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1. swauazdendngns
SWANANGAS:
melng: NANGATUIMNTTINAVUNR 819179 INSIANTTUATANTUTZNBUNNS
AMIB9nge:  Bachelor of Business Administration Program in Management and

Entrepreneurship

2.30U3an
e UIM3gINavaia (NM5InnIsuarnsUsEnauns)
AW9aNaY:  Bachelor of Business Administration (Management and
Entrepreneurship)
dnwsteUsgan (wilne) @ us.u. (Msdanisuazn1susznauns)

dnwsgaUTyy (Nw19Ingw) : B.B.A. (Management and Entrepreneurship)
3. v uen (813) -

4. JULUUYDIVANGAS

4.1 3Uuuy
L] wdngnsuSaans (aiie) M wéngas3aan3
[ wdngnsdSayayiln [ wdngnsdSayanon

L] nénamsautSaa (530) oo
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1. YSwguansinen uazinguseasd

1.1 YSwynsAnwvasaadu
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AWVDIUNNINYBYAYY TR

[y

dfgyiunsdanisfinynasabiindyniainnishin Jasien wasnsufus
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ALIUTRIANTUTINIEING Ao YeoiauiSougUndind “Aald sindu wasdaudu
v ”
WUsznauns
AelAUTYYINITANYIVDINMINGIFY WaEIAIUVBIANEIVIAING 1Y AMEUTNITTING
AfiunskardanisAnwvemananseing o uaugdn agldvdannisdnnisnisAnefsaadnsnis
a Y . LY Y a Ya Y @ £ a =
1383 (Outcome-based education) WaungiSeulidAN3 inve AusTIY kazAmuanvaurluIYTN

LAZNITUIMITINALAZIAURL IV RN IZE V)

1.2 YSusy1nsAnenvaanangns
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1.3 IngUszasAvaInangns
r-ﬂl a v a da (% L% ‘&J
\endnUnudinilnaudnuae fail
1. fenu3 anuaninsalunislfuunAanmsuimsgsiaiienmsinnuegadiammsuiinveusie dan
2. @nsndAsIendeyaansauna (Data Analytics) Wasiy uagldlayausedug (Artifical
Intelligence) Tun1svinaula
3. @inwelumsianises doansuasiasaresemnegsnavangauivanunisal
4. Ivinwenisidudusenaunts anunsaldeuuaugsna wassuadegsnalugluuuseulatnie
sonlauninNuSuRnvoUsodiny
5. anunsadaueUsuunisaiiennanualuar Tmusssuesdnisiud ediinnsednd g
L2 Yal Y 1 a
wineauiugilauladiudy
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HAAWSN13I38U3VaMENgAS (Program Learning Outcomes: PLOs)
PLO 1 [uuwiAansumsgsialumsinumudmingvesiuegdianusuiinveusodunin
LAEMINUSUNYDY ESG (Environment, Social, Governance)
PLO 2 vhusugsiafineusuitmanenswamuniidsdu (Sustainable Development Goals) Tng
THiaTesilonsmsuimsgsioadiolnl

[

PLO 3 ins1zvidieyaansauma (Data Analytics) esuuarldilayquseiiug (Artificial
Intelligence) Tusugsna
PLO 4 Heansldeghamunzaunuuiunaesny
PLO 5 af1sgsialuguuuuseulativiooonladfiinnuiuinvoudedsny
PLO 6 Hausjunuunsaienwdnualiay iausssuesAnsriudedidnnselindfimnsaufug
dladudunelunazaeuen

PLO 7 uansunuinvasnizinliliseusnaentin usmsiuauiveundaymnigluesdng

Naé’wémiﬁ&luiﬂlawmﬂ%%ﬂﬁﬂ‘iﬂ"lﬁ"’a‘lﬂ (General Education Learning Outcomes: GELOs)

PLO1L: @nansald Al eg1ai3ansaueyias wae Digital Learning Tool #i14  wiielslélunisiaiun
mSuagiinuzueslFsuriusenisivasuuiaduau Anuesdnu uavannsaundesteyauas
anunsavihgsnedidnysetindliegsUaende

PLO 2: fimufuazvinuzlunisldnusangy Satfunwanna ﬁgqmiwﬁ 91U LYY waLNII
idSasnunasi iunTine deivue

PLO 3: §lmnu3 vinwe uagyimua@lvigiseull Growth Mindset 111504519 kagdnn1slasanis
fiansgnuludanindeirsugia dsey uazdswndonog1sdsdu wlugnisi Mindset vos

AUsEnauns Inedendmdnuivynasegianeiieandseyndld

HaANSN13auSsEAUlNga (Module Learning Outcomes)

HAGWEN15IT8Ug s2AulNga (Module Learning Outcomes) veduaazlunalundngns i
swazBondieluil

nguAVIUNY
Tuga BUS-1 [Walangsha
(Module BUS-1 General Business Foundation)

MLO1 Tdnmidsuuimsuszaunisalaulugsialanuazudnmsmanaiiieudtgmuazdadula
AaEaLASOITIA WU

= v

MLO2 FuiinUaydlufan1sliusnis msviedum wasnsndneg1egnaeanumannis

o
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Tapa BUS-2 malulagn1stuuaznsusy®

(Module BUS-2 Financial and Accounting Technology)
MLO1 vdniasugenanifiunisinmsgsia euiymuasdndulamuanmunsaifidivua
MLOZ  uAlandiAeafunsiiuesdng msasulusanau wagnsdansmanistiy

MLO3 i BRulayarasssun mdRulddayaea MByaruiy ndgsiaane ans

wanud waznEn o NNy

Tuga BUS-3 Adviansudvisiududmiugsia
(Module BUS-3 Digital Transformation for Business)

MLO1 TlUsunsumauiiames Mydnseidayaansauna Joya1useivg wasnisnainmana

lumsinsgiuasihaueteyadmiunsiuwugsia

Taipa BUS-4 6N INLIARBNNNNTINT
(Module BUS-4 Business Environment)
MLOT Tdmnusineafiunisaniiunisuasyiaelgauniu ngvanegsna wagnsdnn1sidenagns

W luN15NALNSIINIALTITUHLTIAT

lupa BUS-5 nMsUsENBUNISIAZANS T
(Module BUS-5 Entrepreneurship and Sustainability)

MLO1 Busugsialaslduuifnnisusenaunisuariinnssunieldnsaunisaidununiuaiiy
MLO2 vihadudalelitedeansluguuuy storytelling 1igafiun15dnn15ee 19898 uvedgsna

Tuga BUS-6 Uszaumsalignadnnisuinisgsne
(Module BUS-6 Cooperative Education and Work Experiences)

MLO1 Usgndvdnnis wuIAe wagnszuiun1susnsssnalunisujifauassluaniu
Usgnaunis

MLO2 Uszendildninuinieusmsgsnalunisvinlaseanu/ade
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ngudMPnanIg

Taga MAE-1 MMsian1sAuLAzUNY e lugaRdng
(Module MAE-1 People and Human Capital Management in Digital Age)

MLO1 TgnanmswnAnnisusmsnsnensuywd lunmsuitymuazdndulaniuaniunisel
v

MLO2 Fwsenlaymdefivnm Tinannguineivensulymdefinnmengmang
MLO3 TiflusunsudSaguluauarailowiu

Tuga MAE-2 n15U52naun1stdenagnsuasuinnssy
(Module MAE-2 Strategic Entrepreneurship and Innovation)

MLO1 wansunumigiilunisisusiugsialaglduwfnnisusenaunisuasuinnssuniglinseu
MmN EY

MLO2 Fwesnzimnudululalunmsvigsiounsulud

Tupa MAE-3 WoAN3suaAns
(Module MAE-3 Organizational Behaviour)

MLO1 @enldisnisdnmsautaz Uimsimuianidgmlanuuiunuesiu

v o A ag a ¢a A Y o o Y ¢ Y s
MLOZ2 39aM@aaanNNIoUN@NNEIVBINUNITATINAINWANWULLAL I UTITUDIANIT

1 a IS =
NRUIYTIYNLABN

Tuga MAE-4 n15uinnsasAnisadie i
(Module MAE-4 Modern Organization Management)

MLO1 denldinIasiialunisinawuuaznisaivauadisniisnsauiuusunvo sy
MLO2 THiasesilondialunsusenaugsiaiiesiu

Tuga MAE-5 duinfauadnuluidAuadadfn1snasn1snauIsnensuyse

(Module MAE-5 Driving Organizational Excellence through Human Resource
Development)

MLO1 ASIEMMAL ARV AU LUIAALTIBINTITNLINUNITINNY @55V ARLEDN USeLiuna

nsUfURNULaEIIEAInaULIY Wazn SR dnluednsItaesld
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Tuga MAE-6 Uswizdsznaumsganudniauaziiuln (Business Incubator: Cultivating Skills
for Success and Growth)
MLO1 uanswgRnssuiasviournuiuiioo@nlunisdnms uazliyadnamesseuduiingsia

MLO2 denld Al uazanasmemsdnmsiazyUsenauns idssendldundaymeuusunvesanu

Tuga MAE-7 mM3Usznaun13gsnanige

(Module MAE-7 Entrepreneurship for Rising Star Business)
MLO1 WWenusugsiagunw ama uazgaeny lagldiaiesile lean canvas
MLO2 Weuusugsfsemsuaziniesiy Tngldieiesle lean canvas

