﬂﬁ%WﬂQNNﬂﬂﬁq@ﬁu FU NINTTUNITINUNY anHUSUDN

7 s A
!LW@@W\I@?N ﬂi?ll“l’iﬁ']ﬂﬂﬁ']fﬂ]@\?lLWﬁﬁW@ﬁNL!ﬁ%@uﬂ

130-490  IASUNAYINVANH 1 (1-0-2)
(Co-operative Education Preparation)
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(Co-operative Education Preparation)
a VY] v | LS g’/ = 4' A = v
Ianuneu : WuinanFulN 3 - 4 visemewm
o a wa ° J 9 dy 9
nanmsliaaulunsmauluesdans anuiiesdu
Tunsiia vihntazanusSuAarey vauaanmuizanluns

W mahanudulszgnd 16 unsdfiaau

130-491  a@vinofnwl 1 5 (0-30-0)
(Co-operative Education 1)
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(Co-operative Education 2)
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