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( nangnsuSuUse W.A. 2567 )

AME/N1AIYT AMYUINITING  AIAIYINNTIANTTINATENINUSEINA

nuaan 1 Yayanaly

1. SauAzYnangns

SWAANgns: 25501811101007
Fovdnaninwlne: UANGATUIMNSEINATUNR  @1v1I0INTIANSTINTENISUTEINA
%a%é’ﬂ’qmmméﬁﬂqw: Bachelor of Business Administration Program in International

Business Management
2. FoU3nyan
A UIMSEINITUIR (NNIIANNTTINATENINUTENA)
Aweengy:  Bachelor of Business Administration (International Business Management)

snwsgoUige (Mwlne): UE.U. (M39AN5557958nINaUsEINe)
dnwstaUT (N¥19INgY) : B.B.A. (International Business Management)
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3. Naﬁ‘wﬁmiﬁﬂui (Program Learning Outcomes: PLOs)
(1) Naé'wén'm'%ﬂui‘uawé'ngm (Program Learning Outcomes: PLOs) iisanaludl

PLO1  TduwiAansusnisgsialumsvhaumudvangvesnueg1alnnusuiaveuse v Tn Lazni
USUNYe9 ESG (Environment, Social, Governance)

PLO2  yhunugsiafinouiuilmnensiannfidaiiu (Sustainable Development Goals) Tngld
\nsesilennsmsuimsgsiaasielyl

PLO3 Jwnsieviveyaansaume (Data Analytics) ok waglidaygy1useRvg (Artificial Intelligence)
lunugsia

PLOG  FeansliogamnzaunuuIunyesny

PLO5  Us3gnAnann1s wudAnn153nN153snasenieUsemalunisudfauluuiunn iausssy

PLO6 @onkuudsyinnsnainssninslssmakasnisiidn-deeand miugstalaegramunzaniu
an1uN"50l

PLO7  MauuuIMsAvBIdsIiunsmseinalssima msfunassnsuaniudeuldinzanmy
UIUNYBITINT

( PLO1 - PLO4 LHunadwdnisiSeudsinvemnudnanstunneuimsgsna )

(2) Naﬁwémiﬁﬂui“uawmﬂ%‘d’]ﬁﬂ‘lﬂ’]ﬁ"’)‘lﬂ (General Education Learning Outcomes)
uvinerdeasalswnuvdngnsnunindnwrill Teeflnuznssunisiaumdngasdnusilodu
A3ufineu SmdngnsmnaindnuiludlituniseusiRlasaniuminede Tnevdngrsuivisgina
audin anuivmsiusaznsamy lussqdudundaesidngns Tunnaindnuimll uasiinadns
m3Beusily (GELO) ferioluil

1. A3143 (Knowledge)

GELO 1.1 anwnsauszgndanuindnduiiensmsedinludsauiiuaouuas

GELO 1.2 anansadszgndanuisnunmsuimsianisifleairsinnsiduguseneums
2. Winwe (Skills)

GELO 2.1 Tdi5oud amnsaumamanuilsishenueaiionsiSeuinasndin

GELO 2.2 #vinwglunsldmalulagfdvialunisuaivmn syt waztdnauatoya

GELO 2.3 ansnsadeansiaglinwsanquuaznwdulsgnieavanzanivaniunisal
3. 9395571 (Ethics)

GELO 3.1 fimnuedng fsuifovitdy uazAdoud

GELO 3.2 uamanginssunisidunaiiedia fanuiuiisveusedn
. _________________________________________________________________________________________________|

NI
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4. anwagyAna (Character)
GELO 4.1 uanseanfsanuiiueniiulaseddulasiasngiunandinuuaz ausssui uansns
uy

GELO 4.2 YSusilyiununsilagunuasusddiny o a1saumd wazimaluladniva
GELO 4.3 f3nanudugusznounis

(3) Naﬁwémiﬁﬂuiizﬁﬂu@a (Module Learning Outcomes)

Haansn1sisous seauluga (Module Learning Outcomes) vashsazlugalundngns i
eavdundssialuil

ANy

Taga BUS-1 1Ualangsia (General Business Foundation)

MLO1 T¥anuduuimsuszaunsalaulugsislanuazndnmsnaaiieuddgymuazdadulaniy
anumsaifidvua

MLO2  Juiindaydlufanisliuinig nsuiedun wagn1sHEnoe19NABIMINMANNIS

Tapa BUS-2 mAlulagn1sikiuuaznisugy® (Financial and Accounting Technology)

MLO1 Tdndnimsugmansfiunisdanisssia ewdtamuazdndulanuaniunisaliidiivua

MLO2 wAlandifeafunisiiuesdng msasulusanayu wagnisianismisnsiiy

MLO3 funam@iuldyanasssuan mBiulddiyana nByaduiin M8gsiaems ensuand
uarnEin o M9

Tuga BUS-3 fAdviansrudwasiutudmiugsia (Digital Transformation for Business)
MLOT TlUsunsumauiiawmeiinseidoyaaisaume Jayausedvg wasnsnainfadsialineiaue
Toyauaz o ULHLTINIATUANNBIAUTENOUTDY Lean Canvas

Taipa BUS-4 dnINLIAAUN19TAR (Business Environment)
MLO1 Tdausineafiunisaniiunisuasiilgauniu nuanessna waen133nn1sidanagns tunis
TN UTINANSLAnLanUNNTa]

Taga BUS-5 A5USENDUNSHAZAITNEEY (Entrepreneurship and Sustainability)

MLO1 13ug3Ra TngldumAnuinnssuidaoanuuy UuﬁugmLﬂmmamiﬁwmﬁﬁﬂﬁu (Sustainable
Development Goals)

MLO2 ﬁ’]ﬂﬁﬂ%ﬁi@lﬁ@%ﬁ’]iiugﬂLLUU storytelling LﬁEnﬁ'umﬁmmiathé'fﬁusuaqqﬁﬁa
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Tuga BUS-6 Uszaun1salivnnnau3msgsia (Cooperative Education and Work Experiences)
MLO1 Usegnaviann1s wwifn uagnszuiunsuimsssialunsufiiauatduaniudseneunis

A nane (NFUINTINWANIL)

Tuga 1BM-1 WalanviAugsnasendnelszma (International Business Foundation)

MLO1 Aufunagliuselovinndeyamaasugia nsfuazmsasmuszrinsUssmaiiensindulanms
3319

MLO2 szymnuidissuarisnsusmsmnuidissnumsiiusasdnsuanivasuresianisseninassine

MLO3 1 widnn1s wuifn Nulywdsenitesemakaznsdnnstuiausssusnuilanddyminisviiau
Tuvsunny iausssy

Taipa IBM-2 n13na1nsendneuseind (International Marketing)

MLO1 a8unemanms wwidn n1sinnisnsdumseninasendlasgagnies

MLO2 fMUATININNITNAINTENINUIEMALALNITIANISadaRndlamnzauiua

MLO3 Tdtayadnuae anudifsy wazwuliugaavnIsuuIn1suarssnamUanseninssemain
ArdulaiunsnaInsEninaUsEne

laga IBM3 n1smungsnasendnelsemd (International Business Development)

MLO1 3195UUUNTINATENRAZATIIADULDNATINIT U UaEEIBEN

MLO2 Uszgndndnms wuafdn msdamsuinnssunazanudidulumsianisgsiaseninasene

MLO3 Uszgndvdnnis wfn msdnnisgsiassninsUssmadieuilanddymvesesdnsssialdegng
N ANAINAD YN T0]

Jyuani (NFuY1Indan)

Tuga IBM-4 n15Usznaugsnalugiinimeineg (Doing Business in Various Regions)
MLO1 UssendnannIs wudfn wagnIzuIun1sann1sgsnaseninalsemalunisuifaunelausunnyg
TWUTTTUVBINANAR

Taiga IBM-5 vislgnnAsendnesewnd (International Value Chain)

MLO1 Uszendnannng wuafie waznszuiumsiadaindseninadseimalunisiaulugsiasening
Uszina

MLO2 9aLA38ULAZATINEDULNATEAYNIINITVUENEUAITEIINUTEWALa N1SUTE AUABEUAT AW
sziguiianisAaning
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4. AUAIANIIVBINATNSNTFEUSINFUTNANET (YLO)

o o ¢ a vad & a =
2PN ﬂ?qﬂlﬂqﬂﬁ'ﬂ\1°UE]QNaaWﬁﬂqilﬁﬂugLuaau‘l]ﬂ']iﬂﬂ‘l‘.'ﬂ (YLO)

35 = v = b4 ¢ 3 = 1 ad a (4 [ %
WU | wadwsmsteuiseautul | Y¥aa3a1nis ABN1sUsTIEIY NN IALEY
Usziily Usziliung
FUUN 1 | - Ifaugeuasygenans | vasaud - LUUYIAEDY -SEAUATLUURAILATOY

A1SUSUISUSEAUNISIAUN | NSANWIN 1 | AINAINNSOVDIAULDY
NANAITAATA N1TITULAY YA Busl Way um Bus2
v a A 1%

nsdydneundguilunis
71197U

% = % a a
-vun AUy g tunanasg
T9usnns nsveduAn way
NITHER

o = 1 v
- AU BTN 160
RENQNADINIUNANNT

av 70 Juld

FT7 2 | IlsunsumreNiamed n1s | ndeaud - wanuildnalulad
IATIiveyaaTAUNA asEnwd 2 | Aa3viaraslunisiaiun
UygUsshivg waznisnann NLUIUNITIIU K30
AINalUNITIATITITLAY nsAnaula

Wiauetayadmiunism .
- MSULAUDNAIN UL

WNUGIND
53719 luguves

- YNUANNTALIUNIT LAY

WalggUunIu NOUUNESINa Business Model

LarnINNSTanagns s Canvas / Lean Canvas

USUNSAULELIAIUNITAN

- LUUNA@DU
iumwﬂ’iui/lﬁ ﬂmWLL’sjv AUEUTOVDINULDY
DRTANIURYU VUNY Y 4 Bus3

3EPINUTLNALAZAITINNIS
D Inussuunlglunising

958 Usenedledng

P ) _ Meta Certified Digital
NAYNSIININAZYIILNUTINT Marketing Associate
ponlususealay Pearson
VUE uwazdsznmadauns

Project Management

- MFUNAUBUHUTIND
1% Rubric Scoring
AzuuLEuSERY 3 Tu
U 1nAguu 5

- ATLUUNAADUS DAY
70 Juld
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i | wedwsnaeudssiutul | daaaanns ABnsuseiEiy NAFINTIANEY
Usziily Usziliung
Ready ponlususeslag
Project Management
Institute (PMI)
- WUUNAEBY
ANUANNTOVBIAULDY
Yn Busd
073 |- 3Bwhgstalegliundn [ vasaud | - laswuiugsiaves | - lassnugsie /maau
mMsUsgneunsuaruianssy | n1sAnend | dndnw do 14 Rubric
iemaanngsianddy 3 Scoring -~ AZKUUHIY
- Yheduialewiledeanslu - HaUAGUIALe seiu 3 BulU an
JULUU storytelling ey storytelling Aenfunis | Azuuu 5
mMsdansedndBuresyina Jansenudaduves
-Tdvannisdnnisuinnssy 5909
wazAmEady nmsuduag
d998NAIIAUATENIN - HUUVRERY v
. ANAINTITIRLEY | HnARUIaEaY
UEne ¥aIMen1snann 20 Fly
sEnIUsEmALaYnS Whus>
dansladafind geamnssy vi3e UsematleUng
U‘%ﬂﬁLLazﬁqiﬁﬁ]ﬁj}ﬂﬁﬂ Entrepreneurship and
FENINUTENALUNITINUHY small BUSinfsi(ESB)
MINAINTEIINUTEMA wazssniAleUms
Communication Skills
for Business (CSB)
- LUUYIAEDY
ANUANNTOVBINULDY
m IBM1-2-3
A7 4 | - Uswendudnms uwndn uaz | vasaud | - lasanuaniafinu - nsnauaidtinanie
nsgUIUMIUIINSTsAaluNS | N15A N Anw
UfuRuassluanu 4
Usznoauns
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& o o ¢ a v v &a , ax a 3 o
Ty HaaWSNSREUIsEAuTUl | Y¥aa381n1s ABN1sUsTIEIY nain1TInnag
Usziliu Usziliung
- USseNAVANNIT WUIAR ko - IR - MsiiauelATIw

NSPUIUMTUIMITINTLUNG
POALUUNRIUNGINT

UIMI§IND/ I

398 19 Rubric
Scoring lngAvs
NSSUNSANAY AZLULY
NusEsy 3 FulU 910
AYWUU 5
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nuIAT 2 1ASIETNNANENS T8N

2, Iﬂiﬂﬁ%ﬂ\i%ﬁﬂ@ﬁli 3831 waznlnn

2.1 laseafrandngns

INNUNNIIANTIUARBANANEAT

(1) wundvAneialy
(2) RUINIVUINY

2.1 Juunu

2.2 Fnany

- NENIVITNRANIE

- NANIYFWERN
(3) wUINIVNADNLET

2.2 51991 / uga

123 #U8AR

27 wULena
90 WA
54 #UI8AR
36 WULAR
27 wdene
9  WUIBAR
6 WA

nsnmuasiaUszInv lundngasusnisgsnatugn 81913¥n159an1335A9sEndneUseina

Te9td

nsfiruasaUsEIY lunangasunsgsnatugn Jasil

o Amuasialuga

[

- fndNWYI BUS mangie AMEUIMIEING

- oY IBM MUl @1n3unnsinn1sgsnaseninelseine

- ARUNRIISNYT Muehe lauiniuluga

®  AMUUATHATIEAYT : AIUAUIYVBITHEAAY 3 AIkIA

103 vinefls  nguinAnwivily

SWE 103-1xx vinefenguivn Mwiaznisdeans

W 103-2xx yanefangiiv nMsdssinluanissui 21

Sd  103-3xx yanefanguinn maduguszneunsiiiernnudsdu
117 vanes  nguivAnuiily

(FnnsFeunisaeulasliniedingy)
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130 MNBE NNV IMNUNITUIITEIND

131 nngds  nauInnsdngd

132 NEE  NRUIYINTRULAZNITAIMNU

133 N B R R HRRE

134 wghe  NgIIINITInNIsLarnsUIENeuNS
135 MEE  NRUIYINTIANTTIINITENINNUSEINA

ANAY 3 HIVAY LIRS LAaVANAUSIEIVN

(1) nunIvEnEINall

1. IUIUNULLAA Tsitpeni 27 OPRRG

1. 519391U9AU

Tuga 1 aussausynenwn iSousgivsiolud 9  mhwha
117-401 ASInguitugIy 3(2-2-5)
English Fundamentals
117-402 ASanguiugs 3(2-2-5)
English Communication in Everyday Life
117-403 AN wile I Tn 3(2-2-5)

English for Academic Study
“Mngiseuliaziuunwsanguianaueinuingtdenivue Wssuselividenlundngnsvuin
FnAnwinaluunuiuuliunineiveuiuine1deniivue

Tuga 2 aussousyeddvia Wh3sumeindeluil 9  mhwha
117-501 el ATva wazauUaeademsluiueslutinusediu 3(2-2-5)
117-502 irsesilendviaiiion1siSeuinasatin 3(2-2-5)
**117-503 NFIATIRNVBLALAENTLARILNUNINTBYR 3(2-2-5)
amw o

“TUUADINTUNTIIWIY 117-501 Uag 117-502 MNELeuilyinuenenuadviaiissme
warlasunseudinnumineds Wiseunelvidenlundnansmuinindnwinaluuny

Tuga 3 nsudusznauntsieadudsdu Diseusedselul 9 wiein

117-601 ALY ANAR LazANNEITY ANLUINIUTIYIVRRATUFRANELNES 3(3-0-6)
117-602 N1398NWUUNMIANINEATIIWINNTTUKALTINDMIULANNEIEY 3(2-2-5)
117-603 LUUT18BITINALNITUTISTIATINTOE 998U 3(2-2-5)
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2. 5193¥A9N MUY 11 39
103-121 Mwlneiian1s@eans 3

(2-2-5)
103-131 mMenIuiienisieansluiiauszsiiu 3(2-2-5)
103-141 awuluiindsediiu 3(2-2-5)
103-203 anudunadlodudsnulnouazdanulan 3(3-0-6)
103-206 81NT NIPUAFUAN UAEN15BONAIEINEY 3(2-2-5)
103-209 RauziazaunTiiloguriion el 3(3-0-6)
103-210 Heulnsuazdmassdluasy 3(3-0-6)
103-212 ANINYINUNITNAIUNTIN 3(3-0-6)
103-304 UalanyaruuagnsiseuiiuAangsy 3(2-2-5)
103-308 ANTANYN NI NATIA 3(2-2-5)
117-604 nsaaudnnssy wasufuRnisasiegsivamnem 3(2-2-5)
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(2) BNV NANIE 90 WUWAR

2.1 3wy 1w 54 mheda (6laga)  WiSeuneginlulugaselyil

I&IQa BUS-1 L?Jﬂianqiﬁﬂ (General Business Foundation) 9 #iein  Usznaunae

131106  msvaTdudu 3 (3-0-6)
(Principles of Accounting)

133-202  v8NNIRAN 3 (3-0-6)
(Principles of Marketing)

135-101 miU%WﬁUi%ﬂUﬂ’liiﬁﬂmﬁlE)ﬁjﬁ"iﬂaﬂ 3 (3-0-6)

(Human Experience Management for Global Business)

Tauga BUS-2  wnalulagn1sRuuazn1siyd
(Financial and Accounting Technology) 9 wihein  Usznaunie

130-104 miwgmam‘lﬁami%’mmiqiﬁﬁ] 3 (3-0-6)
(Economics for Business Management)

130-303 N15APRINT 3 (3-0-6)
(Taxation)

132-203  n1sRugsNanazn1samulunainu 3 (3-0-6)

(Corporate Finance and Capital Market Investment)

Tuga BUS-3 ddviansnudvesiududmiugsia

(Digital Transformation for Business) 9 wulwin Usznaunle
130-218  &dd nslaszideya uwavlyaUssvidmiugsia 3 (3-0-6)
(Statistics, Data Analytics and Al for Business)
133-203  NSAAINATTIALAENNTATIUNUA N TBYA 3 (3-0-6)

(Digital Marketing and Data Visualization)
134-304  nsuIMsiasanisiugARaTia 3 (3-0-6)
(Project Management in Digital Age)

laipa BUS-4 8TWKINADNNINTINT
(Business Environment) 9 wdlena  UsEnauaie
130-108  MIALHLULAZNISIANTTILTRUNI 3 (3-0-6)
(Operations and Supply Chain Management)
. _________________________________________________________________________________________________|
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130-302 N WuNEgINg 3 (3-0-6)
(Business Law)
130-405  N15IANTSLBNAYNG 3 (3-0-6)