MLO3 \WeuuNugsnawnukinAngsnadles Ingldinsesdle lean canvas

Taseaf1amdngns s187397 wasnigin

3.1 lAseasnavangns

IMUUNUIANTIUNADANANGAT 123 wuqenn

(1) vundvAnenialy 9 J 27 wiu2enn
(2) RUINIVNANY 90 MuYAN

2.1 wmnu 18 3% 54 wiaenn

2.2 AN 36 WUWAN

- AFUIVITNANL 9 31 27 vefin

- NANIVFWLAIN 3 39 9 miqenin
(3) BUINFVADNLES 2 391 6 WuqEnNA
593 41 30 123 wienea
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LHUN1SANEU 2567

NANGATUINITTINAUNUAN 191391N15IANTUAZN5UIENBUNTS angas 4 U

U1 n1an1sAnen 1

FWeIY Fodvn nein
117-401 | nwdanguiugiu 3
117-501 | ale Advia wazaulasanenslaiuasludinusziniu 3
117-601 | A2Wilu AMAR WazAMEsEY AuLuMUTTIvaNATEgRY 3
WY
Tuga BUS-1 [Walangsha
131-106 | navayTTudu 3
133-202 | néNN1IAAA 3
135-101 | nMsulunsuszaunsalauiiagsialan 3
394 18
U1 aannsinendl 2
WY Fo3 wqenn
117-402 mmé’mqw“ﬁguqa 3
117-502 | in3asileddviatiienisieuinasndin 3
117-602 | nsaenuuunmsAniileaiuinnssunazgsialutivuainuddu 3
Taga BUS-2 malulagnstuuaznsusy®
130-104 | LAsugAansiilonsaan1sgsna 3
130-303 | NM31EaINT 3
132-203 | nsdugshauazniIsasyulunaianu 3
594 18
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Y2 aan1sAnenil 1

WY Po3v etinl
*117-403 MEdanguiiodvndn 3
**117-503 | nsaTendayanasnisuansiaunmdaya 3
117-603 wuusraasgsRauaznsuImslasinsegnedsiy 3

Tuga BUS-3 Adviansudwamdudmiugsio

130-218 | di6d nsAnszvidayanazdyauszivgdmiugina 3
133-203 | Msna1nRdiaLazNIsAIISUAUA Yoy 3
134-304 | N13UINISLATINITEARIIIR 3
594 18

RUYLNA

*ngiTeuiiazuuuniedingedanainuningrdenivue iissusedvuaenlundngns

BuAIVIRNEIN U nuIULl AU 1839 UN LRI ING1FEN1TUA

o/ ]

**ITUADIKIUNITITIUIYY 117-501 uag 117-502 NINELTEUITINEEN1NAIUAIN LN WD

Yo wva a v Y a = L a = o
LLﬁﬂﬂ’iUﬂ’]’ialéﬁJﬂf\]’]ﬂ&IW’n‘Vl g1ae THseus18739 LaaniuuanqmsummmmnmmM LU

U2 a1anisAneN 2

¥
A a

SR B3 Tetinl
Taipa BUS-4 dAINLIARUNINTIAY

130-108 | NM1sALluULAZN1TIANTHNLYUNUY 3

130-302 | NVNNEFIND 3

130-405 | N15AANISLTINALNS 3
Tuga MAE-1 m3sdnn1sausasuuysdlugafaivia

134-222 | M15IANITHALNITNAILIYUNY LY 3

134-223 | gaviwafusundiatudmiunisiansmuuywed 3

134-404 | NUNIBUIIULATLIIUTUNUS 3

594 18
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U3 n1an1sAnen 1

SWERY o3 i2efin
Tuga BUS-5 n1susznauntsuazaduiady
130-208 | N13UsENRUNITUAZUIANTTY 3
130-310 | M31E1304 N13FRETFINALNIIITIADTRS 3
130-311 | nMsdansiileaudsiy 3
Tuga MAE-2 n15Usenaumsitanagnsuasuinnssy
134-310 | anzgidmiudusznauns 3
134-323 | msUsznaunsiitandudsdunazgsiatiedeny 3
134-343 | M3dan1sgsnaunsulyd 3
594 18
U3 a1an1sAnedl 2
WY Y3 niaenn
Tupa MAE-3 WeAN3suasAns
134-309 | N1SIANISNUUBENBDIIN 3
134-311 | msAeasuazaieinusssuasdinig 3
134-333 | M3IANITANNEINITALATRRIUTINEElugARIa 3
Fudwdeniuni 1 3
SuTwidanIudl 2 3
SunTwidoniunil 3 3
Tuga BUS-6 Uszaumsal3sndnmeuinisgsia
130-490 | w3BuauRARNY 1
594 19
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U3 madeud 3 *
WA Fodwn nueAn
130-491 dnnadnen 5
394 5

* wnlinSouliluujiaannafnewlul 4 aaGeun 114

a4 aensinend 1%*
WY Fo3vn ent
130-309 | N1SANERANIEAIUNINITUINITTIND 3
FyndenadIvd 3
Syndenadivd 2 3
574 9

=

o a = o Y o
nangamsnIndnsmlivlundngasseauuiygyins

Taseafavdngns Iurumileinsiy 27 wilefn

- Tuga 1 ausIAULNIAI 9 wiaefin (UeAU)
117-601 Amdanguitug 3(2-2-5)
117-402 mmﬁmqwﬁguqq 3(2-2-5)
117-403 Mw1danguitedndn 3(2-2-5)

*nEseuiTluLN1¥8Ing whsnueuInedeimun Wiseusedvdenlundangns

AU ANEIN I UBNUII ULl A U183 U LN IS8 AU

- Tuga 2 AuTIAULNSAINS 9 wuaein (UsAu)
117-501 8le Advia wavauUasadenelaiuesiudinusyaniu 3(2-2-5)
117-502 p30siiona ”mﬁamﬁauimaam%’im 3(2-2-5)
**117-503 NITIATILAVBYALALNITHAAIUNUNNTDYE 3(2-2-5)

“*SgUABIIUNITIEWIYT 117-501 Uag 117-502 MNELSeulinye N uAIviaiieane

waglasunmseudinnumineds Wiseuneividenlundnansuinivfnwialuuny
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- Tuga 3 nslugusznaunmsiieauddy e 9 wiaefin (UeAu)
117-601 ALY ANAR LazAUEIdu A1ukuInIeUTIgIveRATUgRaNaLies 3(3-0-6)
117-602 n1seaniuuNsAnLieaseuinnssuLargsnalmuuaudsty 3(2-2-5)

117-603 LUUTIABITINILALNITUINITIATINTOL9EEY 3(2-2-5)

s1e3v L danvasmNnANEIN2l drursaviluldudvnasla 39uau 11 30

103-121  awilveiiionisdeans 3(2-2-5)
103-131 mwIufionisdeansludinusy e 3(2-2-5)
103-141  mwdguuludinuszdiiu 3(2-2-5)
103-203  anudunadlesludsrulneuazdenulan 3(3-0-6)
103-206 9113 MIPUAGVAN UATNITBBAMAINY 3(2-2-5)
103-209 Aavzuagauniiiloquyonmuisdin 3(3-0-6)
103-210 Heulnsuazdrassdluasis 3(3-0-6)
103-212  IINeIUNITRAIUNTIA 3(3-0-6)
103-304  Walanyuyuiagnsiseustiiuiangsy 3(2-2-5)
103-308  NISONNNLTNAS19ETIA 3(2-2-5)
117-604  nsaiauinngsy wagujuRnisasegsiaansnan 3(2-2-5)

a = =] % = 14 a
AYIYNLADNVBIFEIVINTITINNTT La'e)ﬂ‘lﬂ 3 211

134-401 NSIBHULAZNTAIUANNINITIANIT
134-416 wSesilanazimaianisdnnisaselv
134-335 N139AN1555NAAING

134-324 NFATINN WAEARLEONNTNEINTULE
134-325 NITUSMTNANULAZAINDULNY

134-332 ASWAILIBITN

134-312 inwgdmiuingsnadieantn

134-331 FUUUIMINITINATT NITUTLNBUNNT LazUInNTTu
134-334 N5l Al Tunsdanisasialvy

134-337 NFIANITTINIAVNIN AUHULALH D
134-338 ms%’mmsqiﬁammmaxLﬂ%’laﬁu
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134-342 N13IANISVINWeLaETINAETY

134-201 NANNTIANIS

134-326 nsIanNseNtiewduwazAuUasnislunisvinenu
134-336 ponuwIUfuRgauludalunisusznounis
134-339 N139AN15557AATOUATY

134-340 NMIMNAIRUUEUTUTINT

134-341 N3Us¥NOUNISISNAYUTY

134-405 NSUTMIANUTALE DL 19T 19dT5A

134-421 MsUsEnouMsLilodan

AND5UNYTILITY NUINIVILNY FBITWRWIL AVITNWLABN
131-106  n15UYTVUGU 3(3-0-6)
(Principles of Accounting)

IS v A

ﬁ]'ﬁimmsmmaq@Uizﬂa‘u%wwu WY ANUNUIYVBINTITIILIIUNNAITRUY dNwazLaY

o

IS v

WIANTUNUFIU0INTUYT aun 130T 19951150 unskukarn1sauaunIstiu 1dn

o

¥ v A a

wagIsnsdunindeayaneansdng® n1susulTedg® nsganwinnis nmstyddmsunanisliuinis

9

a ¥ v A Y

NIN1sEeIedUAT wazAansnandua n1sydnBuarniiu nszuiumstuinUnydaynsied

@ 3

=

wnzuarUndaueen nmsldlusunsudusagumenisdyd

Ethics of professional accountants; meaning of financial reporting; characteristics and
basic concepts of accounting; accounting equations; accounting cycle; financial statements
and presentation of financial statements; principles and procedures of accounting record;
adjusting entries; worksheet; accounting for service, merchandising and manufacturing

operations; value-added tax accounting; recording process; special journals and control

accounts; use of accounting packages.

