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Abstract

This research aimed to: 1) study the essential level in marketing mix strategy of facial
care cosmetic export business of Thailand to the ASEAN community, 2) compare the essential
level in marketing mix strategy of the facial care cosmetic export business of Thailand to the
ASEAN community classified by nature of business, and 3) study the relationship between the
marketing mix strategy of the cosmetic export business of Thailand to the ASEAN community
and the outcome of business, including the export volume and increasing of the market share.

The population of this research was the manufacturers of facial care cosmetics
registered with the Food and Drug Administration, Ministry of Public Health in Thailand, total of
2,329 firms. A sample of 342 people was obtained by multistage sampling. The tool used for
collecting data was a questionnaire. The statistics used to measure the frequency, percentage,
mean, and standard deviation. The hypothesis was tested using one-way discriminant ANOVA
and chi-square analysis.

The results showed that the facial care cosmetic business gave high level of essential of
the overall strategy of marketing mix of cosmetic export business from Thailand to the ASEAN
community. Channel of product distribution was the one that business valued the most. Different
size, timing of business operations, business models, and business operations styles provided
different impact to the marketing mix strategy of the cosmetic export business of Thailand to the
ASEAN community at significance level of .01. The business highly emphasized on the products
strategy. In terms of marketing, Thailand's facial care cosmetic export business has statistically

significant correlation with export sales and market share at .01 levels.

Keywords: Marketing Mix Strategy, Export, Facial Cosmetics, ASEAN Community
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