(Strategic Management)

Tuga BUS-5 n1susenaunisuazadudtiy

(Entrepreneurship and Sustainability) 9 wilein  Usznaunie

130-208  N13UTENOUNITHAZUINNTTY 3 (3-0-6)
(Entrepreneurship and Innovation)

130-310  mskani3ed NsdAeanssIna LayN9aTIIReses 3 (3-0-6)
(Storytelling, Business Communication and Negotiation)

130-311  msdnsiiierudsdy 3 (3-0-6)

(Management for Sustainability)

Taga BUS-6 Useaun1salignTnnieusnisgsne
(Cooperative Education and Work Experiences) 9  #u2sin  Usznaunie

130-309  MIANWLANIZATUNIINITUINITEIND 3 (3-0-6)
Special Topics in Business Administration)

130-490  WiSHuANAIFANY 1(1-0-2)
(Cooperative Education Preparation)

130-491  @nnafinw 5 (0-30-0)

(Cooperative Education)
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2.2 Iawe 4 luga 36 wilaein

2.2.1 nguAvITWERAWIE I1wu 27 whedn  Tissusiedvlulugaselud

Tuga 1BM-1 WalanviAlgsnaseninedseme
(International Business Foundation) 9 wiqgAn  Usznaunie
135303 AswgAIans n13A1 wavuleunggsnaseninalseme 3 (3-0-6)
(International Economics, Trade, and Business Policy)
135-307 miﬁumiammwd'}ﬂﬂizwlml,asmiu'%mimml,%ﬁ 3 (3-0-6)
(International Finance, Investment and Risk Management)
135-402  yunywdsenitaseinakagmsianm st inmuessy 3 (3-0-6)

(International Human Capital and Cross Border Management)

Taiga IBM-2 M3nannsendneuseine
(International Marketing) 9 widqgin  Usznaunie

135-316  ANSIANIIATIAUAIIZNINNUTZINA 3 (3-0-6)
(International Brand Management)

135-317  940an9nsnanInsenInusemenaznsinnslalafing 3 (3-0-6)
(International Marketing Channel, and Logistics Management)

135-318  ge@EvMNITUUINISLALEIRAAIUaNsYIINUsEImA 3 (3-0-6)

(International Service Industry and Retail Business)

Taiga IBM3 n1swmiungsnasendnelseme
(International Business Development) 9  wulwAn Usznaunie
135-302  n153nnsuinnssukarANdsBunegIAaTEnIlseve 3 (3-0-6)

(International Business Innovation and Sustainable Management)

135-305 nseiuuiLazdiean 3 3-0-6)
(Import-Export Operations)

135311 Uszaunsalinsiseuigsnaluiedseme 3 (3-0-6)

International Business Learning Experience from Abroad
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2.2.2 nguivi¥wiaen dwuldtdesnit 9 wiefa

Wdenissusedvlulugaseluil 13 SenTmEaNdY | veamanans Usa s1e3vTbunean
Fanzvemdngnsduluuninedeasy / anndunisfnuduilaiuaiuiiueuann
NANENT

Tuga IBM-4 n15Usznaugsnalugiiniaeieg (Doing Business in Various Regions)

135-310 nsUsEnaussialuo ey 3 (3-0-6)
Doing Business in ASEAN
135312 n1sUszneugsnalulsemeRu-guu-nvale 3 (3-0-6)

Doing Business in China / Japan / South Korea

135-313  msUsznaugsialugiiniaaidele 3 (3-0-6)
Doing Business in South Asia

135-314  msUsznaugsnaluazivelsng 3 (3-0-6)
Doing Business in Latin America

135-315 n1susenavgsialuannnglsuuazansgonsn 3 (3-0-6)
Doing Business in EU and U.S.A

Taga IBM-5 vislgana1sendneusewma (International Value Chain)
135-304 NMSUUAIEUATENINUTELINA 3 (3-0-6)
International Transportation
135-404 nsuseAududuAsEnINelsena 3 (3-0-6)
International Cargo Insurance
135-411 NNSIANITATIFUALALNITNITEANLEUATENINUTENA 3 (3-0-6)

International Warehousing and Distribution

FyrTmdendu 9
135301 mwdanguiiiensdeansnisgsfasenineseime 3 (2-2-5)
English for International Business Communication
135-306  NQUIENIIASENINNUITENA 3 (3-0-6)
International Trade Law
135309 n1snanasionisaeen 3 (3-0-6)
Marketing for Export
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135-403  Uszihusiuaiionnegsnaseninalssne 3 (3-0-6)
(Contemporary Issues in International Business)

135-407  se.0puIsITenegsnaseninelsene 3 (3-0-6)
Research Methodologies in International Business

135-408  MISANIULNARNDIUDADNLITYIZNINUTEA 3 (3-0-6)

International e-Commerce through Platform

(3) WUV AINLES 6 U

& P a A a ) a = a ) = ) = A ay vo
WWonissusiwdmialafidnaeuluseduUSyans WnInedasu Lag/mse @a1tun1sAnwaunlasy
AILALYBUIINUANGRS

uangnsuINIsgINAUNIIN §19139IN159AN1593NsENTNYsENA nangasuiudys Unsny) 2567
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WU 3 S1UAZDLANAENSNITIREUS MUNINTFIUAMAITEAUANANET

3.1 1ATFIUANYAITTAUANANEN

(1) Aruaus
1.1 TuwwiAnnsuimsgstalunisyhaunudmnegvesnuegaiannusuiaveude v T uay

AIUUTUNVBY ESG (Environment, Social, Governance)
1.2 viuxugsianneusudmunen1simudsdiu (Sustainable Development Goals) lngld

\AsoeleNn1enNsuTIsEInadisln
1.3 Uszgnduunfaniinistulagnisldnssuiunishnidasaniuy

1.4 UszgndndnuinianIsiueasn1sasulun1sm e un Nnsuas ey

(2) fnuninue
2.1 Aasgiteyaansauna (Data Analytics) WasiunagldUyanusehug (Artificial

Intelligence) Tua1ugsAa
2.2 ﬁ@ﬁ'ﬁlé)@ihﬂLV&J']%ﬁiJG]"IiJU%UV]GU'ENQWU

(3) ATU3YTTY
3.1 LARIODNTINGANITUANUTURATOUADAWLDY FiAN Lazdawindon

3.2 LARIDRNBINGANTIUAUTURRAYOUADIYITN

(4) fnudnyazyana
0.1 JuliuaFeuiadml
4.2 Hudifierndugiii
4.3 \Jugfinnududusznounisuaszdl Growth Mindset

4.4 \JurndesukazUsuslanuusunymaTaus STULANeIa

Y
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3.2 AUFIAARDIVIINAGWINIITEUVRMENEAS (PLOs) AulAsguAmMIaiszAuaaufne

9

HAdWSNTITeU3V0g
nangns (PLOs)

UINTFIUAMIATTAUIAUANY

1'% 4
AUAINT

v (%
ATUNNES

ANUDTUSITU

AudNETYARS

PLOL TouwaAnnIS
UIMI93NTIUNTTINNUAY
wWhnnngvessuegsiiau
SURAYEUADITTIN Lazn i
YSUNV89 ESG (Environment,

Social, Governance)

1.1

3.1

4.1,4.2

PLO2 YunugsAatineusy
huneniswaunfidedu
(Sustainable Development
Goals) Inelfiedpsiionianis
UImsgsnvasielny

1.2

31,32

42,43

PLO3 Jmszvidoya
asaund (Data Analytics)
eadu wagliUyanussivg
(Artificial Intelligence) Tuau
3519

2.1

PLO4 #pansiaasnawianegay
AIUUTUNVDNY

2.2

PLO5 Uszgndndnns wiifin
N3IANITINTENINUTENA
TunsufiRaniluuiunmy
TUUETTH

13

3.1

4.1,4.4

PLO6 80nLUUIDYIINITRaIN
SEINUsENALAEN1TUNN-
dwandmsugsialaedng
WNraNAvan1unIl

1.4

4.4

PLO7 Mausut3msannudes
AUNIANTENINUSEINA
nsRuarsnsuanivasuls
WALNEALANNUIUNYBITIND

1.5

4.3
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3.3 uHuLanInIsBaNleesEndenadnsnsReuivamangns (PLOs) Nunadnsnsseuiseauluga
(MLOs)

Tuga nadnsNsBeuiszauluga HAANSNTISeUVRMENgNT
(MLOs) PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLOT
wan3gAnenall
oA = v
nau7l 1 pwkan1sdeans
naudl 2 marseTinlu Y
AT 21
naud 3 mstdugfuszneunis Y
ioanudsiu
NUINIVUANE
v NU
luga BUS-1 Walangsia | MLO1 Tdmnuianuusms v
(Module BUS-1 General | Uszaunisalaulugsialanuay
Business Foundation) wé’ﬂmimmmﬁauﬁﬁmmuax
Fadulanuaounisali
AU
MLO2  YuiinUeydiluianis
19UINNT N15VBEUAT LAz
NSHANeENYNABINNL
NANNIS
luga BUS-2 imalulad MLO1  Tandniasugmans v v
MIRUkaEN1TUYT fumsdnnsgsia iite
(Module BUS-2 Financial | uillaymuazdndulaniu
and Accounting doun1seifimvun
Technology) MLO2  uAlangifeniu
N13RUBIANT N1sasuly
AAAIU UAZAITIANITN
98U
MLO3  auan@duls
YAAATINA1 NBRULATLR
yAna MdyaA i A1dg3ie
a1 onsuanul uazns
n o fidne
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Tuga nadwsNsiseuiszauluga NAAWSNTSISEUIVRIANgAS
(MLOs) PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLO7
luga BUS-3 Adviansiud | MLO1  Tdlusunsy AR
wowdudmiugsia ARLTIMETIATIEUBYa
(Module BUS-3 Digital ansauna JyUseivg wae
Transformation for nMsnaaRITaLie e
Business) ToyauaziloulHugIianTy
MUDIAYUTENDUVBY Lean
Canvas
luga BUS-4 anmuwandey | MLOT Idmnufifentums | ¥ | 7
NNGINA ALunsuagvislggumuy
(Module BUS-4 Business | N1e§sna Wagn15anng
Environment) L%dﬂaq%ﬂumi’JNLLNuL%ﬂﬂa
gnslimuaniunisnl
luga BUS-5 113 MLOT  Sugshalaglduwadn | ¥ | Y v
Uszneunsuagarmdsdy | uinnssudsesnuuuuy
(Module BUS-5 fugnuthmnensiaund
Entrepreneurship and 3By (Sustainable
Sustainability) Development Goals)
MLO2 vheduialeifiedeans
TusUuu storytelling e
msdansognedaduvessana
luga BUS-6 Usvaumsal | MLO1  Ussendnanns v oY
IWWNNNUINTTIND WUIAA LATNTEUIUNNT
Module BUS-6 Cooperativel U31335n9tumMsuufau
Education and Work 39lugnuUsznouns
Experiences
AYIYWRNIEL
luga 1BM-1 Ualanvimizsiy MLO1 duruuasliusslewl v v
sEninaUseine NTBYANIUATYFA N1
(International Business WAL UTENINUTENA
Foundation) ienssindulavnagsia
MLO2 seynnandeauay
Fnsudmseudsiiu
MsRuuarssuanUisures
fan1sseninelseme
MLO3 1 %ann1s wuafn yu
UYWOTENINUTENARAZNIT
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Tuga

nadwsNsiseuiszauluga
(MLOs)

NAAWSNTSISEUIVRIANgAS

PLO1

PLO2

PLO3 | PLO4 | PLO5

PLO6

PLO7

IANFVNLIAUTTTUL WA LINE
YayvnsvhanuluuSunmm
TRIUSTIY

9@ 1BM-2 MIna1nsening
Useind (International
Marketing)

MLO1 95U18%aNN1T WUIAR
ANSIANITATIEUAITLIING
Usgine

MLO2 AMRUALDININITAAIA
FeINUTLNALAZNITIANTT
ladaRndlaunauniuanu
MLO3 ldtayaanuae
ANEIATY LAzl
PIAIMNTINUINMIUALTINIA
UanseninsUsemansnaula
AUNTRAIATERINNUTEINA

luga IBM3 msimungsia
SEUIUsEINA
(International Business

Development)

MLO1 1195UKuUN153nLeS e
LAZATIVFDULLNAITNITUNTT
Lazeasoan

MLO2 Usgendnannis
LWIAA N1TIANTITUTANTTH
warAudadulunsdanis
§3M5EMINeUsEINe

MLO3 Usgenananns
WIAR N13IANTTTINTENIN
Usemaieulanddymaes
aAnsgsnalieg My aN
AUFNIUNTE

AY1TWLaDN

luga 1BM-4
nsusgneugsialugiinia
$199)

MLO1 Useendnanns
WUIAA LAZNIZTUIUNITINNIT
g3naTEnIUsEnAlung

U iRuneldiuIunny
TUUSTINTDINTNIARN

luga 1BM-5 viaslgRmuen
JEINUseine

(International Value Chain)

MLO1 Ussgnanannis
WWIAR wagnszuIunslala
fndszninausewnalunig
nulugsiaseninsena
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Tuga

L 4 = v o
nadwsNsiseuiszauluga
(MLOs)

HAANSNSISEUVRINRENgGNT

PLO1

PLO2

PLO3

PLO4

PLO5

PLO6

PLO7

MLO2 J0L9383LasnIIE0U
LONATEAYNIINITVUE
AuATEnIeUsEvALazNg
Usziudvaua muszidouns
N3AANING
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3.4 MTNUEAINITNTTIILANNTURAYOUNAANSNSITEUIE T

[

a

De

&9
£

e

Ao A

1 Ql'

| (Introductory) = 5183 MU NI OV NWLTLAUNUFIUN

[

291 (Curriculum Mapping)
Julusienisussa PLOs

23

R (Reinforced) = snednnilillomvmsevinueseiugadunseauiugiuiidnlusonisussg

PLOs
a  da & N o A = Ao & 1
M (Mastery) = 'i’la’mmmuammamwLmamnﬁ]’lwumamimiq PLOs
PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO7
wanms | viueu | T doans | Usegnd | eonuuu| uims
uIMS 53719 naNMT | Mseaa | AN
FWHIY LG 3313 My | sEwde | e
3313 Useina | N19A
sEwine | dewen- | uae
sz | dwdh | eau.
Ui 1 anaeuin 1
117-401 | Me18INguunU
117-501 | tole Advia uazaulaeademalewesiu "

FPInUseaniu

117-601 | AUl ANAR wazAUSITL MILLLINIUSYRYN
YDAATYFAINDLNE

luga BUS-1 1Ualangsia

2
v v

131-106 | nMsUgyavusuy |

133-202 | #anN159870 |

135-101 | msdansssialaniunissuil 21 |

1ASEUN 2

cb
=D.
[y
>

117-402 | Mw19engudugs

aa o

117-502 | inSesilefdvialiven1siseusnaentin |

117-602 | M3ypenwuunsAntieassuinnssuuazgsnalvivy |
ANUSEY

| TufDsUNTIEUIYY 117-501 Uay 117-502
mngLSeuivinuenwnuRIviadiieme wagldsuns
audiRnuvIneds Wiseusedndenlundnans
vanminAnyThluuny

Tupa BUS-2 waluladnisiuuazn1sUnyd (Module BUS-2 Financial and Accounting Technology)

130-104 | iAsugenansiiien1sdnn1sgsne R

130-303 | N15A188INS R

132-203 | msRugsnauaznsamulunaiamnu |
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PLOL | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLOT
wanns | v | I doans | Uszgnd | oenuuu| uims
UIMS 53719 nanNs | nseana | A
EVGELY ¥ 353 A3 sewine | (A
3319 Usenel | n1sAn
eI | deeen- way
Uszina U aau.
Uit 2 maBoud 1
Anwily deni3ou 9 wiefn
117-403 | mwdsnguifiododn
*117- | MTIATIZVTOLARAZNTUARILHUA N TDY
503
117-603 | wyudassgsiauaznisudmslasenisednadsdu
Tupa BUS-3 @3 "am’méﬂam%"ué’m%’uqiﬁﬁ] (Digital Transformation for Business)
130-218 | adiil mylisenteyauasUeyaussivgdmiugsna M
133-203 | msna1nfdviauazn1sai s Inteya R R
134-304 | msuinnslasenislugadivia R R
Uil 2 nmaloud 2
lapa BUS-4 0 WKIngaun19§37a (Module Bus-4 Business Environment)
130-108 | migsiiuaukaznisianisvaelgauniu R
130-302 | nguane§sia R
130-405 | n1sdanisidenagns R R
Tuga 1BM-1 Walandifugsnaseniteusemna (International Business Foundation)
135-303 | Asugenans 150 wazulouiegsnaseninseme
135307 | M3lUNSAIUIEIINUTEIMALAENTUTINTANAAE
135-402 | NuuyudIemINUsEnaLasnIsInn1s N inusssy
Uit 3 madoud 1
I&l@ﬁ BUS-5 mM3usznaumsuazaa1udsdu (Module BUS-5 Entrepreneurship and Sustainability)
130-208 | M5UsENaUMISHALUINNTTY M
130-310 | msianizes mi?iamiﬁjﬁa UANITLATIADTBY M
130-311 | msdansiitennudsdu R R
Iu@a IBM-2 n150a1a5e1319UsenA (International Marketing)
135-316 | N139N15n1AUAITENINUsEne M
135-317 | 99an19n139a1952uiNeUssnalazn1sinnisladannd M
135-318 | @navnIsuuINIsHargsnamuansenitalseine R R

Wi3a

1ASaUN 2

Tupa BUS-6 Useaun13alivninmeuinisgsna (Module BUS-6 Cooperative Education and Work Experiences)
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25

PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLO7
wanns | v | I doans | Uszgnd | oenuuu| uims
UIMS 53719 nanNs | nseana | A
EVGELY ¥ 353 A3 sewine | (A
3319 Uszina | n1sAn
Jening | deen- | uae
Uszina U aau.
130-490 | w3guaniafine R
luga IBM3 n1sWaiungsiasendneseme (International Business Development)
135302 | nmsdamsuinnssuuagaudadumagsiasening M
Useine
135-305 | msaiiuauiduazdsenn M R
135-311 |Usgaunsainisiseudssnalusisseing R R
FunTwidon : Tuga IBM-4 38 IBM-5 wodvnanizdus 9 mitehn
Tuga IBM-4 n1sUsenaugsnalugiiniacngeg
(Doing Business in Various Regions)
135-310 | MyUsenaugsnaluendeu R R
135312 | myUsznougshalulssimadu-glu-nmald R R
135-313 | myUseneugsnatuginiaedale R R
135-314 | MyUseneugsnaluasAueisn R R
135-315 | myUsenaugsnaluannnglsuuazansgoniin R R
Tuga 1BM-5 viasldamuasznineusema
(International Value Chain)
135-304 | nsvudsduA il R R
135-404 | msUseiududurseninalssme
135-411 | N139AN15ASIAUAKATNITNIZIBAUAITEUINIUTZVA
JunTnidensu o
135-301 mmé”ﬂﬂqmﬁamiﬁamimaqﬁ%wimﬂ%mﬁ M |
135-306 | NWNENISANSENINUsEme R R
135-309 | mInaeLitenisdsesn R R
135-403 | Uszihusanadevnegsnaseninelseine R R
135-407 | sut08uigidun1egsnaseninseme R
135-408 | msfeuknannasudnaulsyEnInalssmna R R
Uil 4 anaiFeuil 1%
Tuga BUS-6 Uszaun1saldgnTnnieuinisgsna (Module BUS-6 Cooperative Education and Work Experiences) (si2)
130-491 ‘ AVNFANY M ‘ R ‘ R ‘ (M) | (M) | (M)

UM 4 aaSeun 2%

Tuga BUS-6 Uszaun1saldgnTnnieuinisgsna (Module BUS-6 Cooperative Education and Work Experiences) (si2)

130-309 ‘ ANSANEN Lawwﬁmmqmw’%msqsﬁa

R

|

|
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PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLOT

wanns | v | I doans | Uszgnd | oenuuu| uims

UIMS 53719 NANMT | Nsean | A

s LCERLY 3519 IwNg sgwina | s
3319 Usenel | n1sAn

JEnig | deween- | uag

Uszine g aav.