135-101  m1suSunsUszaumsalauiiagsialan 3(3-0-6)
(Human Experience Management for Global Business)

AUNLTY WA ANAAUeINITUSHISUSTAaUNSaiau JaseTi dinansevuse
Uszaunisalau N1508nkuY MIALEUNT kagnsusunagnsiimnga Lﬁaﬂ%’w@wizaumizﬁ
Tneinvesay nsadreTamsssaludainiiduasunisiidinson suludesesansualunisye
LLazmmLi‘Juasﬁa naenaumsvheluasdnsneldanimuindennslulsemenaginsussimad
danalpensworudiavesgsnalan

Meaning, concept and importance of human experience management; factors that

affect human experience, designing, executing and optimizing strategies to improve human's
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overall experience; creating positive culture that promotes participation including work
effectiveness, and well-being; working in organizations under domestic and international

environments that directly affect success of global business.

133-202  #%#ann1snan 3(3-0-6)
(Principles of Marketing)

anudRyuarUNUINYINSRanTiddeiATugAauasdinulugaddia ITwuinisves
nsnaauaznsUszendlluundiunneing anudilaguslnaguisdanndendeyamanisnann
noAnssuUslnalugARTia nisudsdiunain msivuagnadwsng dunusdn suel @i
UTzaun19nNIsnaa lawn #andmel n1SAINUATIAY YoINNAITAAIN  NISAETNAITAAIA
iwSeaflevnensnannfdva warnshnsedeansniansnainrudedany

Importance and role of marketing towards economy and society in the digital era;
evolution of marketing and application it in different contexts; understanding customers,
competitors, environment, marketing information; theories of consumer behavior in the
digital era; market segmentation; target group; product positioning; marketing mix of product,

price, place, promotion; digital marketing tool and marketing communication through social

media.

Taga BUS-2 malulagnsuuaznsusy
(Module BUS-2 Financial and Accounting Technology)
130-104 Lﬂii&gmam%tﬁamié’ﬂmsqsﬁa 3(3-0-6)
(Business and Managerial Economics)

nouiiAsugmaniganalazuvata nsUszgndvguiiasugaansluniagsia tens
AAT18UaeAaIFUAILATUTNTT AUUNITHER AlIN19gIRuaEilsNInATYgAIans N3
Amuasialunainudsduauysaluazaainudsduliauysal srelauszmmninasnin uleuiy
NsRukazuleu1eN1IARIlUTEUULATYENA Lﬁamiﬁ@aﬂﬁ]amumﬂﬁqiﬁﬁ]

Economic theory at both micro and macro level; application of economic theory in
business for demand analysis of goods and services; cost of production; economic profit
and business earnings; price determination in perfect and imperfect competitive markets,
national income; monetary policy and fiscal policy for decision-making in business

investment.
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130-303  N13N1HLINT 3(3-0-6)
(Taxation)

AUV TngUsasd agdnuaen13nE 1AsaEseueIngrinen® MsTuunlssnn
nBe1ns vdninasivazn1sdafiunidenns laun nBtulduarasssunn adRuladfuana
AByarfin MSgsRaame ennsuanud MBRULEN w 91 ASnsTunsen aaszana
$¥ns ANuTuiinveularatesilunsdsElvasuiugnaes

Definition, objectives and characteristics of taxation; structure of taxation;
classification of tax; principles and procedures of tax collection including personal income
tax, corporate income tax, value added tax, specific business tax, stamp duty, withholding

tax, inheritance tax; responsibilities and ethics in tax payment.

132-203  n1sRugsnauaznIsasulunalanu 3(3-0-6)
(Corporate Finance and Capital Market Investment)

NANNIT N LLazﬂ’JﬂuiLﬁ@ﬂé}juLﬁlEJ’JﬁUﬂWSLGUQﬁﬁ% ﬁugmmiamuﬁlummmmﬁmiL'?‘u
NIIATINBATIEIUNINITEY NITIRNULATNITNEINTANINITRY NTUTITIUNUALULIEY
MsUsiuan MIuImsgnvin1sd n1sudmsaudaanie wnafuunimsiuasnsdon
miﬁﬂmmﬁunwiawim m‘ﬁLﬂiwﬁqﬂﬁmnuuazmi’JNLLNuﬁﬂi ANYDITUAIULIAT UTY
AU ﬂﬁ‘U%‘VﬁSLEUVJU?%S%%ULL@%i%EJ%‘UTLmﬁN wlgvrgn1sieduna szuunmstulusyimelay
senineUsema nsUszendldeninaiminisiiu nnsaireldensessiieairamsiduln n
N3LU LLmﬁ@Lﬁmﬁuﬁmﬁumﬂmmu AT NOINUTIU LLagmﬁaﬁwﬁué maamﬂﬂu
AANARTIFITYIU LLazmiﬂizQﬂﬁmﬂi‘lﬂa§m’:ﬁuﬁm%’umiﬁmimmﬁw"ﬁ

Principles, theories and basic knowledge of business finance; basics of financial
market investment; financial ratios; financial planning and forecasting; working capital
management; cash management; account receivable management; inventory management;
fixed and variable cost concept; unit-cost valuation; break-even analysis and profit planning;
time value of money; capital budgeting; short-term and long-term financing; dividend
policies; domestic and international financial systems; financial software application,
establishing savings discipline to foster financial growth; basic concepts of equity
instruments, bonds, mutual funds, and derivatives; investment in equity market and

application of financial technology for wealth management.
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Tuga BUS-3 Advianstudweiududmiugsna
(Module BUS-3 Digital Transformation for Business)

o a

130-218 @i n1sAaTedeyauaslyyiussivgdmiugsia 3(3-0-6)

X} 9

(Statistics, Data Analytics and Al for Business)

v a

Mlesendatauariiliussanddunisdndulamsgsiasmelusunsudnsagu SPSS for
Windows Usgnauaie n1InNAaauauuigiy n153ns1erinnulsusiu nMsannegeg1edieay
anduius N1sAATevinIsanneuladaulazanduius wuavil synsunawaznIsneInNTal N3
nagauLuulaauals nismvAuAmNIN Ngun1sindula nsUssyndnalulagfdia wu n1s
Uszgndld Chatbot Tugsfafdvia n1sussendldtayauseivgnegsne

Statistical analysis and its application to business decision with SPSS for Windows:
tests of hypothesis, ANOVA test, simple regression and correlation, multiple regression and
correlation analysis, Index numbers, Time series and forecasting, Chi-square test, quality

control, and decision theory; application of digital technology such as Chatbot for digital

business; Application of Al for business.

133-203  AMIAAIARINALAZNITATIURUNTNTDYA 3(3-0-6)

(Digital Marketing and Data Visualization)
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Importance of digital marketing; evolution of digital marketing; consumer behavior
in the digital age, targeting customers in digital marketing; digital market segmentation;
digital marketing channels; digital marketing mix strategy; digital marketing planning; digital
marketing tools and strategies; digital marketing communications; data source; database
systems and data structure; data analysis for decision-making, tools and data visualization,

storytelling and presentation.
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134-304  msuTmslasanslugaddvia 3(3-0-6)
(Project Management in Digital Age)

msfnuUsziutym anudsnisvesEnIulIEnouns ‘vﬁa’mﬂﬂizLﬁuﬁﬁﬁmwﬁﬂqiﬁaiu
gAY MYUATITELATIY FIUTILATIATIEIToyadUSINauazBRMnIN Ussyndldninug
LLaZLﬂ%‘I@Qﬁaﬁﬁuﬂﬁifl’@ﬂﬁ LaEAULALNE LEUaNaN1TALEUIATINNUY WHUTIENUlATINY YIEUS
wazUsELiiung

Studies on business problems, business requirements, or important business issues
in digital age; identifying business project topics; collection and analysis of quantitative and

qualitative data; application of management knowledge and tools; lean canvas; project

progress report; writing project reports; project presentation and evaluation.

Tuga BUS-4 8AMNLINRNNNTIHR
(Module BUS-4 Business Environment)
130-108  MIAHUNULALNITIANTITHILGaUNIY 3(3-0-6)
(Operations and Supply Chain Management)
MaNMT WnAnLaznguinstansiiuau wihilummanuasnsdniununisudn
Audliiiuszansa Iud maneusundndag msauauamuain Msdenriiadiss n1ens
WNURINTEUIUNITNES N1TNYINTAAIUADINT NTINMHUAGINITHEN N1ITAFIAUIIULAL

AITNANTHER N1TIANTITAUAIAIARY ﬂizuauﬂWiLﬂﬁauﬁwai’mqﬁmmzﬁuﬁ'}mﬂLméqmﬁmsﬁﬂq
AaAEUILA N150BNLUUNTEUIUNTMINERUNIU N1sUTUUTINSALTuuiIslggUnIuLaY
w3etnensuanialan nsdanmsvinldguniuidsdu

Principles, concepts and theories of operation management; functions and
operations of effective production including product planning, quality control location
selection, production planning and control; forecasting demand, production capacity
planning, prioritization, production scheduling; inventory management; process of raw
materials and products movement from production base to consumer market; designing

processes, operations and supply chains; operations improvement; global supply chains and

production networks; sustainable supply chain management.
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130-302  NYUAEFIND 3(3-0-6)

(Business Law)

ANUMINsLazanwaealUveslifnssukardyyn nguuedimeenmadyyIida1Agye neaiu
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wagidyaldiudu q sudmuiiniide wasuismumaudita uagngminedug MReadesdu
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Meaning and nature of juristic acts and contracts; laws relating to buying and selling,
hire of property and hire-purchase, loan, guarantee, pledge, mortgage, agency, brokerage,
bill, cheque and other negotiable instruments; laws regarding organization, operation and
liquidation of partnerships, limited companies and public companies; intellectual property

law; labour law; and electronic transaction law.

130-405 N1SIANMIIINGYNS 3(3-0-6)
(Strategic Management)

LLmﬁmﬁyugmLLazﬂszmumﬂumsﬁ’wmﬂaqwﬁ‘ N151UHILTINAE NS UUY Agile
ﬂi@Uﬂ@Nﬂi%U’mmiﬁyjﬂLLGiﬂWﬁLﬂSW%ﬁﬂﬂ’]WLL’mélaﬂ,ﬁ/ﬁﬂﬁqiﬁﬂ nsfvuaddeiayg Wusia n1s
fsuanagnsvialusedunadnig sefumitegsia wagsedundnil nisthnagnsgnmsufufesed
Useandua wavnshnmulsadiung dWelvesdnmainanuldivieoudansustuesnedsdy

Basic concepts and processes of strategy development; agile strategic planning
covering process from analysis of business environment, vision and mission, determination,

corporate strategy, business strategy, functional strategy, implementation of strategy into

practice effectively and evaluation for sustaining competitive advantage.
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Tuga BUS-5 msUsznaunisiazanudsdy
(Module BUS-5 Entrepreneurship and Sustainability)
130-208  N15UITNBUNISHAZUIANTIY 3(3-0-6)
(Entrepreneurship and Innovation)

LLmﬁmﬁugmLﬁ‘mﬁuui’miiu N3LUIUNITRBNWULUIANTIN takn n1sviaudnlafiu
gy nsfiautgyny WalAUAR WAUIPULUU LagnIINAday UsTlAnUasuinnssy Lulfn
ﬂﬁL“fJuﬁ;iiJizﬂaumi ANWYULVBITINIVUIANA AT YUAL DY LLmﬁﬂﬁugmLﬁ'mﬁ’Uﬁmﬁwéjw
ponLUUlIAATINAY FulAUIE wazkNugiaatuanysalusenaunle N15IAsT1eilon1an1eesia
WHUNITAAIA BHUIANTT LNUNITANEUY LaZIAUNITEY

Basic concepts of innovation; design thinking process that create innovation through
empathize, define, ideate, prototype and testing; innovation types; entrepreneurship
concepts; features of Small and Medium Enterprises; fundamentals of startup; business
model canvas; lean canvas and full business plan including analysis of business opportunity,

marketing plan, management plan, operation plan, financial plan.

130-310  M15LETI309 NNTABANTEINAUAZANTITAIRETDS 3(3-0-6)
(Storytelling, Business Communication and Negotiation)

AUNLIY ATA 15013 E‘ULL‘U‘ULLazaﬂﬁUizﬂaU%amiLdﬁL"%"aﬂ AMUAIAYVDINT
dodns EULLUUﬂWiﬁaaﬁi miﬁamimﬂqiﬁ% N1TUILAUDIU JULUY Faenan1sieans wazivaia
msdeans waluladildlunsdeansuaziiaue  uiuazuuujtmifertunagnslunisesan
RosomaInnasds N15eT19IResessEnIsUsewma msldaunats nslndinde wagnisudle
Uszihuteafinmeaneg

Definition techniques; methods; types and elements of storytelling; the importance
of communication; communication styles; business communication; presentations; forms,
channels and techniques of communication; communication and presentation technology;
theory and practice regarding various negotiation strategies; international negotiations, use

of mediators, mediation and resolving various dispute issues.
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130-311  mMsdamaiiaaudsBy 3(3-0-6)
(Management for Sustainability)

unAnfugAsfuan madeumagiia wdsllelunmsiiemeianinuindeuniegiiae
ﬂﬁQWéﬂ’]iﬂ%Uﬁ’J%@Qﬁqiﬁﬁ]Gi@ﬁﬂ?WLL’méjaﬁJ‘ﬁLﬂgﬂuLLUaﬂ FFUFITUNNGINY  ANUAIMIEATUAIY
Fiduseiulan angldnseuveadmunensiaunidBuvesanssnvd nagnsnagsfauas
nszUILMsTieAnINessAaltiedansUssiAuAvBuywevy Aanden wazussnuimed e
nsafunsiauegdiulusuasusia dey wae Awindey

Basic concepts of business environment; tools for analyzing business environment;
strategies for business adaptation to changing environments; business ethics; global
sustainability challenges within the framework of the United Nations Sustainable
Development Goals; business strategies and processes used by business organizations to

manage human rights, environmental, and migrant labor issues in order to create sustainable

development in economy sociality, and environment.

Tuga BUS-6 Uszaumsalasndnniauinisgsna

(Module BUS-6 Cooperative Education and Work Experiences)
130-309  NITANYUAWIZATUNINITUINITIING 3(3-0-6)
(Special Study in Business)
nsAnen Aiesiziussiiulguinegsia Alanudrdyreaninisallutiagtu msdne
ATOUARNAINITINING AAT1en dauauuImenswalvdayviiiunisdniilassiu vsensiden
a v
RERNLE
Exploration and analysis of business issues that are important to the current situation

covering critiquing, analyzing; presenting solutions to problems in project creation or related

research.
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130-490  w3guaURAANEN 1(1-0-2)
(Cooperative Education Preparation)
spdnnsufiRmilunmshenduesdng mnudidosiulumevhaulussdng wiriuasany
Suiinvou vimuadfivszaslunisyieay mahenuinvszgadlunsujsRnunsiiunied
Aeadostuanuindn
Principles and essential knowledge for working in organization; duties, and
responsibilities; appropriate working attitudes; application of knowledge in the workplace,

business organization.

130-491  @nnaAnen 5(0-30-0)
(Cooperative Education)

AY1U9AUNaY : 130-490 LASEUANRNIRNEN

nsUftRnuwdunm 16 dUai luaanuuszneunsmsinuvideiifeadesiuaein
Dulumuanuiiuseuresmadviieliin@nwildivssaunisallunsufdfau

Educational program that enables students to integrate classroom learning with
practical experience in or related to their field of study. The co-operative education will

consist of 16 weeks in a workplace.

ngudvIdwant: 3 luga 27 wiaeina
Tuga MAE-1 MsinnsAuLasnuNyedlugnflva
(Module MAE-1 People and Human Capital Management in a Digital Age)
134-222  N1SIANMITHASAITNAIUINUNYBE 3(3-0-6)
(Human Capital Management and Development)

LWIAANITIANTTYUNYEY UTENBUAIY N1TOBNLUULAENITIATIEVAIU NITIUHY N13
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AN AT 115515951 wagn1slouselevianyuuyudn1elaanIngIngaun1eg s
Wasuuwlas aasnvuwinaudnadelmilunisdanisyuuyuwdlugafdsia anuvune Usgiuae
WIAAYRINITHAIUIMSNEINTUYES  walla 33015 nagnsae o Aldlunmsiaumineinsuyed
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Concepts of human capital, encompassing job design and analysis, human capital
planning, human capital procurement, human capital development, human capital
retention, and human capital utilization within dynamic corporate landscape, contemporary

concepts of human capital management in the era of digitalization; definition, philosophy,
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and concepts of human capital development; techniques, methods, and strategies used in

human resource development within the organization.

134-223  geWursueUndiadudmiunsiantsuuyed 3(3-0-6)
(Software Applications for Human Capital)

awglusumealuladansauma szuvansaumavomineInsuywd fimsazuunliy
vaunalulaglunisusnisauuana nsvasusiuimaluladaisaunaiunagns n1suIng
ynensuysd nisurumUszananateya lugamsuimsauyana n1slilusunsuiugIuay
woUwdiadudmiunmsdanisminensuyud

Overview of information technology; human resource information system; guidelines
and trends of human resource management technology; incorporating information
technology into strategies for human resource management; data processing process;
human resource management modules; use of fundamental software and applications for

human resource management.