Ben@sivi 1

BN 2

e *nsalgieuiinnunienjiRnuaniadnyiuivdinsnisuanundenaniafinm awnsoamelouuas
sanufjiinuaniafinuiluln 3 sakeugaiou dewlledld

wag** 1183 AL LN LS suURItUluUN 4 aaseun 2 waweilsuseulutulula 4 aaseun 1
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a o = FY
nuIN 4 ﬂ’]'iﬁ]ﬂﬂizv’mn'lilﬁtlug

4.1 WHUNISEIBU

NANGATUINITTINIUUIN e1¥19INNTIANTTINATENTNUSEMA Mangns 4 U

LPITUFNANDLNE

TWHIY Fodm nigfin
Uil 1 maieud 1
117401 | anwdanquisiu 3
117-501 | 10l fdvia wazAnuvaeasdemaleivesluiiinusydiu 3
*TeufeEuNTTwIYn 117-501 wag 117-502 1110
Aiseulvinuennufdviaiisme waglasuniseud
PNUNINeae Wiseusedydenluningnsnainiun
Anwnluuny
117-601 | Avwily mnuAn wazmudsdu munumaUsianves 3

Tapa BUS-1 1Walangsna (Module BUS-1 General Business Foundation)

LR

131-106 | myvayitugu 3
133-202 | ¥aNN1IAAN 3
135-101 | msuimsuszaunsainuiiegsialan 3

57U 18

N 1 maGeui 2

117-402 ﬂ?‘lﬂ’]ﬁﬂﬂi}‘l‘z}%ﬂg\‘i 3
117-502 m‘%'mﬁaa%ﬁaLﬁamiﬁsuimaam%‘im 3
117-602 msaaﬂLmumﬁﬁmLﬁaaé’wu"ﬁ’mmsmLLazqiﬁﬂmiuumm 3

“*TeuReEiuNITTewIY 117-501 uag 117-502 1110
iseulvinueninufdviaiisme uarlasuniseydfann
unede Iiseusgividenlunangasmuinividng
yhluuny

Tupa BUS-2 malulagn1siiuuazni1sugy® (Financial and Accounting Technology)
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WY a3 wqenn
130-104 | 1ASWgANansLion159nn15Ina 3
130-303 | n1sn1¥eIng 3
132-203 | M3ugshauaznsasulunainyu 3
59U 18

U9 2 nalFeuin 1

117-403 | NMe18INgEANaIVITN 3
**117-503 | MIIATIBNUBLALAZNITHARILNUNINTDYA 3
117-603 | huUdIaedgInakazn1susmslasanIsagedseuy 3

Tupa BUS-3 fdviansiudwaiutudmiugsia (Digital Transformation for Business)

130-218 | adifl Mmaesenveyanavdynuseivgdmsugsie 3
133-203 | MINAINAINALATNITATIUNUAINTLA 3
134-304 | nsuimnslasinsluganavia 3

3 18

Uil 2 maiFeud 2
Taipa BUS-4 dn1NLIARuN1933A (Business Environment)

130-108 | nsaniiuauiazn1sinn1sislgauniu 3
130-302 | nwuEgsna 3
130-405 | MsIamsilanagns 3

I&IQa IBM-1 L“flﬂiaﬂﬁ'ﬂﬁﬁqiﬁﬁ]iz%’iﬂﬂﬂizt%ﬁ (International Business Foundation)

135-303 | uAsugenans N3An wazuleuiugsnaseninalssne 3
135-307 | MslumsasuseninasemanaznsuImsnnuides 3
135-402 | uuyudTEnINysemanazn15Inn1siu Inus Ty 3

57 18

N 3 nASeun 1

I&I@a BUS-5 m’a"lJiZﬂaUﬂTiLLa::mmé"ﬁu (Entrepreneurship and Sustainability)

130-208 | NNSUSLNOUNISHAZUIANTTY 3
130-310 | N194@14509 N15FRANITINT WATNIILITINNIDTO 3
130-311 | N59ANISNDANUEIEUY 3
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IWEIVN Fodwn nienn
Tuga IBM-2 n139a1a5endneusend (International Marketing
135-316 | NM3IAN1SATIEUASERINNUTELINA 3
135-317 | 49 19nsnannsenineysemAlazn1sInn1sladaing 3
135-318 | @uaminsIuUINIsHargsnacmuanseninalseme 3
37 18

U 3 naSeun 2

Tuga BUS-6 Uszaun13alivn¥nwni9auinisgsna (Module BUS-6 Cooperative
Education and Work Experiences)

130-490

b=} a =
ERYUEANRNIANEN

1

Tuga IBM3 nswaiu1gsnasendnedsene (International Business Development)

135-302 | madanisuinnssuuayanudadunegsfassrinassine 3
135-305 | msaiiuautidiiuazaann 3
135-311 | Usgaunsalmsiseuigsnalusinedseme 3
Tuga IBM-4 vide IBM-5 viFoivnamzdue
WINReN 1 3
WINERN 2 3
WwINReN 3 3
53U 19
Uil 4 aaBeuil 1*
Tuga BUS-6 Uszaumsaldvndnmauinisgsia (Module BUS-6 Cooperative
Education and Work Experiences) (§19)
130-491 | aniafinw 5
57 5
Uil 4 anaBeuil 2+
Tuga BUS-6 Uszaunsalign¥nmneuinisgsna (Module BUS-6 Cooperative
Education and Work Experiences) (§19)
130-309 | NMIANYAANIZAIUNINITUIINTTIND 3
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SHAIY IV yUulennA
BoNLEINTT 1 3
LADNLEIIVN 2 3
593 9

newmn  *nsalglseuiianunieulUAnuaniafnuiuivdinisnseuaiunsesaniafinm
ansnamzifoutazeenujifnuaniafnuilulf 3 maBouggiou dellosld

way = Wimednmuusudouresdululd 4 madeud 2 namadeueuludulud 4
AAGeuT 1
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4.2 nagnsn1TaaULAZNSUSHUNE

31

M19199 4.1 nagNSn1saaULATNITUTLIUNE AuNaawSn1sEeus (PLOS)

PLO

4

Nagnsn1sHaY

ASn1sUseiiiung

PLO 1 Tuwa@nns
U33gsnvlunsvinny
AULUIUNNBVD 9T UD L
AUSURATDUADIVITN
LAZAINUTUNUDY ESG
(Environment, Social,

Governance)

U I3

- UTSENERUUTUSAUTUS 9AUe
JCER

Jgnsalne seUseinulam
(Problem-Based / Case-Based)
-a$UsraunsaliSeusnanIuniel
draodlulsziuniegsia

- oRUTeevLLIAnTeaTY

- YeunmnenuliinAnwAUAIIM
Toyamunuiasaraiueaulal
Ahiaueniihdudou
“denunsnAuiity nsdwd
waUnINY waznsufuRnungseideu
/ uuufoaluduideu
AOAUVSNUITTAUAUTURATBUAD
denuluunizeu

- manaudnaludueu

SAGENRY

- dnAnwdsidiunues

- ANUATIINMN TR U aeAnNTSISeus
(Formative Assessment) Lilali
un@nwilveyatoundu dwmsuns
Wanwed lngudainguszasd 38ms
o Tinsruaat

- MmstnUfuRnuluanulseneums
- FUNANGANTIUNITINUAY N3
Anaula warn1svinaunausINaY

- AN5d8U (Summative Assessment )

PLO 2 Yhusugsnaiiney
Sudhmmneniswaund
§a8u (Sustainable
Development Goals) Ing
THp3osionienis
UImsgsnaadielvg

- ussonelnegidenmay/fusznouns
- aheszaunmsalieudann
anunsalasdluuseiiuniagsia

- goulnglylAse91u (Project-Based /
Activity-Based) 1ilevlUgnsidiou
WNUGINT
-touvingandlvitnAnwiAuaiim

£ v 1

Toyarmenuieiavdsiueaulal

- YUNUFINA Lean canvas

- Bugsha lngldunAnuinnssnds
9ANWUU Uuﬁug’lurﬂ’mu’mﬂ’ﬁﬁwuﬁ
§98u (Sustainable Development
Goals)

- UsgnatleUng Project Management
Ready #anlususeslay Project
Management Institute (PMI)
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PLO

nagnsn1saau

ASn1sUszliung

-N3UTTYERUUTUHAUNUS 9AUTe
lsnau
AATILANTAANYITINAUTENING
UnAnw" (Problem-Based / Case-
Based)

Anauent iUty

- UsgnatleUns Entrepreneurship
and Small Business aanlususeadlng
Pearson VUE

- msneufaalutuen

- UnAnwUsziliunuies

- ANUATIMTNAN TR UsEaeANTSISeu;
(Formative Assessment) Litels
in@nwilveyatoundu dwmsums
Wanaues lnaudadinguszeasd 35013
T Tinsuaramii

- N15d@8U (Summative Assessment )

PLO 3 AiAsgviveya
d@1sauna (Data
Analytics) ilosduuasly
Tyayrsehiug (Artificial
Intelligence) Tua1ug3A9

- UnU{URllUsunsumauiiwmes
Weules walulagfdvalunisyiau
LLazﬂ’]iT:]J@ﬂ’]i%@%aﬁﬁﬂﬁufﬁﬂuqiﬁﬁ]
- ussneuaiinufannsliiegeile
ganwswas Ty useavgdniuau
Inenmisteya edeeiuazdans
foyazuuuusn 4 AAnduienely

LAZANEUDNDIANT

- wanuildmeluladiavadaelunis
WAUINTTUIUATYINIY UIBNS
fngaula

- Usgnellodng Meta Certified Digital
Marketing Associate panlususedlay
Pearson VUE

- msmeudandluduidoy

- nnaeugoyluiaasou

- A58V (Summative Assessment)
- anuiThauingUsEasAnIg
L%Emf:j (Formative Assessment) Wielw
unAnwildeyatoundu WL
ped lneudsingussasd 38nsin
NIIVAIINTN

PLO 4 #panslaeeng
WALNZAURUUTUNUDINU

Adnsdlnen viousziutaym
(Problem-Based / Case-Based)
-a39UsTaUMIaNisEU3AINANIUN1TA]
$raedlulsuifunisdeansmegsia

LALLITINAD IO

- nanuAdUiale storytelling LAgnfu
nsdanseudaiuvesgiia

- UseniAataUns Communication Skills
for Business aanlususadslng Pearson
VUE

- Funansal - msldnwlumsieans
LaZNIILATANND T
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PLO

nagnsn1saau

ASn1sUszliung

a o [ =
- WOANTIUNITVNNULTUNY
- mMsiEueUNNBUNINY

PLO5 Usgendnannis
WIAANITINNITEINR
seniUsenalunis
U tRemluuTunmm
TUUTTTY

v 6

- UTSENERUUTUAuTUS aAue
lsnau

- ldnsdifnen vieUsziutlym
(Problem-Based / Case-Based)

- yeuninganliruaimYeyane
AulpIkazAuAIooulall

- davewthdudou / mstiaueuay
danasuauszuvoaulal

- FOALNSNANTITY AUATIRBLIAN
TunsiSeu nMsdenuiiveung
waznsUURAnungseideu / wud
UfTRlutuEeu

- @oAunsnUsTUANLSURRYaUAD
AIAULALITYTITUNNGINDTENIN
Usenaluuniseu

- lassnu/manugsiafiin@nyiden
AnwinanasinaUseme wagaEuly
nsvigsnasemInelseine

- MyvszdiuraniauuRnulusednn
/ MInnUszaunsal

- wpfinssuntsuansooniududuniu
unumileisu

- uiluaganuaINNITATINAINTIY
videlasansidynineAsanausng

- AN5d8U (Summative Assessment )

PLO6 88nLuuInyi
N15RANATENINNUTLNA
LaENISEILYN-d9Dn
dmsugsialeagng
WA UEnIUNTE

v 6

- UsTENwUUIUFuTuS afuTe
Ao

- lansalfnw wieUsudym
(Problem-Based / Case-Based)

- MSHNUGUR

- yeuningaliruaimdeyane
AULDY

~hiavenituseu

- laflasenunsenanssy (Project-
Based / Activity-Based) Lﬁaﬁﬂﬂg{'
NSHNIATIZRLAZLAUDLUINIINT
uAtleynn sensinaulasgned
NanNnIs

- Ussidiumuan milidusss 9nuaay
wazn15UHUR Tagldinaminisiviasuuy
wuususA (Rubric scoring)

- naduguissuanuslumsnsendoya
wagvhsenslulenanseineg Adedes
Aunsiszninsusemela lanasly
VoA URUULUNITUH U

- AMUAINNTAUNIIATIVEDU wazUAlY
nanshignaasle

- UssiliumaniauuRalusedn /
nsRnUszaunisal

- N1Sd8U (Summative Assessment )
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PLO

nagnsn1saau

ad a
A9n15UseLiuUNE

- @OALNTNANTITY AUATIRBLIAN
TumsiSeu nMsdenuiiveung
waznsUfURmNngseidey / wud

T NGIRITTE

- @ALNINUSLAUANNSURAYOUAD
deny TandsUfURTEnIsUseinAuay
vosUszwnAnieg TuunSeu

PLO7 7MNLRUUIIITAINY
LAIANUNITANTEININY
YZNA N15HUBAEORNST
a v
wanUagulansauny
USUNUBTINT

v ¢

- UTSENERUUIUSAuUS aAUe
linou

- TnsdlAnen wiseUsuaulam
(Problem-Based / Case-Based)

- MINNUYUR

- afaUsgaunsaliseusan
anunsaidraedlulszinuniegsna
- waumnenulvisuaideyanie
PULDY

- YiauenttuSen

- dRanssu (Activity-Based) Ll
lUdnmsiiniinsginaziauaiud
nINsuAtyn wienssindaulaseng
1udnnis

- @RAWNINAMUTITY AIUATIFBLIAT
TumsidiSen nsdsnuiineumne
waznsUfURnNng ey / wuwd
UfTRlutuSeu

- dorunInUszLAuAUSURntOUsD
deny TandsUfURTEnIUseinAuae
vosUszwnAnieg TuunSeu

- nadunvEFuAIFieIEnnsT
WAINUANE LYUNITEOU N5 Quiz tneldy
wnauginsiinzkuuluuusa (Rubric
Scoring)

- woRinssumsuanseaniutudeumy
ununileFu

- ngAnsIIMThausILAULHY

- Ussiliuwaniaufuiaulusednn /
nsHnUszaunisal

- AN5d8U (Summative Assessment )
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4.3 asdusznauifenfiulszaunisalniaauin (avnadne)
nanansuIMsgINatadin @193 nnsinnisgsiaseninlseinaivualiindnwiynau
Fosfiuszaunisainaauiy Tnedeuseivaeluid wWewesuaddlidudadiefiivsraunsalludvin
Aougn 15vNUSe
130-490  m3suannafne (Cooperative Education Preparation)
130-491  @ufiafine (Cooperative Education)

4.3.1 wnsgIuRansiseuivasdsTaunsalniaauy
arumanidlunanisnfeudvesusraunsalnaaumesindne 6l
1) HaNSITEUIAUAINS
- Usegndnannis LuIRnUIMSIINIRTIeIkastauawnA Uy lsegamungay
2) HaNSSEUTAUTINYY
- aunsaUTuM b iniuan N Sallay INEITHDIANTNE A UTUNTDIEN N INSDUN TV
5]
- fnwrlunsiesvidiensdndulanasnsuddamaniza
- amnsadeasiansils mana n138u nadeu warnaiiausldosnsiiussaniam
- annsaidenidmalulagansauwmelunisufiRnulasgiaunzau
3) HANSITBUIANUATLETTY
- fanudedndaatn
- 13ty wsesilaan wisnngseilouvesesfnisuasdiay
- Tanusurnveusadny
4) HaMITEUIIUAN YUz YAAS
- Sywedinius asnsevienianfugduls
- annsaufiRnunasiuiaveulunuildfuneumnsldogeiiussaving
- Tl3uaziFousaslnl

4.3.2 %9178

'
a

PnAnwiseusiedvaniadnesondudn@nwdulan 3 - 4 Tunisamzdeusiedsania
Anw Un@nwideskiiseusedndulaludrsianiediuiy

4.4 YaAIMUANEINUNISIILATINIUNIDINY
1aidl
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A5 UN85182%1
(1) wunIvAnE I
S1897%1
Fu109Au  Wsgusiglvsaluil
Tu98 o ANTIOULNINTE & wiaenn
eon-coe NTYIDINHNUFIY an(lo-lo-&)

(Fundamental English)
wuinwenwsanguiisndu Andunseruiionnudila maSeuidn nsaumn n1s
Feu uayn13deansiiena malnsziunaudy 9 fnaule sawdeunanuiifeifuaudy
wawledlan Anudsdu msfinlddualunsaunin msufdfnuduusi nadoudssuegisineg
MalaFesdinUs 1 iu mafldusnilumsefuse uazmsldiedesile Al lieliteiausuuzdruynna
MENSHANNEUAINTTUNSISEUIBU ] URkazmalulad Al e
Develop essential English skills; practice reading comprehension; vocabulary
acquisition; conversation; writing and oral communication; analyzing short texts on interesting
topics; including articles on global citizenship; sustainability; practicing expressions in
conversations; instructions; writing simple compositions; storytelling about daily life;
participating in discussions and utilizing Al tools for personalized feedback by combining

practical learning activities with Al technology.

oan-dols AMWBINGHIUES a(lo-lo-¢)
(Advanced English)

Nﬂﬁ/]ﬂ‘l%ﬂ?‘lﬂ’]@ﬂﬂﬁ]‘i%“ﬁﬂ’)‘mﬂ’ﬁ mﬁmLauaIusuuLﬁsm msmuLLaum'ﬁmmwmammmmmms‘m
Maqﬂﬂa’lﬂiﬁmﬂﬂﬂq’iisﬂﬂqﬁwmLQW’];L‘LIE’]“U'WILiEJu LLau‘UiuLWU{JZUWWWWUWNZJEN‘EJU ﬂ’ﬁ?]ﬂﬂ@@ﬂ’mll
’Jﬂ?imm’]mL‘WE’JLLﬂﬂﬂllllllax‘iL‘UQ’JW’]ﬂiﬂﬂ’)‘&JU’]ﬂLUﬁ’W%i@I‘HiULL‘U‘Uﬂ']iLsUEJu msﬁumuﬂmmauama
ﬂaENLLﬂa’JLLa"’LU‘Llﬁiill‘UWlIﬂEJIﬁﬂiﬂﬁi’Nﬂ’]UWV]%U%@U&J’Wﬂ‘tlu

Practice in English skills for academic purposes; classroom presentation; reading and
interpreting a range of academic texts including jargon in the field of study and sustainability
issues; practice in critical thinking to express viewpoints orally or in written form; fluent and

spontaneous verbal interaction with more complicated structures.
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eea-com mmé’anqmﬁa%ﬁw a(lo-lo-&)

(English for Profession)

Wavinugnsdeasuaymstiauenwsanguidsivmatagindn msUssgndlinnuanids

Innduaziinuzmsuddam suiluisseduiiisadesiuunuiufifionnudsdu waznagndnis
genefifudnsfudsunndon nmsdeamstuiaussanienisinus wiuegadussandam ns
dauediiasudie Allasesfledmiumsiisus nmwiuaznswauivdwes e eagidumnis
AALTlu TN

Develop English communication and presentation skills for academic and
professional purposes; apply critical thinking and problem-solving skills; including issues related
to sustainable practices, and environmentally friendly business strategies; engage in cross-
cultural communication for effective collaboration; utilize Al-enhanced presentations; explore
tools for language learning and continuous professional development to pave the way for a

successful career path.