134-404  NYWIIBLIINTULAZUIINUEUN S 3(3-0-6)

(Labor Laws and Labor Relations)

[

Aadunn ANUMLELasANEIAYIDIN MBI NYMINELsIUTelneidfey

o

va v

917 Ussuianguuieunskasnalvd ussn 3 anwae 6 Wvs1yU YA A UATOILTIY

v 9

va a Ly [V Ly va a Ly va

NIENVUYUANUNALNY WIEIVTYAUTEAUTIAN WIEIVUTYQRRUNARNY WILI1¥URYE]

o

v
(% U a a
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Fuiug npvineiifeadostuussnuduiug o wezsvdydfussnuduius anuduiuduas
anudpudasgninaneinauazgning maasaveses defivmusanuuaznsindinde
Background, meaning, and importance of labor laws; important labor laws in
Thailand, such as Civil and Commercial Code, Book lll Title VI, Labor Protection Act, Social
Security Act, Workmen’s Compensation Act, and Act on the Establishment of Labor Courts
and Labor Court Procedure; background, meaning, and importance of labor relations; laws
pertaining to labor relations, such as Labor Relations Act; relations and conflicts between

employers and employees; negotiation; labor dispute and mediation.
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Tuga MAE-2 M3Usznaunsidenagnsiasuinnssy
(Module MAE-2 Strategic Entrepreneurship and Innovation)
134-310  aneidmsugusznaums 3(3-0-6)
(Leadership for Entrepreneurs)
wnAnuazvanNMRAEIRUAIE Fanmsvemaudifeidungiin unumvesiii
Tughusing q wadinueiisndudmiudih uualiwesnnediilusuian wnAnfeafunsEuLE
an YinveMIauLaIan BeRUTEnaUdAyTainyEN1sANLAIaN MITRUIANUATEVTNSlunULDS
wazmsiAuguasuaiioainsruBaviguyniensual
Concepts and principles of leadership; evolution of leadership theories; leadership
roles and the essential skills of leaders; trends of future leadership; concepts of resilience;

resilience skills; key components of resilience; development of self-awareness and self-

regulation to build emotional resilience.

134-323 mstlsznaumnﬁammsﬂ'&ﬁuuazqﬁﬁaLﬁaé’aﬂu 3(3-0-6)
(Entrepreneurship for Sustainability and Social Enterprise)

WUIAR HENNIS NITUINNT wasuiangsy dWeadeaudduliunesdns LATEFNY d9A
wazdannden viliildwlddudsnaadiuegsinduegiainiugy daudunisuimsi
nelviiinAuaunaseninenils (profit) au (people) waglan (planet) dwnalvigsiaeysen
‘vimﬂmﬂm’aﬁﬂqmmzmimgwLLUaﬂsua\‘m‘izLLaIamﬁi’mﬂ LLmﬁmﬁmﬁUﬁqiﬁmﬁaﬁﬂﬂu Usgan
vosgsRailodiny Usslovivesgsaiodiny unugshaiodny

Concepts, principle, process, and innovation for sustainable organization, economy,
society, and environment to enable all stakeholders to live happily together, focusing on
management approaches bringing a balance between profit, people, and planet resulting in
business survival through periods of crises and shifts in the landscape of globalization;
concepts of social enterprise; type of social enterprise; benefit of social enterprise; social

business canvas.
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134-343  n1sdanisgsnaunsulyd 3(3-0-6)
(Franchise Management)

ganaunsulyd Ussnvvasgsiaunsuled defuazdeidevainisvingsnaunsulad ngunaa
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Rouly M3nain N1599nN13 wasn1sdnmiuyudmiunsiigsin msleszdanudululalunis
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Franchise businesses; types of franchise businesses; advantages and disadvantages
of running a franchise business; rules, conditions, marketing, management, and financing;

business feasibility analysis; processes for creating franchise opportunity.

Tupa MAE-3 WoAn3suasAnis
(Module MAE-3 Organizational Behavior)
134-309  N15AIANISNUUBENNNDDITN 3(3-0-6)
(Professional Team Management)

a a

wnAnkasnguiiertunisiansinuduiy nssuiunsafeiuiidvssansam
mMmsinsziveuluaLaradufiisnsnadenisainafiuay ethlugnsusunginssunulosuas
iilangAinssuvestiBuuunumanvatevesTausIsy

Concepts and theories regarding teamwork development; process for developing
highly efficient and productive team; analysis of scope and variables impacting team building

leading to adjustment of self-behavior and comprehension of others’ behavior in the

context of cultural diversity.

134-311  mseansuazad1einusssuesdnis 3(3-0-6)
(Communication and Organizational Culture)

nsdeansMegsia msthiaueay wadlanisdeasuazmstiausnunanulyiinauls
L‘Vlﬂiuiagmi?famiLLazmiﬁﬂLauamamumﬂﬁﬁﬁa miﬂﬂﬂﬁﬁ’ﬁLﬁ"amiﬁlammazﬁﬁLauawam‘u
wwaﬁqiﬁmﬁammﬂuﬁam%w LUAMAEI AU TRUSTINEIRNT N5 TRILsTINeIANS ﬂaqwémﬁ
a$runminualosdnsndeludua

Business communication; presentations; communication techniques; interesting
presentations; communication technology; business presentations; practice in
communicating and business presenting for professionalism; concept of organizational
culture; creating organizational culture; strategies for creating corporate image through social

media.
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134-333  M15AANIANNENITARATARILINETULARINE 3(3-0-6)
(Talent Management in Digital Age)

wnAndanagnslunisdansauie ssuumsdanisauns Jadeidssaienisdanisauins
N139avnlATINITAULASIUBIANT N1THNILATIZHLUS BULTBUAMULANAIITDINITIANITAULA LY
BIANTAIAST HATLANYY NTATNANUHNTUVRINTNNUY AMUEIAYVOIWINYE N1TIAATIENYDIINS
NNy N1SYMUNYSNGYinee  Reskills Upskills Newskills

Strategic concepts of talent management; talent management system; factors
affecting talent management; talent management project in organization; practice on
comparative analysis of talent management between public and private sectors;
organization employee engagement; importance of skills; Skills gap analysis; Skill Matrixing;

Reskills, Upskills, Newskills.

NUIVIIWLRBN
Tuga MAE-4 n1su3msasAnisade i
(Module MAE-4 Modern Organization Management)
134-401  N1TNUNULAZNITAIUANNINNITIANTT 3(3-0-6)
(Managerial Planning and Control)
LLU’Jﬁ@LLﬁ%ﬂ’J’lﬂJﬁﬂﬁliy/“U’eNﬂ’]i’J’NLLNULL@%ﬂ’]’iﬂ’J‘UQﬂJ ATTUIUNIT TLAU LL@SLﬂ%@Qﬁ@‘U@Q
NIFINUHLLAZNITAIVAN N15AIUANNITUSUAIIU AIUANAMAIIN AIUANTINNITRY wazkuIly
sUENﬂ’]i’J’]\‘iLLB\IuLLaﬁﬂ’ﬁﬂ’)UﬂMﬂﬁﬂiMﬁ
Concepts and importance of planning and control; process, levels, and tools of
planning and control; operational control, quality control, financial control, and trends of

modern planning and control.

134-416  \a3asfiouasmaiiansdanisadelna 3(3-0-6)
(Modern Management Tools and Techniques)
wmedauaziadesdlemeiunisuimsiansatelml msdonldmeiauavinIosiowant
e luuszendldliAnyszansnmuazsyanuaiuosdng
Modern management techniques and tools; selection of techniques and tools to

apply to create efficiency and effectiveness with organization.
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134-335  N1359ANT55INAAING 3(3-0-6)
(Digital Business Management)
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Meaning of digital business management; creating digital business value;
development of new businesses based on technology; strategic management for digital

businesses; business system design; tools and technology for digital business.

Taina MAE-5 °i'J"ULﬂﬁ'aum'mL‘f]ul,aﬂ%aaas‘iﬁmiﬁ’aﬂﬂﬂiﬁﬁumw%’wmnimmé
(Module MAE-5 Driving Organizational Excellence through Human Resource Development)
134-324 15683597 WazARLABNNITWNEINTUYBE 3(3-0-6)
(Human Resource Recruitment and Selection)
wudn JafeugnilunsnausuminensuysdliAnsslonigaaunnisnu Bms
Aneinshdaiaiinauasamnn N5NauNUnsIMalusUkuuiieg nagns Tunisassm
wazndnns wmadansadasuunedeu wadanisldmanudmsuduneal savaeiedeluns
fnidonviady 9 Weussydfitinrwamsad iRy
Concepts and fundamental factors of human resource planning to optimize
organizational benefits; approaches to analyze manpower, including both quantity and
quality; planning of manpower in diverse contexts; recruitment strategies and principles;
development of assessment methods, questioning techniques for interview; and other

selection tools to recruit talented people to work.

134-325  NISUIVITHAITULALAINDULNY 3(3-0-6)
(Performance and Compensation Management)

Uszinutlym mnudesnisvesaniulszneunis wisussinudfgniegsna fvuaiade
Trs991u TIwTmuasiingideyaifeUiinauasdanunin Ussgndldnnuuasinieaiiosunis
AN LEuoNan1IAHulATNIY WeUT1e9UlaTu Yiausuazdsziiuna

Business problems, business requirements, or important business issues; identifying
business project topics; collection and analysis of quantitative and qualitative data;
application of management knowledge and tools; project progress report; writing project

reports; project presentation and evaluation.
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134-332  NISARRAILIDITN 3(3-0-6)
(Career Development)

LLmﬁmLLasm‘wﬁLﬁ'mﬁumiﬁmmm%w NTZUIUNTNAIUIDONTN NIFINUNUDITN N3
IAN1TANLDITN N1FINVUHURALITEAUYAAD N1TIAVILEUNINEITN WagunuInvetinninens
uywdlunsimuo1Tn

Concepts and theories of career development; process of career development,
career planning, career management, individual development planning, career path, and

roles of human resources in career development.

Tuga MAE-6 Umwnzdusznaumsgannudniauaziiule
(Module MAE-6 Business Incubator: Cultivating Skills for Success and Growth)
134-312  vinwgdwmiulingsnalieadn 3(3-0-6)
(Professional Business Skills)
nsfiniinweengg Addusensietuaiayadnnmveseanduingsiafieardn e ns
fimunyadnannelulaznieusn aywedsiug 11semmisdsa msyaluiivuy uway wadanis
thiaueagnileandn vinweuazitesilelunsindula nsudmsian
Practice on various skills necessary to enhance personality of business professionals,
such as internal and external personality development; human relations, social etiquettes;
public speaking, and professional presentation techniques; skill and tools for decision

making; time management.

134-331  FUUUIMINITIANTT N1TUILNBUNIT wazUInNTIY 3(3-0-6)
(Seminar in Management Entrepreneurship and Innovation)
a M A Ao < o [ [ £ a ¢ @ a
N WA UazIATDIN BN INTY ?I’]MiUﬂ’]i‘VHﬁ?’]ﬂJL“U’]SLT\]LLaz’JLﬂi’]%%ﬂ?mﬂiilﬁ/l’]ﬁﬁqiﬂf\] e
aa a «:4' 13 v a I3
A8n1stunsuImsAnulasullawedesAns lngaziduniseAumeuazanuaaslulssiiuues
uinnssui lulauiainnisiudsunvasmmisarumaluladivindu wauiannn1sila suliagann
PAFIMNTTH NTAAA FIAL UAYNITUIITUIINAKYS
Theories and tools necessary for understanding and analyzing business innovation
and approaches to handling changes within organization, focusing on discussion and
exploration of innovation arising not only from technological advancements but also from

shifts within industries, markets, society, and competitive landscapes.
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134-334 1319 Al Tunasaanisadeln 3(3-0-6)
(Utilizing Al in Modern Management)

LLmﬁmﬁugmﬁmﬁ’uﬁiymmisawﬁ ANNRNY AUEIAR FTRuIN1T Uselurives
Uayaunusedvg mslddyavseivgdmivssuvaivayunisdedula msuimisauyang Msnain
LayMIHAR uazAanssuatiuayuduluesdng

Basic concepts of artificial intelligence; meaning, importance, evolution, and benefits
of artificial intelligence; utilizing artificial intelligence for decision support systems; human
resource management; marketing and production and other supporting activities in

organization.

Tapa MAE-7 N15U52naun135snaniige
(Module MAE-7 Entrepreneurship for Rising Star Business)
134-337  N13IANITIINVGUAIN AUNANUALHFID1Y 3(3-0-6)
(Management of Health, Beauty and Elderly Business)

a

LUAANLFILAUATAIN AT WargIRargInny N1TlleTERanINWINd UM TITeTy
lania wazguassalunisafiugsia nsleseingAnssudusiaauazaufeensiddunuas
UInsiAefuguam Anuay wazgshadmiuggeeny wihilumsduiugsiausenousie
N1398710 N1ITANIINTHEINTUYYY N13TANITNITEY NISUTMTAUAIALMED Lagn13TAnIs
AMAINNISIAUINTT karasTeUTTluNITIIUSNITAUNINLAEAIINNY UNUTIND

Basic concepts of health, beauty and elderly business management; analysis of
competitive environment, opportunities, and threats in business; analysis of consumer
behavior and demand for health, beauty, elderly products and services; business. Business
functions including marketing, human resource management, financial management,

Inventory management and service quality management; ethics in providing health and

beauty service; business plan.

Page 27 of 40



134-338 m’sﬁ'ﬂn'ﬁqiﬁammﬁl,tazm‘%'aqﬁ'm 3(3-0-6)
(Food and Beverage Business Management)

LLmﬁ@ﬁugmqiﬁammiLLazm%ﬁaqﬁu N1TILATIENANINLINGBUNTLYITU Tona way
guassalunsdiiugsia mlmneinginssuduilag uazanusionisliduiuazuinisfentu
onsuazia3osfs wififldlunisdiiugsia liun msean nsdanismsneinsuywd ng
IAN1INITEY NTUSMNTAUAAWNED UazNITIANITAMAINATIAUINIT WHUgIHa

Basic concepts of food and beverage business management; analysis of competitive
environment, opportunities, and threats in business; analysis of consumer behavior and
demand for food and beverage product and service; business functions including marketing,
human resource management, financial management, Inventory management and service

quality management; business plan.

134-342  n15IANTSIINWEUaTgINAFTL) 3(3-0-6)
(Green Skills and Green Business Management)

ANNVINY AUEADY BRUsENaUYeinYE Al nsasiinuedlen fuszneunisd
We ANUNLNELAEAMEN YL YRITINAATen Uselevduasgsnadiled fiannewesgsiadidenly
Usenalng nagnsn1sasegsnadidens n1sUseynduwlfngsnadidetgnisaiiua uausng q
elueIAng uHugsne

Definition, importance, components of green skills; building green skills; green
entrepreneur; definition and characteristics of green business; Benefits of green business;
trend of green business in Thailand; Strategy for creating a green business; applying green

business concepts to various operations within the organization; business plan.
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s1e3vTdendu q vesEv1Ivn1sIanisuaznsUsznaung
134-201  %&ANN1IAANTT 3(3-0-6)
(Principle of Management)

wqwﬁuazLLmﬁmﬁyugmLﬁ‘&J’;ﬁ’umiﬁmﬁmmi WUIAATTRININITNINITUT NS
ANINUINADUNNNITIANIT NITINUNY N13FAAUTD N1F9NDIANIT TAIUSTIUBIANITLAZATT
2BNLUUIU mﬁmmw%’wmmqug ANFUSMTANIU mwt}:iﬁ’] migﬂﬁ] N13AIVAL

Theories and fundamental concepts of organization management; evolution of
management concepts; business environment; planning; decision-making; organizing;
organizational culture and job design; human resource management; teamwork

management; leadership; motivation; controlling.

134-336 aamLLmUﬁﬁagjmwLﬂutaﬁiumiﬂssnaumi 3(3-0-6)
(Entrepreneurship Best Practice)
wwifin IFUJUR wazweadalunisusnisiieaudiialuesdnis diunisieusain
nsAnwgaIu Msldnsdifinunase vsensussenelaeduseneunsivsananal Msdavilasanis
a « D o A & a
45309 Nagvieudinsualutymuasnisiuliedeaniunisaiass
Concepts, practices, and techniques of management for success in the organization
learned from study trips, real case studies, or lectures from business experts; development

of business projects demonstrating problem-solving and addressing real-world scenarios.

134-339  M35AANT53INIATOUATY 3(3-0-6)
(Family Business Management)
nszuINnIINIsUszneuntseg 1t duszuuluuiuntesgsiansounss waznsysannig
AnudiunsianmsnanguileazniaufiRdssianseuaiuionsiannededdu
Entrepreneurial process in the context of family business and integration of

management theories and practices to family business for sustainable development.
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134-405  n1sUTMNIANNYALERENATeETIA 3(3-0-6)
(Creative Conflict Management)
nauuarufiRineriunsuinsanudaudalazniaasasieses amnudaudisedu
UARA ANUTALEITEAUDIANIT NTEUIUNITUTIITAINTALE S NAgNSIUNITUTIITAUTALE S
srnuane3s vamsldaunans mslnainds nsldeyglanannts nsudlavssidutofnnde
Theories and practices of conflict management and negotiation; personal conflict;
organization conflict; conflict management process; various conflict management strategies,

including coordinators, mediators, arbitrators, addressing a variety of conflict-related issues.

134-326  n13IAN1991TRUNLBLAzANUABANYTUNTITINGY 3(3-0-6)
(Occupational Health and Safety Management)

LUIAALAZAIMUFIAYIDNIUDNTIDUILBLAZAIINUADAN Y dauandenlunisiiaud
reliiAnsunsesoguam lsafiieadunisusznevendn uazmstesiugifing ndnmainy
Uasafolunisieu 3n1sauquuardesiudunsiennd windeslunsiiaiu nguaned
Aedestuentreutiouazanuasnse

Concepts and importance of occupational health and safety; hazardous working
environment; occupational diseases and prevention of accidents; principles of work safety;
methods of control and prevention of working environmental hazard; occupational health

and safety standards and legislations.

134-340 NI IUNEIRUNUFINTUTIND 3(3-0-6)
(Entrepreneurial Venture Funding)

ANUFURUSVDIRUNUAUNITUTENBUNIT WAGIRUNY NITNYINTAIAIUABINITRUYY NS
LEeviuny Msdaassiiunu nsdanisanudsamenisiiuegwiivszansnmdmiunig
Usenaunsg

Relations between funds and entrepreneurship; sources of funds; forecasting
financial needs; funding acquisition; funding allocation; effective management of financial

risks for entrepreneurship.
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134-341  n15U58NAUNISEINAYUTU 3(3-0-6)
(Community Business Operation)

TemauaznsiiaununAnieaiisgsaluguvu ulsnny wawdn uazauogsenredssia
YUYW HANSUI N13RaIR N15RUN N15URT waznisuimsiuyaaa Javiwasniswilatymves
gIRaYuIU NMsAnwILENanIuT

Opportunity and idea development to create business in a community; policy,
products, and survival of community businesses; community products, marketing, finance,
accounting, and human resource management; problems and solutions of community

businesses; field trips required.