Ta19a b ANTIAULNRINA « nenn
eoa-&oo 1@la AAVa wazauUasnnenielouasludInuseandu (o-lo-&)
(Al, Digital and Cyber Security in daily life)

[

Uyauszhvgadialnd (A) Generative Al Audasasisnisleuesluiiiauszdriu wudn
flugiuues Al Usznnaes Al Predictive Al uag Generative Al N1538yRaau nsBududanu nng
PUQIM HANTENUYDY Al M3UsEyndld Al agedudu daed1039UfUR nedl@nwn lavdlndAdva
Uszifmansvog Al

Modern artificial intelligence (Al): generative Al, cybersecurity in daily life,
fundamental Al concepts, types of Al: predictive and generative Al, identification, authentication,
authorization, impact of Al, sustainable Al applications, practical examples, case studies, digital

lifestyle, histories of Al

ean-tol LApslandviaiianisiBeuinasndin a(lo-lo-&)
(Digital Tools for Lifelong Learning)
vinwrnsidenuazldiag oslloddsiaiiiernudsdunaznsisouinasadin, nsdafiudeya
poulayl, TUsunsuUsTnanam, asads, 1a3eeilovineusiuiy, nsdedns, Lﬂéaqﬁaﬁa%’wq, NS
dan1sdudluyana, mdvddidnvseing, MM5EaNS 09, N3na1nenlud, @398 efandiie, 14
uwaanesunIsAAIR 1 Anmen.
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Skills in selecting and utilizing digital tools for sustainability and lifelong learning;
online storage; word processing; spreadsheets; collaboration tools; communication; creators'
tools; personal finance; e-commerce; storytelling; marketing automation; multimedia creation;
using platforms like TikTok.

eom-Com N1TAATIVTIYALALNITUAAIUKUATNTDYA n(lo-lo-&)

(Data Analytics and Visualizations)

N1suaRIK ANy ad T uNISHRIUIgAaIMINTIH NTIlATIeUsEIRMansuLaznIs
WauwuIAavesouanluavifi Li 83903 wuaAan1sTiATIEiToya n15UsEyndlTIAS 0elle
ﬂﬁyagmsza%@fuazLﬂ%@qﬁaﬁmeﬁﬁﬁaaﬂammmmﬁwL@uaéwqﬁqﬁu

Data visualizations for industry developments; history analysis and development of
future concepts in relevant field; data Analysis concepts; application of artificial intelligence (Al)

based tools and data analytic tools as needed sustainable.

Taipa o msvf]ué’ﬂﬁznaumitﬁammé’ﬁm «  wiena
ees-boe AMUHL ANAR LAANEEY AuLLINIIUTUR R LATEERANALNES m(m-0-b)
(Dreams, Idea, and Sustainability According to Sufficiency Economy philosophy)
MINAILINTEUIUNISAREY N1AIANTal N1sAnIATIzedrududassaiensounuifn
wuusiule (growth mindset) Tnawiunisiwssiuunliilanuasanudeanissndulunsiuudie
mnudsBy fiFsuazldizouimsaiisnszuiunisin mssenuuuwwIAn MsTleTziaudeanising
s nwediTe7 (green skills) 7iAdedan1swaunfi§ed unazidmunenswaun s 1 uves
anszai thlugmsatauinnssuwazmssatvingluda diufanssumaseuduugiuiuie
#osUfURN1575T3n (living lab) n3dnvillassnsnguuagnsdldnuifitesnihusvg veasugi
ywoufislulflumsissdinuaznadufusznounmsiicilsfdi@duasugia deu uavdawandon
Developing dreaming, futures thinking, and analytical thinking process with growth
mindset by analyzing global trends and needs for sustainable development. Students will learn
to develop thinking processes, design concepts, analyze new needs considering sustainable
development and the United Nations’ sustainable development goals to foster innovation and
living goals through learning activities based on the concept of living lab, group projects and
case studies applying the concept of Sufficiency Economy Philosophy to daily life and

entrepreneurship with consideration to economy, society and environment dimensions.
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aes-boln NMTBBNLUUNMIAALNEaT L TANTIuLATssAaTvivuANEEY a(lo-lo-&)

(Design Thinking for Creating Innovation and Startup Based on Sustainability)

nsasanssdunalabidiseuduuinnswazdusznounis wuifin nszuiunIsuasinuy
N1590NLUVUINNTTU ?iﬂﬂi%ﬂﬁ]‘u@shﬁl N5a519AUL UL UATEUINAT ANES19ATIA LATAITERNLUY
Tngldiadesiionazimaiiamg q lunsadauianssy duadranedalunisseaunupnuazn15vey
s"mﬁur;g'?i'u TnoniuludosnszuiuniseanuuuauAa (Design Thinking) Fausznaunisianudla
Tutgmifinemeuazudly n1shsgiuazdunsien nsadiauwuAnlvng wasauduLuuves
uinnssuiietlugnisaiisgsialv Tneddefiandn £SG uazamdsdu WunsinUua wagnis
femennuiINUTENeUNs dunuuiieainagsialu InujuAnisnuduszneunis samfenns
thiauonuifieltutialelidnasmuinnssuyy

Inspiring learners to become innovators and entrepreneurs by focusing on the
concepts, processes, and skills needed for designing innovation, including understanding
creative processes through various tools and techniques, enhancing brainstorming techniques
and collaboration, focusing on design thinking to understand problems, analyze and synthesize
information, create new ideas, and develop prototypes, ESG principles and sustainability,
emphasizing practical training and knowledge transfer from entrepreneurs, engaging with
entrepreneurs to practice new business creation, and presenting work to persuade investors to

join ventures.

ses-bom WUUTIABIgIRALAZANTUTINSTATINMTaEned a(o-b-&)

(Business Canvas and Project Management for Sustainability)
udidesFounndauniodadeulun1ansinuifieaty | eon-bol N1BNLUUNITAANBASIS
uinnssuuazgIna msiuuaud iy

nsdanianandaeiniouinig Sunounandauaznisuudsdndusiognediussdnsam
WNARNTUIMSIATINS finseunquils MsdanismineIns msliu Msnata MIVTMTNUYARS LAY
MsUTmMsANuAes wardiAdunudsdusinds ndnmsvouasughavsuideu (BCG) mMuLUIMIINS
sinneg1ededy esdudugsfa uAansuimslasamsiisadesiundndusivieusnislugius
1A1YRITINIANINN UWWIAANITIUHU-UJUR-0599a0U-USUUTI N1sniduniaings wnuilunua
wuuiaesgsiaviesendafaugdmiunisuivislasinisesadadu Taeiunsldfuuuumwandils
Wiy Lﬁ@ﬁﬁlﬂ&jﬂ’]iﬂ%”mﬁqiﬁﬁ] (Startup) TugUuuusing 9 Feswddamiaiodenu Tfaunse
fuiunsliataagiinuglumsuimsiansgsie Tissavanudiseeeedsdu

Optimizing product and service management through efficient production and

transportation  processes, covering project management concepts such as resource
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management, finance, marketing, human resource management, and risk management, with an
emphasis on sustainability through the principles of the circular economy (BCG), and prepares
students to manage startups by implementing project management techniques like the Plan-
Do-Check-Act (PDCA) cycle, identifying critical paths, and utilizing Gantt charts, business models,
or project management software, promoting sustainable project management by developing
prototypes to create various types of businesses, including social enterprises, and equipping
students with the skills necessary for practical operation and successful, Sustainability business

management.

(2) nuIPITNANIE
ngudvwny_ (6 luga 54 wiaeia)

Iuga BUS-1 tWUalangsfia (General Business Foundation)

131-106  n1stRyTtudu 3(3-0-6)
(Principles of Accounting)

v A

QSiSWUSimsﬂaﬁﬁgﬂiﬁﬂaU’jsﬁ’]‘ﬁW WY AMUNUIPUDINTTIIBIUNINATIRU NWUY

o

[ [
a v A v A v A

LL’ﬁSLL‘L!'JﬂWU‘U‘Wugﬂu%aﬂﬂqiﬁl@}% AUNTTUYY NITNT1TUYY IUNTRULAZAITUILAUDIUNITIIY
nankagIsn1stuiindeyan1ensUnd nsusuusela® nsea1wyinnis s ddmsuians
u3ns Aenstenedud uazaniswanaui msﬁ’@%m@gaﬁ%ﬁu sy sTuindnydeaye
efuenzuazdglnueon Msldlusunsudisagumenstayd

Ethics of professional accountants; meaning of financial reporting; characteristics
and basic concepts of accounting; accounting equations; accounting cycle; financial
statements and presentation of financial statements; principles and procedures of
accounting record; adjusting entries; worksheet; accounting for service, merchandising and
manufacturing operations; value-added tax accounting; recording process; special journals

and control accounts; use of accounting packages.

133-202  #%#aNNISHAN
(Principles of Marketing) 3(3-0-6)

aa v awv

ANUAIAYRATUNUINVBIN IR N sBLATYERALazdIrnlugARTIVa TTRIUIN1TVDS

nsnaawazn1sUsEgndldluusuniuanse aradilaguslaadulsdaundeutdeyanianisnain
noAnsIuUsInalugAddvia nsuusdunatn nsmvuagnAtdmiing duviadn S du
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USTAUNIINITAANA bAWA NEAAWY NISAINUATIAT YR NNNITAAIN N1TELESUNITAANN
\3pslonnensnannidva waznishndedeansnanisnaarudedeny

Importance and role of marketing towards economy and society in the digital
era; evolution of marketing and application it in different contexts; understanding customers,
competitors, environment, marketing information; theories of consumer behaviour in the
digital era; market segmentation; target group; product positioning; marketing mix of product,
price, place, promotion; digital marketing tool and marketing communication through social

media.

135-101  m1suSunsUszaumsalauiiagsialan 3(3-0-6)

(Human experience management for Global Business)

AVUNNNY WUIRA ANdIRTeInIsUSIIsUsEaUnsalay Jededidwmansenuse
Usgaumsaia N1508nNkUU N13anLiiums waen1susunagnsivivanvay Lﬁaﬂ%’uﬂqﬂﬂizaumizﬂ
Tnesauvetau MsaseTaussaludainfiduasunisddiusiy suludssansualunisie
wazeunduegiia nasnsumsienlussdnsmeldanmuindennelulssimauazinasemead
daalaensssannudniivesgsnalan

Meaning, concept and importance of human experience management; factors
that affect human experience, designing, executing and optimizing strategies to improve
human's overall experience; creating positive culture that promotes participation including
work effectiveness, and well-being; working in organizations under domestic and

international environments that directly affect success of global business.

Tuga BUS-2  naluladn1sRuuazn1sUdey¥ (Financial and Accounting Technology)

130-104 LﬂiﬂgmaﬁLﬁamiﬁmmiqiﬁa 3(3-0-6)

(Economics for Business Management)

nguiiATugmaniganianazuvata MsUszgndnguiiasvgeansluniagsia iile
N5 IATIENQUASATDIFUAIMAZUINTT AUYUMSHER Absnegsiauazmlsmaesygaans n1s
Amuasialunaiaudsiuauysaluazaainudsiulianysal srelausznmnanasain ulguiy
NsRukazuleu1eN1IARIlUTEUULATYENA Lﬁamiﬁ@ﬁﬂ%amumﬁﬁﬁﬁa

Economic theory at both micro and macro level; application of economic theory
in business for demand analysis of goods and services; cost of production; economic profit
and business earnings; price determination in perfect and imperfect competitive markets,
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national income; monetary policy and fiscal policy for decision-making in business

investment.

130-303 N3RS 3(3-0-6)

(Taxation)

ANUNNIY TOUITTAIA KAaZANBAENITANE 1ATIATIIVBINHMUIEAIE N1TTILUN
Uszinnndeans waninadivaznisdniiunidenns laun adduldyanasssunn a18duladn
yana Adyaduiiy nndgsiaewe e1nsuanud ASFuldwn w s nEnsTunsan A
Uszanadugns anusuiaveulazdsesssulumsidenislinsuiiugnses

Definition, objectives and characteristics of taxation; structure of taxation;
classification of tax; principles and procedures of tax collection including personal income
tax, corporate income tax, value added tax, specific business tax, stamp duty, withholding

tax, inheritance tax; responsibilities and ethics in tax payment.

132-203  MsRugInakazn1samulunaInnu 3(3-0-6)
(Corporate Finance and Capital Market Investment)

ndnnns ngud warenudidoswiuieaiunaiugsie fugrunisamulunainms
N33 NITAUIUTATIAILNINITHY NMITIUHULAZNITHYINTANIINITREY NITUTITREUNY
VUUREY NMTUTMTRUAR mau’%miqﬂmﬁmiﬁﬁ NSUTMIAUAIAINGD LUIANAUNUNNATIAE
VNNOBN MIAUINAUNUADNUIY NITIATIRNIAAUNULALNITINAUALS AIYDIRUAINIET SU
YA Y mi‘lﬁmsL3unu§383§uLLazszazU1uﬂm\‘i wlgvisnisareduna szuunstululszme
LarsEninaUszna m3Usegndldeenduainiensdu msadiaitenisesuileairanisiule
LL‘Ll’JﬁﬂLﬁl@ﬂﬁuLﬁﬂﬁﬁUGﬁ’lmiwu A3EIN NOINUTI LLazmi’la’]i@Hﬁuﬁ‘ n1samulunaInng
13U LLﬁ%ﬂﬂiUi%QﬂﬁLwﬂIuiagﬂ’ﬁﬁuﬁ’mguﬂ’]iU%‘iﬁ’]iﬂ’J’]ﬂJﬁbﬂﬁL\‘i

Principles, theories and basic knowledge of business finance; basics of financial
market investment; financial ratios; financial planning and forecasting; working capital
management; cash management; account receivable management; inventory management;
fixed and variable cost concept; unit-cost valuation; break-even analysis and profit planning;
time value of money; capital budgeting; short-term and long-term financing; dividend
policies; domestic and international financial systems; financial software application,
establishing savings discipline to foster financial growth; basic concepts of equity
instruments, bonds, mutual funds, and derivatives; investment in equity market and

application of financial technology for wealth management.
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Tuga BUS-3 fAdvianstunesiududmiugsia (Digital transformation for Business)

130-218  &0n Mswaszdeya wazldygyuszivgdmiugsna 3(3-0-6)
(Statistics, Data Analytics and Al for Business)
mMylereidatfuariiliuszandiunisdndulanegsiamelusunsudnsagy SPSS

for Windows Usenaunig NsMAdauauufigIu N153ATIERANNRUTUTIU N130A0ERE1EILAS

anduius NsAATevinIsanneuladaulazandunus wuavil eynsunawaznIsweInNsal N3
nagaukuulaauais nMseivAuAunIn nqudnsdedula nsuszgndmeluladfdsia wu ns

Uszgndld Chatbot Tugsiaddvia msUssenaldUayauseivgniagsia

Statistical analysis and its application to business decision with SPSS for Windows:
tests of hypothesis, ANOVA test, simple regression and correlation, multiple regression and
correlation analysis, Index numbers, Time series and forecasting, Chi-square test, quality
control, and decision theory; application of digital technology such as Chatbot for digital

business; Application of Al for business.

133-203  AMIAAIARINAUAZNTATIURUNNTDYA 3(3-0-6)
(Digital Marketing and Data Visualization)

aa o

ANUEAYVBINITAAIARIYIA TTWUINTVDINTAAIAATE NOANTTUHUTINAYARATA

6 1

nsimuagnadminglupainddia NMswlsdiunaInfdvia YeamensnaInaaTia nagnsaiu
UsEaun19anInaInfara N15LKUNTIaIARava IedesllonaznagninInanddia nisdeans
MsnaARdva wasiinvesteya sruuguteya lnssaiavesteya msllaszsideyaiiions
findula insesilauazmsaitsununmdoya msiaFesaziaususunmdoya

Importance of digital marketing; evolution of digital marketing; consumer
behavior in the digital age, targeting customers in digital marketing; digital market
segmentation; digital marketing channels; digital marketing mix strategy; digital marketing
planning; digital marketing tools and strategies; digital marketing communications; data
source; database systems and data structure; data analysis for decision-making, tools and

data visualization, storytelling and presentation.
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134-304  MsUIMslAsINSlugARddia 3(3-0-6)
(Project Management in Digital Age)

msanwiUssiiulm AufeInIsuesEnIulsznauns wseanUssinudAgnig
g3NalugAfdsia AnuaRaTelaseay SIUTINLALTATIEY Ty A aUTuMuaz T IR AN
Uszgndldmnuduazirdesilefunsdnnis wazduuauna uonanisadulassnu Weuneau
1A599u YausuazUsziiunag

Studies on business problems, business requirements, or important business
issues in digital age; identifying business project topics; collection and analysis of quantitative
and qualitative data; application of management knowledge and tools; lean canvas; project

progress report; writing project reports; project presentation and evaluation.

Iuga BUS-4 amwumé’aumaqsﬁa (Module Bus-4 Business Environment)

130-108  nsAnduULaENITIANITUILGIUNIU 3(3-0-6)
(Operations and Supply Chain Management)

44

NANNIT BUIAALATNBYNITINNITANTUIY NN TUNISHEALAZNISAMTUIIUNITHES

duAlvdusgdnsam laun M19UKRUREAS NI N1TAIVANANAIN NISIEDNYIIATIAY 1133718

WEURINTZUIUNITHAN NITNYINTUANUADINIT NITINHUAIGINITHAN NITINAIAUINTULAZHAITT 9

N1SNAR N1FIANITAUAIAIASY NTTUIUNITIAABUEILINOAULATAUAIINWIRINENY1EdRaR

AUTlnA N1seRNLUUNTEUIUMIINlYgUNIL nMsUTuuTsmsaiiunuisldguniuuaziaiayiy

nsudnnalan NMsTansvatlggunIungau

Principles, concepts and theories of operation management; functions and

operations of effective production including product planning, quality control location

selection, production planning and control; forecasting demand, production capacity planning,

prioritization, production scheduling; inventory management; process of raw materials and

products movement from production base to consumer market; designing processes,

operations and supply chains; operations improvement; global supply chains and production

networks; sustainable supply chain management.

130-302 nHWu18§INa (Business Law) 3 (3-0-6)

o o

ANUMINgLazanyuziilUvelfinssuwasdyy nuNeIRsenmAdyyINdIAyT

+
[y o [ Y

Nefugsna Wy Fove Wmsng 1wWhde By AUseiu 91ues 9110 fdaunu wientuseiudy @
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[ Wakazmdygl9iudy o fudmuseninde wasustnumsudiin uaznguuiedus iineates

[y a

fugsnia 1w nguuneninddumely nguuneussnulasngruegsnssundiannsetind 1usu

Meaning and nature of juristic acts and contracts; laws relating to buying and selling,
hire of property and hire-purchase, loan, suarantee, pledge, mortgage, agency, brokerage, bill,
cheque and other negotiable instruments; laws regarding organization, operation and
liquidation of partnerships, limited companies and public companies; intellectual property

law; labour law; and electronic transaction law.

130-405 N153AN1SLTINALNS (Strategic Management) 3 (3-0-6)

LLmﬁﬂﬁyugmLLazﬂszmumﬂumsﬁﬁumﬂaqw§ mmNLLNuL%\‘maQWG‘LLUU Agile
ASOUARNNTLUILMIRIUANITIAT I LIRdouMsgaRa M3ruusddered fusAa n1sivun
nagyslusEAUasAnT sedunhessia warseduntil mathnagndgnisufofod1eiusyaviua
waznsinnulszduna disliesnmainauldiussudanisudstiuegneddu

Basic concepts and processes of strategy development; agile strategic planning
covering process from analysis of business environment, vision and mission, determination,
corporate strategy, business strategy, functional strategy, implementation of strategy into

practice effectively and evaluation for sustaining competitive advantage

I&I@a BUS-5 msﬁlué’ﬂsznaumsﬁé’aﬁu (Entrepreneurship and Sustainability)

130-208  N19UTENOUNISHATUIANTIY 3(3-0-6)

(Entrepreneurship and Innovation)

LLmﬁﬂﬁugmLﬁ'mﬁuuﬁ’miﬁu NITUIUNNTODNRUVWIANTTY TALA N15¥iAIala
Al N1sArNdn) WaUIAINAR WAILIAULUU WasN1TMAaU UTsnnvosuinngsy
LLmﬁﬂmiLﬁuéﬂﬁzﬂaUﬂﬁ ANWYULYDIFINIVUIANAAL VU AL B LLmﬁ@ﬁugmLﬁ'mﬁuamﬁm
N aamwﬂmﬂaﬁjﬁ% AuLALE LLa3LLNuqﬁﬁﬂaﬂuaugimﬂU‘izﬂau5{38 nMTLATIERlaN @YY
5977 UKUNTAATA LNUIANTT LNUNTAMTHUY LagLNUANTIEY

Basic concepts of innovation; design thinking process that create innovation
through empathize, define, ideate, prototype and testing; innovation types;
entrepreneurship concepts; features of Small and Medium Enterprises; fundamentals of
startup; business model canvas; lean canvas and full business plan including analysis of

business opportunity, marketing plan, management plan, operation plan, financial plan.

uangnsusuIsgsnavadln §19139I1n159An15535N852NINUsEINA nangasUsulss Unasaing 2567



46

130-310  M1staniFaan1saeansTINAUALN1IIRTIADTEN 3(3-0-6)

(Story telling, Business Communication and Negotiation)

ANUVINNY nATiA 3513 E‘ULL‘U‘ULLﬁ%@ﬁﬁUi%ﬂ@U‘U@ﬂmiLfﬂlﬂL%‘IEN AUFIATYYDINIS
ﬁl@ﬁ’]i E‘ULL‘UUﬂ’ﬁg@ﬁ’ﬁ ﬂ’]iﬁ@ﬁﬁiﬂ’]x‘]ﬁﬁﬁ% N1SUEUDIU EﬂLLUULLﬁ%ﬁ@QW’NﬂWi%@ﬁ’ﬁ WALA
nsdeans waluladildlunisdeasuaziinaus wqwﬁLLazLLmUﬁﬁ’aL?{mﬁ’Uﬂaqmé‘Lum5Lﬁ]im
GiE)iE]\‘IVIa’m‘Via’]EJ%% A15LA5101FDTDITEWINUTLNA mﬂ%ﬂuﬂmﬂ mﬂﬂdm?{a LLﬁSﬂWiLLfﬂsﬂ
Useiputeafinmaneg

Definition techniques methods  types and elements of storytelling;, the
importance  of communication; communication style; business communication;
presentations; forms, channels and techniques of communication; utilizing communication
and presentation technology. Theory and practice regarding various negotiation strategies;

international negotiations, use of mediators, mediation and resolving various dispute issues.

130-311  nsdanisiieAudsB 3(3-0-6)

(Management for Sustainability)

AnuvIng ada 35013 JULUULATIAYTENDUYBINISIENE B ANNAA VDI
é@?ﬁ’i EULLUUﬂ’ﬁg@ﬁ'ﬁ ﬂ’ﬁg@ﬁ’ﬁﬂqﬂﬁﬁﬁﬂ A1SUNEUDIU E‘ULL‘U‘U ﬁ@ﬂ%?ﬂﬂ?iéaﬂ’]’i uaginala
msdeans waluladildlunisdearsuaziiiaue  uiuazuuUjuRiAeadunagnslun1siase
FOIBINAINYMANLIT NITLATIANFTBITENINUTLNA ﬂ']ﬂslijlﬂima’]ﬂ ﬂﬂi‘lﬂalLﬂﬁEJ LLagﬂ'ﬁLLfQﬂ,“U
Uszthudeinngng

Basic concepts of business environment; tools for analyzing business
environment; strategies for business adaptation to changing environments; business ethics;
global sustainability challenges within the framework of the United Nations Sustainable
Development Goals; business strategies and processes used by business organizations to
manage human rights, environmental, and migrant labor issues in order to create sustainable

development in economy sociality, and environment.

Tupa BUS-6 Uszaun19ai3v13wn19u3n1353503 (Module Bus-6 Cooperative Education and

Work Experiences)

130-309  MISANBUAWIEAIUNIINITUTHITFIND 3(3-0-6)
(Special Topics in Business Administration)
nM3fnwn Tinsziusafudgminiegsie Adaruddgdeaniinisalludagdu
NSANWIATOUAANEINTITINING F1AT1e9 UtaweuuInensuilulymiiiunsiavilasey vise
MyidefiAetes
. _________________________________________________________________________________________________|
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Exploration and analysis of business issues that are important to the current

situation covering critiquing, analyzing; presenting solutions to problems in project creation or
related research.

ngudvITnaniy

ngudvITNaNIE 3 luga 27 videhn

Tapa 1BM-1 WalanviAugsnaseninedseme

(Module IBM-1: International Business Foundation)

135-303  1ASEEANEAS N13A1 wazuleulegsnasendnssena 3(3-0-6)
(International Economics, Trade, and Business Policy)

Lﬂi@gmﬁm%iw’hwimwﬂ amﬁ’mﬁaaﬁﬁﬂimaLﬂi‘lﬂgﬁ%wiwﬂizmﬁ LUIAA
LAENE¥YN1IATENINUTEINA WlEUIBNITAITENINUTENA NITTIUNFUNINATEFA @01UN150l
TanfiiadonsisznineUssina Teyanisedia arundes madiesziteyaiiierlugnsdndula
AUNITANTENINNUTELINA

International economics; international economic institutions or organizations;
international trade concepts and theories; international trade policies; economic integration;
world situations affecting international trade; trade statistical data, risk; and data analysis for

international trade decision making.

135-307 ﬂ’]iL?luﬂ']’ia\W!uﬁWJ"]ﬂUi%WIﬂLLﬁ&’ﬂ’]'iU%W]’iﬂ'J’]&ILﬁIEN 3(3-0-6)
(International Finance, Investment and Risk Management)

LnARYINsnnIssRuiion1sfdiugsAasenineUssma szuunsiusening
USENA AANIIALAZAANITTITEIY S2UUSRTANUABY RAIANISTUIERINUTHNA AET9
waniUdeudunssneUsema aondunsiiuseninalsema e eslenardsnistissilusening
Uszina MsdnmituuiagmsuimsanuidesninsmsuanidasuvesgsiasenineUssima ns
IANIRUYUIINUAAIRIUNUTENINUTENA §agnITUTINTRUUMYUIgUTEnINsUTEwme

Concept of financial management for international business operations;
international finance system; balance of trade and balance of payment; foreign exchange
system; foreign exchange market; international finance institutions; financial instruments

and international payment; international business financing and risk management of
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exchange rate.; financing from international sources, and International working capital

management.

135-402  VUUYEEITENINUILNALEENITIANITTINIRIUGTTH 3(3-0-6)
(International Human Capital and Cross Border Management)

MANNIFIANITVINTUUTITU UNUIN hagaAudIAY eI UL Yud senI el sewmne
wuamslum s uaywdseninasema anuuandemsiaussaudidnasowgAnssalunis
a1 Usgansanlunisvineu msdenisgsfaseninalssimanglaaninuingdeuniglulssine
WAZANIUTENA UAZUNUINYDIHUTINITENINeUTEINA

Principles of cross-cultural management; role and importance of international
human capital; guidelines for international human capital development; cultural differences
that affect work behaviour and work efficiency; international business management within

foreign domestic and international environment; and role of international administrators.

Taipa IBM-2 n13na1nsendneuseind (International Marketing)
(Module IBM-2 : International Marketing)

135-316  N1SAIANTITATIAUATITZNINNUTZINA 3(3-0-6)

(International Brand Management)

ATAuAMIETIUsEne MIaanzidoueieamnensiiialsema ulsunsuagnagns
N133ANSATIAUAT MSANwIaZIATIERRaId MU N153LAT1EAHUTIAA N15IATIYiR LY s
NTEUIUNITASINTIAUAT N150NKUUATIAUAT N15VE18RTIAUAT NsademsiAudis zaulan n1sde
AR TIEUA

International brand and branding; foreign trademark registration; brand
management policies and strategies; target market study and analysis; consumer analysis;
competitor analysis; brand creation process; brand design; brand expansion; world class branding;

brand communication.

135-317  92an19n13Ra1asEndlsEmaALazn15Inn1sladannd 3(3-0-6)
(International Marketing Channel, and Logistics Management)
Aane Jnguseasd anminadeniidsansenudeteanansdndiviing unumues
vorAunans sunuUlmivesmsfdauaznsiuin nsdanmsvidldgumunazladainddiinasiens
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Fansdeamensnainszninsusema msldmaluladifiodaszuudoyaluremisnisnainuaznns
N3EAUEUAT

Meaning, purpose, environment that affect distribution channels; roles of
middleman; new formats of wholesale and retail trade; supply chain and logistics management
affecting international marketing channel management; uses of technology to organize
information in marketing and distribution channels.

135-318  @AEINNITUUINTUALSINAIAUANTENINUTEWA 3(3-0-6)
(International Service Industry and Retail Business)

ANUATLAZYDULIAVBIRAAIMNTIUUSNITTENINUTEMNALALTINIAUANTENINUS8INA
N139MUNYTELAN NANTINNITUTANT dIudszauni1snaInvesdun1uinis 1aseassuagnswaun
anuiivsznevgstasunsliuinisuaznsAnugiauinisanizegne unuimiaza @AYo 9
gsnIRUansEninaseme sUluukaEIENMsIIdnanadaUsema Mlesglemanazayassaluns
Wgeatausaruseine n1siesginaznsanduulouislunisuidgyninisinnisvesgsianivan
JENINNUTENA ANINLINSDULAZNAENTTIAIUTNTHaLAUANTENINUTE Wie MSANYIUTEUTBUNTS
I9N1333NAUINTHALAUANTEN U SENA

Nature and scope of international service industry and international retail business;
classification; service consumer behavior; marketing mix of services; structure and development
of institutions engaged in service business, and case study of specific service businesses; role and
importance of international retail business; forms and methods of entering foreign markets;
analysis of opportunities and barriers to market entry; analysis and implementation of policies to
solve management problems of international retail businesses; international environment and

strategies; comparative study of international service and retail business management

Taga IBM3 n1sWmiungsnasendnelsame

(Module IBM-3 : International Business Development)

135-302 msdan1suianssuLazAudEiuntegsivssuinalssma 3(3-0-6)
(International Business Innovation and Sustainable Management)
MIEMsEIResEMIUssmAluUTunveIsWeg e sBudmniugsia dadevdn
fvmeuazidulomalunsindeulmmisdunsimuiegedsduiidmaregsfioseninessmanas
Uitmiamnaluuiunlangatagtiu anumnouasanuduiudvesnmsiauegdsBuiuesdnsgsia
sewinsUsina maiauiegsdadunaznagniniegsia nszvaunsiosdnsmsgsisldiiedanis
UszifudvBuyvevy uandou way usanuiumddiensiaunogisdsduluduasugia dsau uaz

danasuluszaulan
]
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International business management in the context of sustainable development
for business; factors that challenge and present opportunities in sustainable development
affecting international and multinational companies; meaning and relationship of sustainable
development and international business; sustainable development and business strategy,
processes that business organizations use to manage human rights, environmental, and migrant
labor issues for sustainable development in economy, society and environment on global

scale.

135-305 nsativautdidnazdsean 3(3-0-6)

(Import-Export Operations)

NTIASIERRAIALaTNISIABNRaIA U MLNY ﬁm%%m%qﬂﬁﬁﬂmiﬁﬂ@@ﬂ—‘lj’nsﬁ’]
Annsdseanuari g nsTeuaY MsdResng nsdendeulunisdn (Incoterms) N1SLEUDIIAN
nANNUI LIMURTR nsruIuns Jumeu ASA1sAanINT AvSuselevinien® uazienans
Aenfunsdeosnuaziign sautenisnuLazesrnsiieadestunsianisdieonuazing
dum

Market analysis and market selection; problems and obstacles in import and
export; import and export operations and management; planning; organizing; selecting
trade terms (Incoterms); price quotation, conditions, guidelines, processes, procedures,
custom system; tax benefit and export and import documentation; agencies and

organizations involved in conducting export and import business.

135311 Uszaun1salnisiieuissnalusisussna 3(3-0-6)
(International Business Learning Experience from Abroad)

nsiseuigsivsenInUssmenazlananisgsialuisUseme dadulidiFoulasy
auduazUszaunsalifsaivannndeunisgsianaznisiiugsAalusinsuszima Taenis
UAnwgauuaziiveyalusitasemalnenss waz/u3e ldsuuszaunisaliudosneg i ety
sanalutssatug uasiidoyauasUszaunsaanldlunmsvinlassy / wugsie

Learning international business, and experiencing business oppotunities of
foreign country; caining knowledge and experiences on international environment and
international operations of certain country directly or indirectly field study, and collecting

data; project development / international business plan is required for course fulfilment.
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nguIvIANLRaN

Tuga IBM-4 n1sUsznaugsialugiiniaciieg

(Module IBM-4 : Doing Business in Various Regions)

135-310 n1susEnaussnaluaey

Doing Business in ASEAN 3(3-0-6)

AMUAIAYVDIDITEY (FU1ANUTEVINARALBLTERE TuaBNRelH) NINTINVBUATEFAD
NTIATIElaNIakaraUassnveIniinig ANaINnsadansutiiureuiasUsenalua ey n15vi
gsnalulseinAnguedey uavlonanisvengnainainnisgiuluel@eugaainuennay

Importance of ASEAN (Association of South East Asian Nations); economic
overview; analysis of opportunities and barriers of ASEAN; competitiveness of ASEAN

countries; business operation in  ASEAN countries and opportunities for market expansion.

135-312 nsUsznaugsialulssmady/ guu/ inmald

Doing Business in China / Japan / South Korea 3(3-0-6)

ANTITINAYNTIIAY ANINLINGOUNIITAIUTITU NI5LEIY LATEFNY wazngUadeAu
#199 messRvlueTong Yuoon laun 3u GUu wazinmald Taeuuiadenisgsia uassansynuainnis
Wasuuasmesmaidies msUnases taswsia uavaaunsaimgsialuiagiuiinadensduiugsia
senInUsene lanauazguassalunisandugsna sawdanagnswusinlunisvigsianulseinaly
Qﬁmﬂ‘lfuﬁ]

Business strategic overview; cultural, political, economic and regulatory
environment; business in East Asia including China, Japan, and South Korea, emphasizing business
factors. and impact of changes in politics, government, economy, and current business situations
that affect international business operations; opportunities and obstacles in business operations

including recommended strategies for doing business with countries in that region. .