134-421  ansUszneunsLiladsny 3(3-0-6)
(Social Entrepreneurship)
msusznevgsiitilmneiedsnslagldninennsifieg St umshnmsnanavesssie
nszuLuMsYhgsiaieden Audnuazvesmalugussneuns uinnssudenn AnusuRnveUse
e uunAemdnifeniunsUszneumaiiedsaalutszmelne T6un meFeuivesesdns ewddy
mshmsnea misidugsia Mis wasuvmeiaunlugesdnsilbiuamaoniils
Business operation with a goal of social benefit utilizing existing resources in synergy
with a firm’s marketing strategies; social business process; entrepreneurship; social
innovation; corporate social responsibility (CSR); key concepts of social entrepreneurship in

Thailand, including organizational learning, sustainability, philanthropy, commercialization,

profit, and approaches for developing a non-profit organization.

A193UN9183YT NuIRAnEINalY
117-401 AWDINGYNUFIY 3(2-2-5)
Fundamental English

Wawinweawdinguid iy Andunisensiieanudila nsseuddn nisaunun n1s
Feu Lagn13deasimieIna1 MIesIzRunaudy q mitaula swdsunanunineliuaudy
wawlodlan Audstiy msinlddwiulunisaunu nmsujiaaumugdl nsWeusesnueg1edy

A Aa o w A ] a Y A A = v |

nstEIesinUsediu msidwulunsedivse waznisldnIesile Al wielvideiauauugdiuyang

MENSHANNEUAINTTUNSSEUSIRUTRuazInalulad Al lmeiy
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Develop essential English skills; practice reading comprehension; vocabulary
acquisition; conversation; writing and oral communication; analyzing short texts on interesting
topics; including articles on global citizenship; sustainability; practicing expressions in
conversations; instructions; writing simple compositions; storytelling about daily life;
participating in discussions and utilizing Al tools for personalized feedback by combining

practical learning activities with Al technology.

117-402 ABaNg U 3(2-2-5)
Advanced English

Hnyinyen e danguaainnig nsiauelutudou nmssuuazmsinudennuns
Armsfivarnvanesauianisidmdninnsluaniideu wasssiuiymiduanudsu nsilnde
ogsiAnsuyanfionansmuieadinnusounuawieluguuuunsdeu msauninldnouetng
naesuadnandusssunlaglilasadanuiidudounnniu

Practice in English skills for academic purposes; classroom presentation; reading and
interpreting a range of academic texts including jargon in the field of study and sustainability
issues; practice in critical thinking to express viewpoints orally or in written form; fluent and

spontaneous verbal interaction with more complicated structures.

117-403 AENDINGHNDIVITN 3(2-2-5)
English for Profession
WALNTIN¥ENIFRATHANTULAUENWIBINGUTININTLAEIVITN NM3UTEYNAlIAILAR

a a ¢ Y [ =2 & o a v [y a va A U A s
L‘ZN’JW’]ﬂ‘HLLﬁ%V]ﬂ‘i:}%ﬂ’]iLLﬂ{]QJﬂ/i’] 5'33J1‘1J€1<1‘U58L®u‘1/1LﬂEJ']“UENﬂ‘ULLU’JﬂQUWLW@ﬂ'ﬂ’IMUQUU HASNAYNTNN

a 4 g

ﬁjﬂwmuﬁmﬁuﬁmmﬁau msfeanstuTausssudiensvhausifuegefiussadnsaim ns
thiaueiladusme Al iasesledmiunsBouinwiuazmsiannindnegsoidesgidums
AnuaLsalueTn

Develop English communication and presentation skills for academic and professional
purposes; apply critical thinking and problem-solving skills; including issues related to
sustainable practices, and environmentally friendly business strategies; engage in cross-cultural
communication for effective collaboration; utilize Al-enhanced presentations; explore tools for
language learning and continuous professional development to pave the way for a successful

career path.
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Tuga 2 aUsIUENINREIN 9 wuWHN
117-501 1ole AdNa wazArulasnnenslaiuasudindsziniu (2-2-5)
Al, Digital and Cyber Security in daily life
UyayseRvgadiolvg (Al) Generative Al anuUasndenalauasluiinusedniu wuifa

(%

WugUves Al Useinnves Al Predictive Al Wag Generative Al N155gUdIny n1sEudusdinu n1s
oUANA HANTENUYDI Al MIUszgNAlY Al ogsdudu MegaBsUfiR nadidnu lavlalndndia
UsziRmanives Al

Modern artificial intelligence (Al): generative Al, cybersecurity in daily life,
fundamental Al concepts, types of Al: predictive and generative Al, identification,

authentication, authorization, impact of Al, sustainable Al applications, practical examples,

case studies, digital lifestyle, histories of Al

117-502 \AIRsliafdviaanT1ssEUsnanIN 3(2-2-5)
Digital Tools for Lifelong Learning

) a Y A A aa o oA o A = v aa o & v

Vlﬂi%}%ﬂ’]ﬂ’ﬁE)ﬂLL@%I“IILFWEN@JE]@’%]V@L‘WE]WJ’]ZLIEIQEJULLagﬂ’]iLiEJUEG]aE]WU’JG], miwmwaa&a

¢ ° a a A o | Y = a A v v
E]E]‘LJVLﬁu, I‘UiLLﬂiSJUi%@J’JaNaﬂ’], ﬁL‘UiWUGI, LADNUDNINIUIIUAY, NITFEDEANT, Lﬂi@ﬂm@ﬁ‘}lﬁi’]\‘i, [k
dansuduyana, Wdvddiannsetind, n1sianies, n1snainsnlud®, asdelafiiie, 14
LLWﬁ@W@%ﬁJﬂ’ﬁma'}ﬂ LGUI‘H An@an.

Skills in selecting and utilizing digital tools for sustainability and lifelong learning;
online storage; word processing; spreadsheets; collaboration tools; communication; creators'
tools; personal finance; e-commerce; storytelling; marketing automation; multimedia creation;

using platforms like TikTok.

117-503 nsATEidayalasnIsuaRHUAWTaYA 3(2-2-5)
Data Analytics and Visualizations
NSWARILNUNINTBYATNTUNTNAUIRAAIMNTTY NITIATIwRUsEIRManTLasNITRRLY
winAnveseuasluaiisades WWIARNITIATIZTRYA msUszgndliiaiedietynuseiviuay
irsesiiofinneideyanuanudnuegradadu
Data visualizations for industry developments; history analysis and development of
future concepts in relevant field; data Analysis concepts; application of artificial intelligence

(Al) based tools and data analytic tools as needed sustainable.

Page 33 of 40



3.3 nsiuguszneunsiitenrudsdy
Tuga 3 madudusznauniaiilanudedy 9 nenn
117-601 anuily AUAA wazAuEiEy MuLuIeUTYIvBLATYRINaLHES
3(3-0-6)
Dreams, Idea, and Sustainability According to Sufficiency Economy philosophy
NSHAUINTLUIUNTITARRY N15AIANITAl NSARIATIEYeE 10 dudaseAiunsouluIAnLUY
@ule (growth mindset) Tneiiunisinsziuunldulanuazanudesnissudulunsiauiioniny
fefu fiFeuazldiBoudmsaiianszuiunsn mssenuuuuwIAn MIleTgianufossinl ns
Waunwesdideq (green skills) i A1T989n15WaILNT 898 unazidmuon 1swaulf 698 uves

1 a

anuszrnnd tiludnsasautanssuwazmssatmngludia diuanssumaieusuuguiunin
#oUFURN15ATT3n (living lab) M3davilassnsnguuaznsddnwiiidomiuivgvosasugia
worfisslulflumsissdinuaznmaduiusznoumsiiddsdsdiffuasugio dean wazdaindon
Developing dreaming, futures thinking, and analytical thinking process with growth
mindset by analyzing global trends and needs for sustainable development. Students will learn
to develop thinking processes, design concepts, analyze new needs considering sustainable
development and the United Nations’ sustainable development goals to foster innovation and
living goals through learning activities based on the concept of living lab, group projects and

case studies applying the concept of Sufficiency Economy Philosophy to daily life and

entrepreneurship with consideration to economy, society and environment dimensions.

117-602 nMseenLUUNsAREEE I IANTsuLazs TR lusiuuaudEy 3(2-2-5)
Design Thinking for Creating Innovation and Startup Based on Sustainability

nsasanssduaalabidiseuduuinnsuazUsznounis wwiAn nszUIUNTLAZTINYENIS
genuuuLTANssL Awsznaudie nsadanudilalunszuiung Aradeassd uazniseenuuulng
Ip3eadionazimaidanie q lunsadrautnnssy wsuadranadalunisseauninufnuaznisyine
sruugdu Tasuiuludesnszuruniseeniuuanudn (Design Thinking) FaUszneunisyiaundile
Tudgmiinemeruazudly nsinseiuasdunsied msasiwudnlnl wasWauifusuuyes
uimnssuiielugnisatisgsiolnl Taeddsdiandn £SG wazamdsdu WhunsinUfoa waznis
fremennNiNUszneunts duluuieadisgsialva AnUfoRnswuuszneunts saudanns
thiauesuitelininlaliinasmuienssamu

Inspiring learners to become innovators and entrepreneurs by focusing on the
concepts, processes, and skills needed for designing innovation, including understanding
creative processes through various tools and techniques, enhancing brainstorming techniques

and collaboration, focusing on design thinking to understand problems, analyze and
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synthesize information, create new ideas, and develop prototypes, ESG principles and
sustainability, emphasizing practical training and knowledge transfer from entrepreneurs,
engaging with entrepreneurs to practice new business creation, and presenting work to

persuade investors to join ventures.