135-313 n1susnaugsiatuginiaele
Doing Business in South Asia 3(3-0-6)
AMNFIBINAYNTIIAT AN MUINABUNITTAUSTTU NS LATEEAA UagngUadsdu
19 Megsnaluginie wedeld Tnedudladonsgsia waznansznuanmsasunlasyesnisiiies
mMsUnAses Laswgia uwazaniunisainsgsnaluiegiuiisinasiensduiugsiaseninsUszina lona
wazguassalumssiugsin swdnagnsuuziilumshgsfatulssmelugiiniadus
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Business strategic overview; cultural, political, economic and regulatory
environment; business in South Asian region, emphasizing business factors and impact of changes
in politics, government, economy, and current business situations that affect international
business operations; opportunities and obstacles in business operations including recommended

strategies for doing business with countries in that region.

135-314 n1sUsEnaugsnaluazAuaLEn

Doing Business in Latin America 3(3-0-6)

ANTITINAYNTIIAY ANINLINGOUNIITAUTITU NITLEIY LATEFNY wazngUadedu
#e9) magsielugiinimaziivensni Tnewudlademagsia waznansemuainmsdsuutasesnsiiles
mMsUnases iAswgia waranunsainegsialuiiagtuiiinadenisdiussie seninadsena lona
warguassalumssiugsin swdsnagnsuuziilumahgsiatulssmelugiiniadus

Business strategic overview; cultural, political, economic and regulatory
environment; business in Latin America focusing on business factors and impact of changes in
politics, government, economy, and current business situations that affect international business
operations; opportunities and obstacles in business operations including recommended strategies
for doing business with countries in that region.

135-315 n1susEnaugsnaluannnglsuuazansgaiusn

Doing Business in EU and U.S.A 3(3-0-6)

ANTITINAYNTIIAY ANINLINGOUNIITAIUTIIU N9LETY LASEFNY wazn)UadeAu
A9 egInatuananglsusazansyeiusni tnewiudadeniegsia LaTHANTENUIINNTUABULYAS
ypamsidies MsUnAses LAsYEAa wazanunnsainagsAalutlagiuiifnadonisduiu gsiasewing
Uszina lonawazguassatun1saiiiugsia sudenagnsuugdilunsvigsfanudsswmeluanainglsy
LAz UTEIMAANIFRILTN

Business strategic overview; cultural, political, economic and regulatory
environment; business in European Union and the United States focusing on business factors;
impact of changes in politics, government, economy, and current business situations that affect
international business operations; opportunities and obstacles in business operations including

recommended strategies for doing business with EU countries and the United States.

uangnsusuIsgsnavadln §19139I1n159An15535N852NINUsEINA nangasUsulss Unasaing 2567



53

Tuga IBM-5 waslgnniAszndnauseina
(Module IBM-5 : International Value Chain)

135-304 n1svudsduATEnIlsina 3(3-0-6)

International Transportation

UNun ‘Vi‘U'Wl e e F’]’J'Wlli‘UNﬂﬂ@U%@ﬂﬁiﬂﬁ]i‘U‘\]ﬂﬂ’]i“UUﬂﬂﬂNﬁl@ﬂ’lﬁﬂ’lLLa NITVUES
FEI19UTENA N15TANITTUVUEIEUAITENINUTELNA suumaumiml,uumumsnnuaum NTVUES
ﬁ@Lu@ﬂWﬁWﬁEﬂLLU‘U LQ@EI%‘VI’NW]SW]LL@%L@ﬂﬁ'ﬁ‘WLﬂEJ’JﬂUﬂ’]iGU‘Nﬁ\ﬁBWJ’N‘UizL‘Vlﬂ

Roles, duties, and responsibilities of freight forwarder for international trading and
transportation; international transportation management; goods procedures; multimodal

transportation; Incoterm and related documents for international transportation.

135-404 nsUsERuNpaUAIsERISUTEMA 3(3-0-6)

International Cargo Insurance

wdnnisialuresnisusefudedudn Useianveanisusedusdenisouds aaianis
UseRudenisvudedudi aunaularesdnsiifeadesiunmsuseiusdevuds nguanediieidosiunig
Useiudevudadu siavesnsagdesaranudems I5nsuselivavawerdulnuvawnu yia
LAz UaNNANTRINTUTITIUTTAUABVZIA Y119UN LAZNN98INIA

General principles of cargo insurance; types of international transportation
insurance; transportation insurance market; transportation insurance associations and
organizations; international transportation insurance laws; types of loss and damage; claim

assessment; types and agreements of marine, land and aviation insurance policies.

135-411 N133ANIIAGIAUALAZNIINIZINBAUAITININUISINA 3(3-0-6)

International Warehousing and Distribution

ANYINY AINEATY UaE UNUIMTBINITINNITASIAUAT UazaAudnIzAedUA1TEnINg
Usewa N159AN15FUAIAIAST N1TTANITLAUNIUAZAIT19IUNITVUES NAYNTNITNTENBAUAT Ae
nsTUIUNMSYIANNTNENensiflegliiAnUszansam uagUsyavsna Audduasiiudl ninens
uywd 1edosilouazgunsal yu uaznan Tnensudn msvuds Msliunisandn wagnsnszanedud

Meaning, importance and roles of international warehousing and distribution
center; warehousing management; transportation routing and scheduling management;
distribution strategies with the process of resources integration for efficiency and effectiveness;
significance of areas, human resources tools and instruments, capital and time on production,
transportation, customer service and cargo distribution.
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135-301 mmé’enqmﬁaﬂ'lif?iamsmaqiﬁaizwmﬂszwm 3(2-2-5)
(English for International Business Communication)

Aw18anguil ltlunsfnsed eansssAaszninauseina Lun iU nuy
adsnguit 4 fusuuiioondniifstesiunueinuazmsuimamegsivseninasana s
Javiienansidegsna madeunisgsia Wnvgmsinaus nsdeamsiiuiausssn Maasese
LaENSYINNITInwEnsldnTwdinguegvaieassanelanuaIna1en1eiaussTILar uTUn
nsldnwdinguszaulan

English used in international business communication focusing on developing
four skills in English related to key professional areas and expressions related to international
business; doing business documents, business writing, presentation skills, cross-cultural

communication, negotiation, and creative integration of the four skills regarding cultural

diversity and context of World Englishers.

135-306 NOVHNIBNITAITENIUTENA 3(3-0-6)

International Trade Laws

VANNIINYUNIAITANTENINUTENA DUFYEYINTAVRENUTEY VIR AIUANAS
TFemsiuazn@aaning (wnad) wardennasuesesdnisnisdilan wiiivesUszinanta
NTZUIUNITATIINTATZIINUTEWA A15323UTaRNIY ﬂg‘wmamiﬁﬁwdwﬂﬁu%ﬂﬁaaﬂmm
AUANSINTITAT WU Nuanensnadun1edynn ngraneseiunIsiunaInLaEN1aANLL

Principles of international trade laws United Nations trade conventions;
General Agreement on Tariff and Trade (GATT) and WTO agreements; duties of member
states; international trade negotiation and arbitration process; International trade laws
issued pursuant to trade agreements including intellectual property laws, anti-dumping and

subsidy laws.

135-309 msnaaiiansdsaan 3(3-0-6)

Marketing for Export

ﬂ’;’]@JiLﬁlEJ’JﬁJUﬂ’l‘ma”l(ﬂLﬁE]ﬂﬁ?i\iaE]ﬂ Uszlowil SNYULYRINITAAIN AIIUABINTT
YDINAN anﬂﬁiuﬁuﬁﬂﬂiuﬁhwizl,wﬂ ﬂaqmﬁmim’lwﬁaﬂ'ﬁdaaaﬂ ﬂaqmﬁﬂ’livﬁ’ﬁjmmm A9
ponLUUNAR sl iion13asean Nsussasae Neiesia Tesmnnsding n1snszansdudn uag
mMsfeasnsnanafienisdieen nsduaSuuazimuInaIndeen

Basic concepts of marketing for export; benefits; market types; market

demand; consumer behavior in foreign markets; marketing strategy for export; foreign
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market entry strategy; product design for export; packing; pricing; distribution channels;

marketing communication for export; promotion and development of export marketing.

135-403  Uszihusuadeniegsnaseninelssme 3(3-0-6)
(Contemporary Issues in International Business)

Usziiutlymaneg feglumnuaulaifsdfussuugsfanazaninuindonvesgina
senInaUseine 1a3esileuazrisnnsinnisfieylunszuaden nsuandsuious nsuansaam
Aniudaizanis mssdusewwinistunisuidayn msfinwenznsdysnaszninasena

International business issues of business system and international business
environment; tools and management methods of current interest; exchange of knowledge,
expressing academic opinions, and discussion of approaches to solving problems; case studies

in international business.

135-407  s21U8U3FINENegINATENINUTEINA 3(3-0-6)
Research Methodologies in International Business
ANuEALY Yaulwn annlymdmiunsideniegsnaseninelseind  wuIRanIg
ngud sedeuiinisidy mallnginamAidoiienisdndulanagsfasenintasema dnfnwn
annsadentiymmisgsiethiadlanniide maenauvhrenusansifeuasiauesaunmside
Significance, scope, and research problem in international business; theoretical
concept, research methodology; data analysis for decision making in international business.
Students can select an interesting problem for research, conduct research, and report research

results.

135-408 nsAHIULNanasudraNlisYTEUINeUTZINA 3(3-0-6)

(International e-Commerce through Platform)

nsuekuueeulay  nMsviduaznisdieen wnaisidedld n1stiseAIduA
FEWINUIZINA N1TVUANIOINIA NTVUEINNTE NITVUEINETD NITATIFOUNARAUAIUITN
Ustinai@o ngvnemsdnveusiaziiosdiu nagvdmsdneoulatluseUssme seuvesulat veq
UﬁzLmﬁLﬂummmﬂmmaﬁ’]ﬁ’ﬁg nsvesuuialanly Alibaba.com, Amazon.com, e-bay %38
uwnanwesudue

Online sales; import and export; required documents; international payment;
shipping, air freight, car freight, sea freight; import tariff inspection in buyer country; local
commercial laws; foreign online trading strategies; online systems of key target countries;

global sales on Alibaba.com, Amazon.com, e-bay or other platforms.
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NT1ARNUIN

msaamwu‘luga LLﬁZ’i"IEJa?I’WJEN‘WéIﬂQﬁi
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A13797 1 5181132143 Tinwe 938535) uaranvazyana (KSEC) NTndudenisussauasnsnisiseuivasvangns (PLOs)

A3 (K)

inwe (S)

2385554 (E)

anwazyana (C)

K1: Lﬂii&gﬂ’]ﬁm%lﬁaﬂ’]ﬁf@ﬂ’]i
K2: Msulagnnsasu

K3: n3UnYT

Kd: n1snanm

K5: N53ANTsilenagns

Ké: nsSanisiiternudiy
K7: ngvsnggsng

K8: n15Usenaunis

K9: fsA18e1ns

K10: nMsusmisussaunsalnu
K11: N1IWARLaZAITALTELIY
K12 : Tadafnduazdnnaieiy
K13: NSUSMISIATING

K14: n13na1nna

K15: WHunnoya

K16 : A159AN15UINNTTY

S1: MsAuadeya
S2: MTWATIENTeY
s3: Msdndula

Sa: Aty

o

S5: AnaRUANEARY

S6: NSISPUIANLAULEA

S7: MIARLTIESINETIALATWIRNTTY
$8: NMSARLTITILATITIILAYBBALUY
59: maweluiusen guvy

S10: NSWLURNUTINA

S11: VinweANa

S12: yinwensiaentiA1ae
LANTa

S13: Yinwen5@edns

E1: A21ugNsias

E2: avdednd

E3: dmnusuiineusanula damu
warduandon

Ed: msdsansuazsuansivanzay
funazwezlaryana

E5: 95 895550TUUST UNTVO
HUsENaUN st iRueITULAEANT

IAN55INTENINUTEINA

C1: Tl3uaziFousadnml

C2: mssdudii

C3: fnnudufusznaunsuasd
Growth Mindset

C4: nseausuuazyUTumlaniy

YSUNMNIAUGTTUNLANANG
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A3 (K)

inwe (S)

2385554 (E)

anwauzyana (C)

K17: in3esilomensuimsssnaadelsl
Business Model Canvas

K18: m3lasigndeyaasaume (Data
Analytics)

K19: Jeyaynusefng (Artificial Intelligence)
o

K20: n5dedns

K21: N131359191950911953713

K22: uInnssuuagnsInnisgsnasening
Jsgine

k23 nsduguszneuntsduimusssy

K25 na1aseninaussine

K26 A1SUSMITNNNNSRUIENINNUSEINA
K27 n1susnseusennglsemna

K28 ladafind algaumuuagnsndinsening
Jsgine

K29 n13Anseninalseine
K30n1saeuseninalsene

K31 @n1muandeunegsiaseninaseina

K32 n1svigsnadeean-ud
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A3 (K)

inwe (S)

2385554 (E)

anwauzyana (C)

K33 #3n13AanINg

K34 1onansnisaseninelseind n1sasesn
YU LALNNTTITLRUTTIINUTEANA

K35 N139192UusEnIauseimna

K36 MsuUSmsAuidessun1s@n

K37 nsuSmsauidesansnsuaniaey
K38 N153nvuyuseninelsene

K39 nagnsnsmandnanseninassine
K40 999M19n150a1nsenIneuseine

K419mamnssunsusMssenineUseine
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A13197 2 BeAUTENDUANNS Yinue 938559 wazdnwaizyana (KSEC) NTnlusanisussanaansnisiseuivandngns (PLOs)

HAANSNTSIS8UTYY

nangns (PLOs)

A3 (K)

yinwe (S)

2385554 (E)

anwauzyana (C)

PLO1 TduwiRnn15u3msesng
Tunsynusudmungaes
NUBYIIANNSURATRUMD
TN UAAINUITUNVBS ESG
(Environment, Social,

Governance)

K1: mwgmamiﬁamﬁmmi
K2: Msiulagnisasu

K3: n13Ug%

Kd: nM3nam

K5: Msiansienagns

Ké: M3sansiiloaudadiu
K7: nguanegsna

K8: n1sUsenauns

K9: AsAEeIng

K10: nsusmsussaunisalau
K11: nM1SHARLazn15ALHEuUY
K12 : ladafnduasdnnanaiu

K13: n15Usmslasenis

S1 :msfuadeya

S2 :mylATEnveya

s3 :n3anaula

S4 sty

S5 ARA1RUANEIRTY

S6 :MIFHUTAILAUD AL

nsiseuinaendin

E1: A2NgNsias

E2: avdednd

E3: dmUSURAYEURD
AULDY IR LAY

Fdunany

C1: T3 Soudadn

C2: msdusdn

Y

vangasuInsgsnavadin a19139In159aAn 153305 INUsema vangasusuly Unasfinw 2567

60



HAANSNTSIS8UTVY

wangns (PLOs)

A3 (K)

NN (S)

2585554 (E)

anwazyana (C)

PLO 2 ¥iuwugshafineuiy
Whunenswaun g
(Sustainable Development
Goals) Tnelfidostionianis

UImsgsnaadiell

K2: N3RULaN1TaImu

K5: Msiansienagns

Ké: M3snnsiitorudadiu
K8: N15Usenaunis

K14: n13nanndda

K15: WHunmdeya

K16: A159AN1TUINNTIN

K17: \n3esilen1snsuimsgsna

asfeluyl Business Model Canvas

S2 :mylATenveya

S7 :MSARTNES19ETIALAE
UINNTIN

S8 :ASARTINILATIEILAY
DONLUUY

59: mawalufiusyy Yy

S10:MIVHULKUTIAT

E1: AnugNsias

E2: avdednd

E3: dAusuingaune
AULDY dIAY WAz

Fdunany

C2: m3sdudid
C3: fnnudugusznaunsuasd

Growth Mindset

PLO 3 Jins1eviteya
@1sauna (Data Analytics)
Lﬁaqﬁuuaﬂ%ﬁmmmsz%ﬁ
(Artificial Intelligence) Tusu

5519

K1: LAsugenansiiian133nnig
K2: nM38uLaznTamu

K9: NMN5A1881NS

o

K14: n1seanadasia

K15: WHunmdaya

1%

K18:n 153iAT1enveyaansaume
(Data Analytics)
K19: Yayay1Usehing (Artificial

Intelligence) 1Uo90u

aa o

S11 9inuyzAINa
S8 :ATARLTTILATIEILAY

DBNLUU

E1: A3QNABY
E2: avdednd
E3: dANUSURAYEURD
AULDY dIAN LAz

FAunaoy

C1: LuaziSousadng
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HAANSNTSIS8UTVY

wangns (PLOs)

A3 (K)

NN (S)

2585554 (E)

anwazyana (C)

PLO 4 #ea1shiog1anunyay

AIUUSUNVDNY

K20: nsdeans

K21: N519591718509N195579

S9: ManalunusEYs Yavy
S12 Winwrnsideniaem
IRRNUTeETHY

S13 Winwensdeans

Ed: nMsdsansaysuasi
ML FNAUNIBLNAZ LY

unma

C1: LlSuaziSousadlng
C2: mssdudii
C3: fnnudugusznaunsuasd

Growth Mindset

PLO5 Uszgndndnns
WAANTIANISTINATENIN
Uszmelunsugifaulu

USUNNIUTTTY

K22: 43InNssuuagn1sInnNIsesng
JenIUszna

k23 nsduguszneunsdou
TAUFIIY

K25 nanasenineuseing

K26 NM3USHITNNNNSRUIENRING
dsene

K27 nsUSUISaIUsEnInguseine
k28 Tadafind wdlgaunuuas
NIHARTEINNUTZNA

K29 nsA1seninauseing
K30M13aeuseninelseime

K31 @nMWIndeunNgsna

SEUINUTTNA

S1: MsAuaTeya
S2: MylATIEveya
s3: mssindula

Sa: MauAdy

@

S5: InAIRUANEADY

S6: MILTPUTAILAWLDS
S7: MIAATES19ETIALAE
UTNNTTU

$8: NMSARLTMLATIZYLAY

DRNLUU

E3: dANUSURAYRURD
AULDY FAN LAz
Aande

E5: 93wsssuluvsunves
BUsgnountsyay
TRIUSITULAZNITIANT

§3MsEMINeUsEIne

C1: Tl5uagiousadnl

C2: mssdudii

C3: fnnudufusznaunsuasd
Growth Mindset

Ca: nspausukazyUTumlany

YSUNMNIAUGTTUNLANANS
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HAANSNTSIS8UTVY

wangns (PLOs)

A3 (K)

NN (S)

2585554 (E)

anwazyana (C)

PLO6 ®8ALULIDYINAIHAIN
SEMIUTEIARAENITUN-
dewendmiugsialaegng

WiNEANAUADIUNT]

K25 sa1nszni U seine

k28 ladafind vidlgaunuuas
NINARTEIINNUTZNA

K31 a0MNKINRBNNINGIAR
JenIeUszna

K32 nmsvihgshadsean-dnin
K39 NagvnsnINaninmisening
dsene

K40 999n19n130a1nsenang
Jsene
K419namnIsunIsuinIssening

Useine

$3: nsendula

Sa: MauAdgy

S7: MSANLTIAS19ETIALAY
UINNTIN

$8: MIAMINILATIZILAY
DONLUUY

o

S11: YinweAIa

E3: dmMUSURATEURD
AULDY FAN LAz
Aauande

Ed: msdsansuazsuansii
WLNZENAUNAEAZ LA
UAAA

E5: a5wsssuluusunves
BUsgnounisyy
TRIUSITULAZNITIANT

§309TENINUsEINA

C3: fnnudufusznaunsuasd
Growth Mindset
C4: nswausuuazyUTumlany

YSUNMNIAIUGTTUNLANANS

PLO7 39N UUSNTANLLEEN
AIUNITANTENI 19U TN A
AsdukarenswaniUasule

WMIHNZANAINUSUNYBITINT

K29 n1sAseninelseine
K30M3aanuseninauseimna
K32 m3vhgshadsean-dnin
K35 M3815¢RusENINNUseina
K36 MsUmsadsssy

A15A15EUINGUSLNA

S2: MTIATwTeya
s3: mssindula

S4: Mgy

o

S5: 4AR1RUAINENALY

o

o

S11: inYeRIN

E1: A3QNABY

o 6

E2: AUTDAne

C2: masdudid
C3: fnnudufusznaunsuasd

Growth Mindset
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NAANSN5E58U3VD9
Y v

. AU (K)

vangns (PLOs)

yinwe (S) 585554 (E)

anwazyana (C)

K37 NNSUSMISAINNLEE9R1NORTT
wanaey
K38 N59ANEuYUIENINg

Jseine

z:' a o ¢ Y o a o - v g = v o
A1919N 3 ﬂ']iaaﬂLL‘U'UIlIfﬂﬁLLﬁziqﬂqs(]qwua\iﬂﬂigﬂaUﬂqqNE NNWe YU LLazaﬂ‘Umzuﬂﬂa Lwaﬂ"ﬁlﬁiqNaaWﬁﬂqiLiﬂugﬂa\iﬂaﬂgﬂs (PLOs)

64

. R 29AUTZNAUAINS ViNWe A3UTTIN UAzANBML
AU s18997 PLOs
ynnAa (KSEC)
PUINIVIRNE N
ngudl 1 nwlaznsiens AUATSIN 4 BazAISI9N 5 PLO4
NguN 2 N33R TUANITTEN 21 AUNIINNN 4 UASAI31N9N 5 PLO3
ngui 3 madudusznaunisiiiandnudsdu AIUATTNN 4 LASATINN 5 PLO1, PLO2
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29AUTZNAUANS VinWe A385TIU uAzANwML

IWEIY 318731 PLOs
yanAa (KSEC)

NUINIVANIL

NANIYILAY

Tuga BUS-1 Walangsia (Module BUS-1 General

Business Foundation)
131106 | nsUayitusu K3+52+S4+E1+C1 PLO1
133-202 | ¥eNN1IAATA Ka+S1+S2+E2+E3+C1 PLO1
135-101 | MevimsUszaunsalauilegsialan K10+S1+53+S4+S6+E3+C1 PLO1

Tuga BUS-2 malulagn1skuuaznisigy® (Module

BUS-2 Financial and Accounting Technology)
130-104 | LAswgmaniiiienisdanisgsna K1+S1+E1+E2+E3 PLO1, PLO3
130-303 | Msn#eINs K9+S2+S4+E1+C1 PLO1, PLO3
132203 | nsRugsnauaznisawulunaiavu K2+S1+S4+E1+E2+E3+C1 PLO1, PLO3
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29AUTZNAUANS VinWe A385TIU uAzANwML

SRAIY 318391 PLOs
yanAa (KSEC)
Tuga BUS-3 Avvianstudvisiududmiugsia (Digital
Transformation for Business)
130-218 | adii myhnszviveyauazUayaUssAvgdmiugsia K1+K18+K19+58+511+E1+E2+C1 PLO3
133-203 | NMIA@IARAVIARAZNITAT UKL NYBYA K14+S1+S11+E2+E3+C1 PLO2,PLO3
134-304 | n15UImslasenslugafvva K13+K17+53+54+55+510+E3+C1+C3 PLO1,PLO2
Taipa BUS-4 dinImLIN8auN1933na (Module BUS-4
Business Environment)
130-108 | n1smLfiuausarnsianisaleguniu K11+K12+52+S0+4E1+E3+C3 PLO1
130-302 ﬂaﬁmqgﬁjﬁq K7+S1+S2+E1+E2+C2+C3 PLO1
130-405 ﬂ’]ﬁ{]}@]ﬂjjl’%qﬂaﬂmﬁ‘ K5+K17+S2+53+56+S10+C2+C3 PLO].,PLOZ
Tuga BUS-5 n1sUsznaunsiazaudsdy (Module
BUS-5 Entrepreneurship and Sustainability)
130-208 | N15USZNDUNITHAZUINNTTY K8+K16+K17+57+58+510+E3+C1+C3 PLO2
130-310 | Maiani3ed N15A0ansgIna LarNaTreTes K20+K21+59+512+513+E4+C1+C2+C3 PLO4
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29AUTZNAUANS VinWe A385TIU uAzANwML

SRAIY 318391 PLOs
yanAa (KSEC)

130-311 | nnsdansiftemudsdu K6+54+E3+C2 PLO1, PLO2

Tuga BUS-6 Uszaumsalasndnniauinisgsna

(Module BUS-6 Cooperative Education and Work

Experiences)
130-309 | NSANYIANIEAIUNINITUTIITTSAA K2+K3+K4-+K10+K13+K14+51+54+E1+E3+C2+C3 | pLO1
130-490 Lm%‘ggjav]ﬁfﬂﬁﬂwq S1+S4+S6+S11+S13+E2+E4+C1 PLO1

- K2+K3+K4+K10+K13+K14+59+511+513+E2+E4
130-491 gunacnyn PLO1, PLO3, PLO4
+C1+C2
nguAMFNANIE
Tuga 1BM-1 WalanviAdgsiasendnelszme
(International Business Foundation)

135-303 | wisygAans n15A wazuleunggsnaseninalsewme K22+K29+K30+K31+52+54+55+S6+E3+E5+C4 | pLO5
135-307 miﬁumsammwdwﬂismmazmiﬁmimwmﬁﬂq K26+K30+K35+K37+K38+52+53+54+E1+E2+C3 | pLOS5, PLOT
135-402 | yunywdseninasenalaznsinn s inus sy K23+K27+K31+453+S4+E3+E5+C2+C4 PLO5
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29AUTZNAUANS VinWe A385TIU uAzANwML

SRAIY 318391 PLOs
yanAa (KSEC)

Taga IBM-2 M3nannsendneuseind (international

Marketing
135-316 | M59ANISATIAUAITERINUSENA K25+K39+S7+58+S11+E3+E4+E5+C4 PLO5S
135-317 | 989M9N15AaNnsenieuseinALagn1sInnslalanng K25+K28+K40+53+S4+E3+E4+E5+Ca PLO5S
135-318 | @m@MNITUUSNITHAZEIRAIUaNsEnIeUsEme K25+K29+K31+K41+S7+S58+S11+E3+C3 PLOS5, PLO6

Taiga IBM3 n1swmiungsnasendnedseme

(International Business Development)

135-302 mﬁmmiui’mﬂﬁuLLazmmE?Q?Jumqqiﬁﬁ]iwdwﬂizwm K22+K23+K27+S7+S8+E3+E5+C1 PLO5
135-305 | msafuauiidiuagdsan K32+K25+K28+53+54+S11+E3+E4+E5+C3 PLO6
135-311  |Uszaumsainisseusgsnalusnasene K31+S7+S8+E4+C1+Cd PLOS, PLO6
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29AUTZNAUANS VinWe A385TIU uAzANwML

SWEIY 3789391 PLOs
yanAa (KSEC)
NgUIYITWLEDN
Tuga IBM-4 n1sUsznaugsialugiinimnieg (Doing
Business in Various Regions)

135-310 miﬂizﬂauqiﬁﬁﬂ,ua’us‘fmu K25+K28+K29+K30+K31+56+57+58+E5+C1+C3 | PLO5, PLO7
135312 | mMyUszneussialulssimedu-guu-nmals K25+K28+K29+K30+K31+S6+S57+S8+E5+C1+C3 | PLO5, PLO7
135-313 | msUsznaugsnatuginiaeiiels K25+K28+K29+K30+K31+56+S7+58+E5+C1+C3 | PLO5, PLO7
135-314 | n3UsznaugsnaluazAuewsng K25+K28+K29+K30+K31+56+S7+S8+E5+C1+C3 | PLO5, PLOT
135-315 | nsUsenauganaluanamelsuuazanigonsni K25+K28+K29+K30+K31+S6+S7+S8+E5+C1+C3 | PLO5, PLOT

Taga IBM-5 vislgnnasendneuseine

(International Value Chain)
135-304 NSUUAAUAITENINUTZINA K32+K27+K28+53+54+E3+E4+E5+C4 PLO6, PLOT
135-404 nsUsEiuduauAsenIseme K32+K27+K28+K36+53+54+E3+E4+E5+C4 PLO6, PLOT
135-411 | M3I9N1IASIEUAILAENIINTEEFUAITENINUTEMA | K32+K27+K28+K40+S53+SA+E3+E4+E5+Cd PLO6, PLOT

FVIIWLADNDUY 9
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29AUTZNAUANS VinWe A385TIU uAzANwML

SRAIY 318391 PLOs
yanAa (KSEC)

135-301 ﬂ’]‘l?ﬂ5&ﬂﬂﬂLﬁ@ﬂ’]Sé@ﬁﬁ%’]ﬂﬁqiﬁﬂiz‘w’jwﬂizL‘Vlﬂ K20+K22+59+512+513+E4+C1+C2+C3 PLO4, PLO5
135-306 ﬂg‘i/imamiﬁﬁwdwﬂismﬂ K7+K29+54+58+S11+E1+E2+E3+E5+C2 PLO5

135-309 mMInanaLiiansdseen K25+K32+57+58+S5S11+E3+E4+E5+C4 PLO6

135-403 | UsziiiusuadevnegsnaseninsUseing K27+K28+K29+K30+K31+S4+E3+C1+C2+C4 PLO5, PLO6, PLO7
135-407 | seileuisidenegInaseninalseme K31+S7+S8+E4+C1+Cd PLO5S

135-408 | nsAHIuunannesudasulisyIzisUssIna K29+K30+32+35+57+58+S511+E3+C3 PLO3, PLO6
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a

M1319% 4 Hagwsn1sTEuiNIndvIAneIilU (GELO) ANUNTausnAsgIuAmMqAlseauaaufne

9 9

71

1. ANu3
Y

2. 9inwe

a

3. 938537Y

4. SNYULYAAS

GELO 1.1 anansauseensiminuie

o <3 = o aa [ a
Tuian1sasstInludsnud
RIGRDIRIGR

GELO 1.2 ansnsaussgndmnuianu
AMIUSMTIANISNeas9dnn1s U

AUsENBUNS

GELO 2.1 @nansauanamaduiivg
éhamut,aaLﬁamiﬁauifmaam%‘im
GELO 2.2 fivinwglunisldimalulad
FAINALUNITUAINT AN LAY
Wauetoya

GELO 2.3 ansadeaslagld
awdanguiaznwdulagnies

WiLNEaunuanIunsal

[

GELO 3.1 finudedng szl
a o 1 a -'-N'd
e wazAoun
GELO 3.2 uanangfnssunisidu

NALLD9NA UAUSUNATBUADAIAL

GELO 4.1 LAAI99NENAUNILDN
= | owal vl
il oR D ULASLANINETIHNN
A9IAULAT IAIUTTTUNLANANGAY
GELO 4.2 WiSeu3 USusilviuiu
N5 URsUWUAIYRIEIAY B
ANSaUWA kaznAlulagfnava
GELO 4.3 §3nA1nundy

AUsENBUNS

ANNABAARDIVEY GELO sun1saaeliussg PLO

GELO 1.1 > PLO1
GELO 1.2 > PLOZ2

GELO 2.1 > PLO1
GELO 2.2 > PLO3
GELO 2.3 > PLO4

GELO 3.1 > PLO1
GELO 3.2 > PLO1

GELO 4.1 > PLO4
GELO 4.2 > PLO3
GELO 4.3 > PLOZ
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M131991 5 UHUTILEAINIINTZANBANUTURABBUNAEWSNISIT8U3ET187v1 (Curriculum Mapping) nund¥ANYINIILY

@ aquSuURnYBUNAN

Lanud 2. vinwy 3. 939573 4. SnwazyAAa
FWaERU 3w

1.1 12 21 | 22 | 23 31 | 32 a1 | a2 | a3
nguil 1 Mmwuaznnsiosns
103-111 mmé’aﬂqwﬁugm ® o o L L
103-112 nsdeansmundanguludinuszdiu ® L L J J
103-113 Mudinguiion1sAnwmidinns ® ] ] ] [
103-114 Mwngquiionsiiausuuuiieandn { ] J ] [ J
102-121 mMwlneionisdeans o ] [ ] ]
103-122 mMwlneifionsiiaue  J L o {
103-123 mmlmmﬁaﬁﬂszﬂaums [ L ] L
103-131 M Iuiensieansludiousediu { J J [ ] ®
103-141 mngUuluiausediiu o [ o [ ) [
103-151 nmadeuldnmeuitimedmiunnau ® ® ® ®
nguil 2 n1sassdinluandssuil 21
103-201 e Atviadmsuanissui 21 J L L [ [ [
103-202 m‘ﬁLﬂsﬂzﬁﬁﬁaaﬂal,l,azmsﬁ'ﬂuﬁﬁuanmﬁfaﬁﬂnﬁaqﬁu J ] J [ J
103-203 mnudunadiosludinulnewasdsnulan L [ J ] ] ]
103-204 uyweduiusuLazMIRRLIYAANAN o o o o
103-205 Ineludiinuszdniu L ] J ] [ J
103-206 2113 NIPUAGININ Wagn15eeNfNaINIgY ® o o L
103-207 ansilutinuszdniu L J o J
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1.A2133 2. vinwe 3. 938593 4. SnwaLyYAAR
EV LY oA
1.1 1.2 2.1 ‘ 2.2 ‘ 2.3 3.1 3.2 4.1 ‘ 4.2 ‘ 4.3
1.A2733 2. vinwe 3. 938593 4. dnwazyYAA
A L 11 12 | 21 22 23 31 32 | a1 42 a3
LGN
103-208 AdinAaRSazaRRLUTInUsEnil o o o
103-209 Aauzuazaustiitoguydsnmuisdin ® o o [ [
103-210 Heulnewasdmassdluaeu ® ] L [
103-211 loag auns uarAalznisaiiuiin L o o L L
nguil 3 madudusznaunisiierruddy
103-301 vdnusrgesasvgianeifeaitensiauniiddu L L ® L
103-302 nseenuuuMsAnLlead uinnssuasgsAalml ® L L ® L L
103-303 NTUINITNITRUDLNYIYRAN o o o o [ o
103-304 Ualanyuyuiagn1siseuinufansy ® o o [
103-305 wallaB@iTouionsWauniiddu o o o o [
103-306 Sumeosidmesarmniasmaluladdaniozdmiy o o [ ]
nnAY
103-307 womnaeaiddinfionuddu o o [ ) ]
103-308 NSNS o o o o [ [
ety [ ] [ ] ] ] L ] ] L L L

M131991 1 598A13A1F YNy 338533U uazdnuazyana (KSEC) M9l

<)

Uusan1sussauasnsnisiseuivesunangns (PLOs)
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A3 (K)

inwe (S)

2385554 (E)

anwauzyana (C)

K1: iasugenansiiion1sdnns
K2: N3RukagnNIamu

K3: 13Uy

Ka: nsmann

K5: N1359ANT5L8enagns

Ké: nsdanisiiterudaiy

K7: nvsnggsng

K8: n15Usenaunis

K9: nMsnndenns

K10: nMsusmsussaunsainu

K11: N1IWERLaZAISALTELIY

K12 : ladafnduazdnnaieiy

K13: N15USMISIASING

K14: n13nannnadia

K15: WHundoya

K16 : N139ANITUINNTIU

K17: in3esilomanmsuimsssnaadell
Business Model Canvas

K18: Myliasgideyaasaume (Data

Analytics)

S1: MsAuaveya
S2: MTBATIENTRYE
s3: nMsdndula

Sa: Aty

o 1Y o

S5: IRdIRUAINAATY

S6: NMSTHUIAMILAULD

S7: MSARLTIES1NETIALAT L IRNTTY
$8: NMSARLTILATITYLADDALUU
59: mMawnlufivse guy

S10: MIATYUUNUFIAA

S11: VinweAdvia

S12: inwensiaen Mg
LANza

S13: YinweN15@0aNs

E1: A1ugNsias

E2: avdednd

E3: dAusSURnaunanuLed diau
warduandon

Fd: msdeansuaySuansivanze
AuNMagnFzLaryAna

E5: 95 85550TUUS UNVO
HUsENauM It inusIsuLayng

"f]Jﬂﬂ’]it':iﬁﬁ]ﬁ%Wj%‘lﬂig LA

C1: Tl3uaziSousadl

C2: masdudid

C3: fnnuduiusznaunsuasd
Growth Mindset

Ca: msganunazUTuMmlaniy

YIUNMNTAIUGTTUNLANANG
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A3 (K)

inwe (S)

2385554 (E)

anwauzyana (C)

K19: Usyanuseieg (Artificial Intelligence)
ey

K20: M5deans

K21: N1519591718509N95579

K22: uinnssuuagn1sInnisgsnasening
Usene

k23 nsduguszneunistuimusssy

K25 9a1nseningussine

K26 N15USMITNNNITHUTENINUIZINA
K27 nM3USMs91Useninassine

k28 Tadafnd vadlggunuiaznskansening
Useine

K29 n1sAsgningussine
K30M389u5eniaUseine

K31 @n1nuandeunegsnaseninalseina
K32 msvigsiadsean-uid

K33 #3n15AanINg

K34 1onansn1saseninglsema n1sdoen
U1 waZN1ITITERUILNINUTEINA

K35 n1591528U52R319U S8
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Au3 (K)

inwe (S)

2385554 (E)

anwauzyana (C)