117-603 wuudraasgshauazmsuInslasisatnedsdy 3(2-2-5)
Business Canvas and Project Management for Sustainability

JwiidesSousnneuviedeciFeulunianisAnuedeadiy : 117-602 nseenuuunisaniiean
winnssunazgsRalvuun iy

ns¥ansnantaeieusns Junsumsnanuaznisvudwansasiodeiussansam widn
N13USNITLATING ﬁﬂiaUﬂquﬁa NIANITNINGINT N15EU ATAAN NMTUTYITNUYAAD LATNIS
USmsAudes wardAdiurudadusiuds NANNITVLATEYFNINYWIBU (BCG) MULUINIINT
Wannogwddu Wedudugiie wnAemsuimslasinmsiifeidostundnsusiviouinslugiug
191U895INANINEN UUIANNITIUHU-UUR-7T19a0U-USUUTE MINEUNaIngn ukuniunue
wuuiassssRaseveslddugdmiunmsuimslasinisednsdsdu Tnawhinsldfunuuamnufndls
ity iitotnlugnisainagsia (Startup) Tuguiuusing q Sesmdeiamaaiiedanu Taunso
fufunsliaauasivinuglunsuimsianisgsia Tisrauanudusaogiedsdu

Optimizing product and service management through efficient production and
transportation processes, covering project management concepts such as resource
management, finance, marketing, human resource management, and risk management, with an
emphasis on sustainability through the principles of the circular economy (BCG), and prepares
students to manage startups by implementing project management techniques like the Plan-
Do-Check-Act (PDCA) cycle, identifying critical paths, and utilizing Gantt charts, business models,
or project management software, promoting sustainable project management by developing
prototypes to create various types of businesses, including social enterprises, and equipping
students with the skills necessary for practical operation and successful, Sustainability business

management.
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Jvndenvuanfnuiialy
103-121 awlneiiNenisiesns 3(2-2-5)

Thai Language for Communication

awlveiitensdeansluanunisaline nénnislénwdeansiigniesisnisivans
LazdEs MsTuUTEifusan1siasIziansennis eafi s osued 19di3a s auaziiaue
AuAnsiunsensdeuluguuuuiivsnzalaegisiiussansam

Thai language for communication in various situations; principles of using the
correct language to communicate, both receiving and sending messages; summarizing and
analyzing messages from listening or reading and presenting ideas through effective speaking or

writing in proper form.

103-131 Aeduiansieansludinuszsniu 3(2-2-5)

Chinese for Daily Communication

nsEninwels W 811 wazeu I5n1seudmdnyInIsnendIiuBY Pinyin A1w13uY
nanafigndas Tnssadnshaennsal ddwsiuszanas 150-300 i uagdauiuguildluiinsesu un
aumntuiiugiu Tiud NsRAUNUIYTnme Makugtinues NMstukasnsldimmukansduIg s
AOUMUANUTIRAZALILATIANI N15UBNAT WasN1TUBNToAUS

Practicing listening, speaking, reading and writing skills; how to read the correct
pinyin phonetic transcription of Mandarin Chinese Pinyin; srammatical structures; vocabulary of
about 150-300 words and basic expressions used in daily life, basic conversations, including
greetings; introducing yourself to others; counting and numbers; inquiring about places and

directions, telling time, and telling names of things.

103-141 amwduludiiaussaiu 3(2-2-5)
Daily Life Japanese
iy drunu Tausssy wastinurlunsdedns n1sderanuuasnnsnevegnsdy un
aumnethaieluseiund wavUselndualaaiduidefiannsayssendliluiinsesiu
Vocabulary, expressions, culture and communication skills; asking and answering

short questions; easy conversations/dialogues in short phrases and sentences with emphasis on

daily life topics.
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103-203 anudunwadissludsaulneuazdenulan 3(3-0-6)

Civic Literacy in Thai and Global Context

anmn13ain1enIsilie LAswgia diau warTausssuveInguUssinaneg Ussiiu
Uy swadeludinulan dssmalngludiaulan AuraInma1enIeTaIusITULAENTEUIUNITNIS
anuAsfiluaina arwsuRaveusedsan msnihivemaideuarsuiinvousedsnylunissody
n131330 AnuduiusszninsanuidunalasdvantugnisiauivesUsemanielinguuiely
TnUszariunazninianavesdsanyszansllng U‘V]‘UWILLawﬁﬁﬁ%mﬂﬂaMgmzwaLﬁadl‘mmms
waLilaglan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country
under laws in daily life and international rules of democratic societies; roles and duties of

individual as a Thai and global citizen.

103-206 31T NMIPUAFUNIN LALN1TDINANAINY 3(2-2-5)

Diet, Health Care and Exercise

4UN12A1UI19N8 Inla o15unl wazdany omswaslavuinis n1stdesiunaznig
UUnlsaniee1ms Aulasndseedennts aainlnsuinis wandudiiastemsuaznisiaenld ng
ganAdIneLil olasas19aNTINNINTBIT1INY HATeINITRENAIdsnefifideszuudiqlusianie
winnssuewnaiiegunm uazmaluladAdviaiioniseanidanie

Physical, mental, emotional and social well-being; diet and nutrition; nutrition
for prevention and therapy; food safety; nutrition labels; dietary supplement products and

selection; exercise for physical fitness; benefits of exercise on various body systems; digital

technology for exercise.
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103-209 RauzuazaunTitaguyanInuvisdiin 3(3-0-6)

Art and Music Appreciation

AuiNgItugunIemans Aauglugluuuvesanidnenssy Insnssu UseRannssy

6]

wnAal wavnsenadal geadesieguesfaly wsstumalailewmdmanufals anuwudslufals
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N15UsTluAMAMINEUNSEE AUFURUSIEnIAaly auns Autie AausTudinusednTu wazaue)
anusulunudatzuausing o lugusdueiesdionsslasdnlauazaivguvisnindoinveuy e
Aesthetic knowledge; art in the form of architecture, painting, sculpture, dances
and music; art in major eras; inspiration behind pieces of arts; art appreciation; aesthetic
evaluation; relationship between art, music and life; art in daily life; the value of art as a tool

to sustain the human mind.

103-210 feulneuazorassdludeu 3(3-0-6)
Thai Appreciation and Unseen in Siam
Aauzuar Tmusssy vuusssuilnuseinel tendnwalmnudulne mmmagﬁ‘fjtyiyﬂﬁ
fnauAuaziniagiile afnande Aden 36330 wwamnamseying duneauazimeuniannudulne
Thai art and culture; custom and traditions; identity of Thainess; admirable and
valuable intellectual heritages; beliefs; values; ways of life; conservation, inheritance and

dissemination of Thainess.

103-212 NINYINUNITNRAIUITIN 3(3-0-6)

Psychology and Life Development

WNARMER I TidFey WaimnnsTeseg ANUUANANTENINUAAD NITFINAULDS
wazgfBu mafmuyednam nsadansediniug mstadhvneuar e nsaiaussgdaly
NSANYILAZNTYINNY A1TIANTTAIATEA AUNNTALALANURAUNANIITN

Major psychological perspectives; human development; individual differences;
knowing oneself and others; personality development; human relation building; goal setting

and life planning; motivation enhancing for learning and working; stress management; mental

health and psychological disorders.
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103-304 Walanyuyuuaznsiseuiiuiangsy 3(2-2-5)
Community Explorer and Service Learning

[y
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Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners and
community members; techniques and enhanced skills in approaching community engagements,
community participation, social and life skills, communication; service learning development
and project implementation for preparing to be community researcher and developer in variety

dimensions of sustainable community development in the 21°" century.

103-308 NNSANINTEZ19855A 3(2-2-5)
Creative Photography
maﬁauﬂm%Wﬁﬁﬁmﬂmmi‘dﬁzqﬂﬁumﬁm‘mqwﬁmidwmmﬁaﬁamwwma

annsaufiRnistenmuazassassdranunineludnuneinedldnueudesns suiadadon

amdt et Ul lusuesnuuudsansauaufnadassaingliideg1amneaudae wu nsld
amanelitedeansinidossulat nsldnmdeiiedoansniagsia

Practical learning by applying photographic theory concepts to convey meaning;
performing photography and creatively producing different types of photographic works as
desired, including selecting images to be used in communication design work according to the
planned creative concept in an appropriate manner, such as using photographs for

communication through online media, using photographs for business communication.
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117-604 n15a319uIAnTsN wazufuRn1sasegsnEnImEn 3(2-2-5)

Innovation Creation and Startup Business Operations

miﬁmmﬁjﬁﬂam%mé’wﬁgﬂLLGimiaNLLNu WAL IZANYU Series A DIN1TNZL DU
yaAa warmsTaRiuTn fSeunzlfiZousnagnsnmsszaamu matanisgsivlutiaiudu nsieeh
paLATALY MIaFeTiuATusEavSam Msthiauenandueiuigamu ufmsaagaduiiuua
nsiulnegneddu iunisvilasinisansmsn

Development of startups, from planning and Series A fundraising to the
registration of legal entities and the establishment of a company. Students will learn fundraising
strategies, early-stage business management, market and competitor analysis, building an
effective team, product presentation to investors, value creation, and sustainable growth

through Startup project.
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