K36 A15USIMSA AR IUNSAN

K37 msuSmsaruidesansnsuaniaey
K38 N153nvduyuseninelseine

K39 nagnsnsmandnanseninaseine
K40 90N en13nainsesnineuseina

K41gn@vnssunsusmsseninelseina

vangasuInsgsnavadin a19139In159aAn 153305 INUsema vangasusuly Unasfinw 2567

76



A13199 2 BeAUszNaUAIIN] Yinwe A3853IN uardnuaizyAra (KSEC) Manludanisusigradnsnisiseuivendngns (PLOs)

HAANSNTSIS8UTYY

nangns (PLOs)

A3 (K)

yinwe (S)

2385554 (E)

anwauzyana (C)

PLO1 TduwiRnn15u3msesng
Tunsynusudmungaes
NUBYIIANNSURATRUMD
TN UAAINUITUNVBS ESG
(Environment, Social,

Governance)

K1: mwgmamiﬁamﬁmmi
K2: Msiulagnisasu

K3: n13Ug%

Kd: nM3nam

K5: Msiansienagns

Ké: M3snsiiioausadiu
K7: nguanegsna

K8: n1sUsenauns

K9: AsAEeIng

K10: nsusmsussaunisalau
K11: nM1SHARLazn15ALHEuUY
K12 : ladadnduazdnnanaisy

K13: n15Usmslasenis

S1 :msfuadeya

S2 :mylATEnveya

s3 :n3anaula

S4 sty

S5 ARA1RUANEIRTY

S6 :NSFPUIMLAUBINAY

nsiseuinaendin

E1: A2NgNsias

E2: avdednd

E3: dmUSURAYEURD
AULDY IR LAY

Fdunany

C1: T3 Soudadn

C2: msdusdn

Y
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HAANSNTSIS8UTVY

wangns (PLOs)

A3 (K)

NN (S)

2585554 (E)

anwazyana (C)

PLO 2 ¥iuwugshafineuiy
Whunenswaun g
(Sustainable Development
Goals) Tnelfidostionianis

UImsgsnaadiell

K2: N3RULaN1TaImu

K5: Msiansienagns

Ké: M3snnsiitorudadiu
K8: N15Usenaunis

K14: n13nanndda

K15: WHunmdeya

K16: A159AN1TUINNTIN

K17: \n3esilen1snsuimsgsna

asfeluyl Business Model Canvas

S2 :mylATenveya

S7 :MSARTNES19ETIALAE
UINNTIN

S8 :ASARTINILATIEILAY
DONLUUY

59: mawalufiusyy Yy

S10:MIVHULKUTIAT

E1: AnugNsias

E2: avdednd

E3: dAusuingaune
AULDY dIAY WAz

Fdunany

C2: m3sdudid
C3: fnnudugusznaunsuasd

Growth Mindset

PLO 3 Jins1eviteya
@1sauna (Data Analytics)
Lﬁaqﬁuuaﬂ%ﬁmmmsz%ﬁ
(Artificial Intelligence) Tusu

5519

K1: LAsugenansiiian133nnig
K2: nM38uLaznTamu

K9: NMN5A1881NS

o

K14: n1seanadasia

K15: WHunmdaya

1%

K18:n 153iAT1enveyaansaume
(Data Analytics)
K19: Yayay1Usehing (Artificial

Intelligence) 1Uo90u

aa o

S11 9inuyzAINa
S8 :ATARLTTILATIEILAY

DBNLUU

E1: A3QNABY
E2: avdednd
E3: dANUSURAYEURD
AULDY dIAN LAz

FAunaoy

C1: LuaziSousadng
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HAANSNTSIS8UTVY

wangns (PLOs)

A3 (K)

NN (S)

2585554 (E)

anwazyana (C)

PLO 4 #ea1shiog1anunyay

AIUUSUNVDNY

K20: nsdeans

K21: N519591718509N195579

S9: ManalunusEYs Yavy
S12 Winwrnsideniaem
IRRNUTeETHY

S13 Winwensdeans

Ed: nMsdsansaysuasi
ML FNAUNIBLNAZ LY

unma

C1: LlSuaziSousadlng
C2: mssdudii
C3: fnnudugusznaunsuasd

Growth Mindset

PLO5 Uszgndndnns
WAANTIANISTINATENIN
Uszmelunsugifaulu

USUNNIUTTTY

K22: 43InNssuuagn1sInnNIsesng
JenIUszna

k23 nsduguszneunsdou
TAUFIIY

K25 nanasenineuseing

K26 NM3USHITNNNNSRUIENRING
dsene

K27 nsUSUISaIUsEnInguseine
k28 Tadafind wdlgaunuuas
NIHARTEINNUTZNA

K29 nsA1seninauseing
K30M13aeuseninelseime

K31 @nMWIndeunNgsna

SEUINUTTNA

S1: MsAuaTeya
S2: MylATIEveya
s3: mssindula

Sa: MauAdy

@

S5: InAIRUANEADY

S6: MILTPUTAILAWLDS
S7: MIAATES19ETIALAE
UTNNTTU

$8: NMSARLTMLATIZYLAY

DRNLUU

E3: dANUSURAYRURD
AULDY FAN LAz
Aande

E5: 93wsssuluvsunves
BUsgnountsyay
TRIUSITULAZNITIANT

§3MsEMINeUsEIne

C1: Tl5uagiousadnl

C2: mssdudii

C3: fnnudufusznaunsuasd
Growth Mindset

Ca: nspausukazyUTumlany

YSUNMNIAUGTTUNLANANS
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HAANSNTSIS8UTVY

wangns (PLOs)

A3 (K)

NN (S)

2585554 (E)

anwazyana (C)

PLO6 ®8ALULIDYINAIHAIN
SEMIUTEIARAENITUN-
dewendmiugsialaegng

WiNEANAUADIUNT]

K25 sa1nszni U seine

k28 ladafind vidlgaunuuas
NINARTEIINNUTZNA

K31 a0MNKINRBNNINGIAR
JenIeUszna

K32 nmsvihgshadsean-dnin
K39 NagvnsnINaninmisening
dsene

K40 999n19n130a1nsenang
Jsene
K419namnIsunIsuinIssening

Useine

$3: nsendula

Sa: MauAdgy

S7: MSANLTIAS19ETIALAY
UINNTIN

$8: MIAMINILATIZILAY
DONLUUY

o

S11: YinweAIa

E3: dmMUSURATEURD
AULDY FAN LAz
Aauande

Ed: msdsansuazsuansii
WLNZENAUNAEAZ LA
UAAA

E5: a5wsssuluusunves
BUsgnounisyy
TRIUSITULAZNITIANT

§309TENINUsEINA

C3: fnnudufusznaunsuasd
Growth Mindset
C4: nswausuuazyUTumlany

YSUNMNIAIUGTTUNLANANS

PLO7 39N UUSNTANLLEEN
AIUNITANTENI 19U TN A
AsdukarenswaniUasule

WMIHNZANAINUSUNYBITINT

K29 n1sAseninelseine
K30M3aanuseninauseimna
K32 m3vhgshadsean-dnin
K35 M3815¢RusENINNUseina
K36 MsUmsadsssy

A15A15EUINGUSLNA

S2: MTIATwTeya
s3: mssindula

S4: Mgy

o

S5: 4AR1RUAINENALY

o

o

S11: inYeRIN

E1: A3QNABY

o 6

E2: AUTDAne

C2: masdudid
C3: fnnudufusznaunsuasd

Growth Mindset

vangasuInsgsnavadin a19139In159aAn 153305 INUsema vangasusuly Unasfinw 2567

80



NAANSN5E58U3VD9
Y v

. AU (K)

vangns (PLOs)

yinwe (S) 585554 (E)

anwazyana (C)

K37 NNSUSMISAINNLEE9R1NORTT
wanaey
K38 N59ANEuYUIENINg

Jseine

z:' a o ¢ Y o a o - v g = v o
A1919N 3 ﬂ']iaaﬂLL‘U'UIlIfﬂﬁLLﬁziqﬂqs(]qwua\iﬂﬂigﬂaUﬂqqNE NNWe YU LLazaﬂ‘Umzuﬂﬂa Lwaﬂ"ﬁlﬁiqNaaWﬁﬂqiLiﬂugﬂa\iﬂaﬂgﬂs (PLOs)

81

. R 29AUTZNAUAINS ViNWe A3UTTIN UAzANBML
AU s18997 PLOs
ynnAa (KSEC)
PUINIVIRNE N
ngudl 1 nwlaznsiens AUATSIN 4 BazAISI9N 5 PLO4
NguN 2 N33R TUANITTEN 21 AUNIINNN 4 UASAI31N9N 5 PLO3
ngui 3 madudusznaunisiiiandnudsdu AIUATTNN 4 LASATINN 5 PLO1, PLO2
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29AUTZNAUANS VinWe A385TIU uAzANwML

IWEIY 318731 PLOs
yanAa (KSEC)

NUINIVANIL

NANIYILAY

Tuga BUS-1 Walangsia (Module BUS-1 General

Business Foundation)
131106 | nsUayitusu K3+52+S4+E1+C1 PLO1
133-202 | ¥eNN1IAATA Ka+S1+S2+E2+E3+C1 PLO1
135-101 | MevimsUszaunsalauilegsialan K10+S1+53+S4+S6+E3+C1 PLO1

Tuga BUS-2 malulagn1skuuaznisigy® (Module

BUS-2 Financial and Accounting Technology)
130-104 | LAswgmaniiiienisdanisgsna K1+S1+E1+E2+E3 PLO1, PLO3
130-303 | Msn#eINs K9+S2+S4+E1+C1 PLO1, PLO3
132203 | nsRugsnauaznisawulunaiavu K2+S1+S4+E1+E2+E3+C1 PLO1, PLO3
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29AUTZNAUANS VinWe A385TIU uAzANwML

SRAIY 318391 PLOs
yanAa (KSEC)
Tuga BUS-3 Avvianstudvisiududmiugsia (Digital
Transformation for Business)
130-218 | adii myhnszviveyauazUayaUssAvgdmiugsia K1+K18+K19+58+511+E1+E2+C1 PLO3
133-203 | NMIA@IARAVIARAZNITAT UKL NYBYA K14+S1+S11+E2+E3+C1 PLO2,PLO3
134-304 | n15UImslasenslugafvva K13+K17+53+54+55+510+E3+C1+C3 PLO1,PLO2
Taipa BUS-4 dinImLIN8auN1933na (Module BUS-4
Business Environment)
130-108 | n1smLfiuausarnsianisaleguniu K11+K12+52+S0+4E1+E3+C3 PLO1
130-302 ﬂaﬁmqgﬁjﬁq K7+S1+S2+E1+E2+C2+C3 PLO1
130-405 ﬂ’]ﬁ{]}@]ﬂjjl’%qﬂaﬂmﬁ‘ K5+K17+S2+53+56+S10+C2+C3 PLO].,PLOZ
Tuga BUS-5 n1sUsznaunsiazaudsdy (Module
BUS-5 Entrepreneurship and Sustainability)
130-208 | N15USZNDUNITHAZUINNTTY K8+K16+K17+57+58+510+E3+C1+C3 PLO2
130-310 | Maiani3ed N15A0ansgIna LarNaTreTes K20+K21+59+512+513+E4+C1+C2+C3 PLO4
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29AUTZNAUANS VinWe A385TIU uAzANwML

SRAIY 318391 PLOs
yanAa (KSEC)

130-311 | nnsdansiftemudsdu K6+54+E3+C2 PLO1, PLO2

Tuga BUS-6 Uszaumsalasndnniauinisgsna

(Module BUS-6 Cooperative Education and Work

Experiences)
130-309 | NSANYIANIEAIUNINITUTIITTSAA K2+K3+K4-+K10+K13+K14+51+54+E1+E3+C2+C3 | pLO1
130-490 Lm%‘ggjav]ﬁfﬂﬁﬂwq S1+S4+S6+S11+S13+E2+E4+C1 PLO1

- K2+K3+K4+K10+K13+K14+59+511+513+E2+E4
130-491 gunacnyn PLO1, PLO3, PLO4
+C1+C2
nguAMFNANIE
Tuga 1BM-1 WalanviAdgsiasendnelszme
(International Business Foundation)

135-303 | wisygAans n15A wazuleunggsnaseninalsewme K22+K29+K30+K31+52+54+55+S6+E3+E5+C4 | pLO5
135-307 miﬁumsammwdwﬂismmazmiﬁmimwmﬁﬂq K26+K30+K35+K37+K38+52+53+54+E1+E2+C3 | pLOS5, PLOT
135-402 | yunywdseninasenalaznsinn s inus sy K23+K27+K31+453+S4+E3+E5+C2+C4 PLO5
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29AUTZNAUANS VinWe A385TIU uAzANwML

SRAIY 318391 PLOs
yanAa (KSEC)

Taga IBM-2 M3nannsendneuseind (international

Marketing
135-316 | M59ANISATIAUAITERINUSENA K25+K39+S7+58+S11+E3+E4+E5+C4 PLO5S
135-317 | 989M9N15AaNnsenieuseinALagn1sInnslalanng K25+K28+K40+53+S4+E3+E4+E5+Ca PLO5S
135-318 | @m@MNITUUSNITHAZEIRAIUaNsEnIeUsEme K25+K29+K31+K41+S7+S58+S11+E3+C3 PLOS5, PLO6

Taiga IBM3 n1swmiungsnasendnedseme

(International Business Development)

135-302 mﬁmmiui’mﬂﬁuLLazmmE?Q?Jumqqiﬁﬁ]iwdwﬂizwm K22+K23+K27+S7+S8+E3+E5+C1 PLO5
135-305 | msafuauiidiuagdsan K32+K25+K28+53+54+S11+E3+E4+E5+C3 PLO6
135-311  |Uszaumsainisseusgsnalusnasene K31+S7+S8+E4+C1+Cd PLOS, PLO6
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SWEIY 3789391 PLOs
yanAa (KSEC)
NgUIYITWLEDN
Tuga IBM-4 n1sUsznaugsialugiinimnieg (Doing
Business in Various Regions)

135-310 miﬂizﬂauqiﬁﬁﬂ,ua’us‘fmu K25+K28+K29+K30+K31+56+57+58+E5+C1+C3 | PLO5, PLO7
135312 | mMyUszneussialulssimedu-guu-nmals K25+K28+K29+K30+K31+S6+S57+S8+E5+C1+C3 | PLO5, PLO7
135-313 | msUsznaugsnatuginiaeiiels K25+K28+K29+K30+K31+56+S7+58+E5+C1+C3 | PLO5, PLO7
135-314 | n3UsznaugsnaluazAuewsng K25+K28+K29+K30+K31+56+S7+S8+E5+C1+C3 | PLO5, PLOT
135-315 | nsUsenauganaluanamelsuuazanigonsni K25+K28+K29+K30+K31+S6+S7+S8+E5+C1+C3 | PLO5, PLOT

Taga IBM-5 vislgnnasendneuseine

(International Value Chain)
135-304 NSUUAAUAITENINUTZINA K32+K27+K28+53+54+E3+E4+E5+C4 PLO6, PLOT
135-404 nsUsEiuduauAsenIseme K32+K27+K28+K36+53+54+E3+E4+E5+C4 PLO6, PLOT
135-411 | M3I9N1IASIEUAILAENIINTEEFUAITENINUTEMA | K32+K27+K28+K40+S53+SA+E3+E4+E5+Cd PLO6, PLOT

FVIIWLADNDUY 9

vangasuInsgsnavadin a19139In159aAn 153305 INUsema vangasusuly Unasfinw 2567



87

29AUTZNAUANS VinWe A385TIU uAzANwML

SRAIY 318391 PLOs
yanAa (KSEC)

135-301 ﬂ’]‘l?ﬂ5&ﬂﬂﬂLﬁ@ﬂ’]Sé@ﬁﬁ%’]ﬂﬁqiﬁﬂiz‘w’jwﬂizL‘Vlﬂ K20+K22+59+512+513+E4+C1+C2+C3 PLO4, PLO5
135-306 ﬂg‘i/imamiﬁﬁwdwﬂismﬂ K7+K29+54+58+S11+E1+E2+E3+E5+C2 PLO5

135-309 mMInanaLiiansdseen K25+K32+57+58+S5S11+E3+E4+E5+C4 PLO6

135-403 | UsziiiusuadevnegsnaseninsUseing K27+K28+K29+K30+K31+S4+E3+C1+C2+C4 PLO5, PLO6, PLO7
135-407 | seileuisidenegInaseninalseme K31+S7+S8+E4+C1+Cd PLO5S

135-408 | nsAHIuunannesudasulisyIzisUssIna K29+K30+32+35+57+58+S511+E3+C3 PLO3, PLO6
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4. ANYULUAAA
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AUNITUSINTIANISHNDAS19IN
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Win
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AT wazdnauadeya
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GELO 3.1 fimnudednd fisuideou
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wawdlosiin fausuRnweuse

Ay

GELO 4.1 u@naeaniiamnuiiuen

winlasedduuazinsng iy

AIAULAT IAIUTTTUNLANANGAY
GELO 4.2 WiSeu3 USusilviuiu

N5 URsUWUAIYRIEIAY B

ansauwd haznalulagni
GELO 4.3 fananuiu

AUsENBUNS

1910

Y]

na

AMUADAARDIUDY GELO A1UNISID

gliussg PLO

GELO 1.1 > PLO1
GELO 1.2 > PLOZ2

GELO 2.1 > PLO1
GELO 2.2 > PLO3
GELO 2.3 > PLO4

GELO 3.1 > PLO1
GELO 3.2 > PLO1

GELO 4.1 > PLO4
GELO 4.2 > PLO3
GELO 4.3 > PLOZ
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1.1 12 | 21 | 22 | 23 31 | 32 | a1 | a2 | a3
nguil 1 Mwiuaznsdeans
103-111 mwwé”aﬂqwﬁugwu ® ® o L L
103-112 nsdeasnwdanguluTinusedniu [ L ] [ [
103-113 mwdainguiion1sinynisinns ® ] o ] [
103-114 msdinguitonnitausuuuiieatdn e o o ] ]
102-121 mwlneiionsdoans J J J ]
103-122 muwlvefionsinaue [ [ ] o ([
103-123 mmlwmﬁaéﬂszﬂaums [ ] ] ] ®
103-131 mwnIuilemsdoaslutinysedriu { L J [ ] ]
103-141 mwuuluTiavszdriu o o [ [ ) [
103-151 madeulanaeuiamesdmiunnau ® ® ® ®
nguil 2 n1sdsedinluandssuil 21
103-201 nugAtvadmsuansTud 21 L [ ] o [ {
103-202 MR zideyanarnsSeuiveueioing J J ®

ey
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103-206 91T MIYUAGUAN UAZNTRBNAAINTY L L L L
103-207 asadludinuszdnriu L L ] ]
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